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1. Introduction

Thermostat Care is a stewardship program established to safely dispose of mercury-containing
thermostats to protect human and environmental health in California. The following annual
report covers the one-year period from January 1, 2023, to December 31, 2023.

This report includes a detailed account of outreach and educational efforts to support
out-of-service mercury-containing thermostat collection efforts, as well as the safe collection
and management of out-of-service mercury-containing thermostats. This annual report shall
also be posted on the program’s website (www.ThermostatCare.org).

1.1 Background

On January 1, 2006, the State of California banned the sale of new mercury-containing
thermostats due to public health and safety concerns. California’s Mercury Thermostat
Collection Act of 2008 required manufacturers to establish a collection, recycling, and disposal
program for out-of-service mercury-containing thermostats. The act also required each
manufacturer to provide collection bins (hereafter referred to as “containers,” which is inclusive
of large bins and small pails) to Wholesalers for collection of out-of-service mercury-containing
thermostats (hereafter referred to as “mercury thermostats”).

Assembly Bill No. 707 (AB707) recast the 2008 Act as the Mercury Thermostat Collection Act of
2021. This new bill required each manufacturer of mercury thermostats or group of
manufacturers to on or before March 1, 2022, contract with a qualified third party to develop and
implement a convenient, cost-effective, and efficient program for the collection, transportation,
recycling, and disposal of mercury thermostats, including public education and outreach. By
requiring partnership with a broad range of stakeholders, the Mercury Thermostat Collection Act
of 2021 aimed to ensure that everyone who comes into contact with mercury thermostats
understands the risks of mercury thermostats, how to dispose of mercury thermostats properly,
and the availability of a $30 incentive to recycle mercury thermostats.

On March 1, 2022, PCA Product Stewardship, Inc. (Product Care) was selected as the
aforementioned qualified third party. During 2022, the program was rebranded as Thermostat
Care and work focused on three main elements: developing the Program Plan and addendums
(including seeking approval by the Department of Toxic Substances Control (DTSC)),
addressing/engaging all relevant audiences, and lowering barriers to participation in the
program.
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1.2 Program Purpose and Goals

The program’s purpose is to develop and implement efforts to accomplish the following (as
stated in the Program Plan):

1) Collect Mercury Thermostats: Collect, handle, and arrange for the appropriate management
of mercury thermostats. This includes:

● Providing collection containers for mercury thermostat collection at no cost to various
audiences, including wholesalers, retail stores, local governmental agencies, contractors,
etc.

● Arranging for pickup and delivery of the collection containers to collection sites or
licensed contractors.

● Safely manage collected mercury thermostats by following all applicable regulations and
best practices.

2) Ensure Convenient Locations: Ensure the convenience and accessibility of mercury
thermostat collection locations statewide by establishing sufficiently-convenient collection
methods that are within 15 miles of at least 90% of state residents. In addition, ensure at least
one collection location in each county, unless the county does not have any wholesalers
required to participate under this act or willing to participate voluntarily.

3) Education and Outreach: Develop, implement, and update as necessary a statewide
educational and outreach campaign to inform appropriate audiences about the importance of
safe recycling and disposal of mercury thermostats, where and how to access mercury
thermostat collection locations, and how to access available $30 mercury thermostat collection
incentives.

4) Create Informational Materials: Create and distribute informational materials about the
program, translated into Spanish, Chinese, Tagalog, Vietnamese, and Korean where any of these
languages are spoken by a substantial number of the public to which the materials are being
distributed.

5) Develop Internet Website: Establish a publicly-accessible internet website for the program.

6) Work With Relevant Collection Entities: Develop strategies to work with appropriate audiences
to encourage their participation in the collection and proper management of mercury
thermostats.

7) Provide $30 Incentives: Provide mercury thermostat collection incentives to consumers and
eligible service technicians of no less than thirty dollars ($30) per mercury thermostat collected,
and educate contractors, service technicians, and residents on the availability of the incentives.
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2. 2023Overview

In 2023, Thermostat Care’s work focused on three main elements: developing and finalizing the
final Program Plan addendum for approval by DTSC, addressing all relevant audiences, and
lowering barriers to participation in the program (whether that be safely disposing of a mercury
thermostat, becoming a collection location, or promoting Thermostat Care).

Diagrams showing the steps in the collection and management of mercury thermostats are
shown below:

Public Collection Location (e.g. retail stores, wholesalers)
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Private Collection Location (e.g. contractors)

3. Program Plan Addendums

On June 1, 2022, Product Care submitted the first draft of the Mercury Thermostat Collection
Program Plan to DTSC for review and approval and branded the program as Thermostat Care.

Based upon DTSC’s feedback, Product Care submitted a revised Program Plan on July 29, 2022,
with feedback addressed. On August 26, 2022, DTSC determined the Program Plan to be
complete and it was conditionally approved on September 23, 2022. There were a total of five
conditions, four of which were addressed before the start of 2023. One remaining amendment
(addressing condition 1A) was submitted on March 6, 2023, and approved on April 5, 2023.

3.1 Addendum #4

The following addendum to the Program Plan, addressing condition 1A, was submitted on April
1, 2023, in accordance with Department of Toxic Substances Control Conditional Plan Approval
on September 23, 2022.

5



3.1.1 Condition 1A

Recap of condition:
To encourage consumers to turn in mercury thermostats, incentive payments should be timely,
and the status of an individual consumer’s incentive payment should be transparent. In the
process described in the Program Plan, it could easily take up to 13 months for a consumer to
receive an incentive payment. DTSC is concerned that the extended timeframe could decrease
the effectiveness of the payment as a mechanism to encourage collection of out-of-service
thermostats. For example, the lengthy process might cause complications in delivering
payments to consumers whose contact information changes between the time a thermostat is
collected and the time the thermostat is verified as a mercury thermostat.

On or before April 1, 2023, Product Care must develop and implement a process or strategies to
ensure the effectiveness of the incentive. The process or strategies can be developed in
consultation with DTSC and should take into consideration the flexibility of the program to allow
for payments to be provided to all consumers who turn in an eligible thermostat.

The following details the development and implementation of processes and strategies to
ensure the effectiveness of the incentive.

Beginning April 1, 2023, the program will shorten the accumulation period (amount of time
thermostats stay at a collection location) from 1 year to 6 months. The timeline of all required
points of contact (including phone calls, reminder emails and/or postcards, and site visits) will
be shortened to accommodate this new 6-month accumulation period. Although not required by
Universal Waste Regulations, a shortened accumulation period essentially significantly shortens
the time between a consumer dropping off a mercury thermostat to receiving their incentive.

To further facilitate the effectiveness of the incentive, consumers are now provided a carbon
copy of the incentive form as a form of receipt at the collection location. This form will have a
unique number that can assist the consumer in communicating with the program (if need be).
This incentive form is also available on the program website so consumers can view it before
preparing their mercury thermostat.

Additional information has also been added to the program website to provide and set
expectations for consumers on the process of dropping off a mercury thermostat and receiving
their incentive payment.

Consumers now have the opportunity to contact the program at Info@ThermostatCare.org to
request an update on the status of their incentive payment and/or update their information
(including mailing address for incentive payment shipping). Information on how to contact the
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program and what information is available is on the program’s website, as well as on the
incentive form.

Thermostat Care has increased the frequency of reporting from the program’s processing
partner from twice per month to twice per week to facilitate timely incentive payments. In
addition, incentive checks are now processed on a weekly basis instead of on a monthly basis
as before.

To increase awareness of the incentive, the program has incorporated information about
available incentives in outreach and education campaigns and materials, including but not
limited to social media posts and/or advertisements, digital advertising, and community-based
organization collaborations.

4. Education &Outreach

4.1 Summary of Education and Outreach

In 2023, Thermostat Care continued measures to comply with all legislative requirements of the
program. A summary of the requirements and related compliance measures is included in the
table below:

A Summary of Requirements for 2023 Compliance Measures in 2023 Link to Report
Section

AB707: Make available collection incentives to
consumers and service technicians

Incentives of no less than thirty dollars
($30) per collected mercury thermostat
made available. Customers are
educated about the incentives through a
variety of methods, including point of
purchase materials and program
website

Incentive Data

AB707: Collect, handle, and arrange for the appropriate
management of out-of-service mercury thermostats

Thermostat Care has a convenient
collection network that allows for the
return and collection of mercury
thermostats and has arrangements in
place for the collected mercury
thermostats to be appropriately
managed.

Handling and
Collection Data

AB707: Ensure locations and collection methods are
sufficiently convenient in all parts of the state.

Accessibility analysis shows collection
locations in every county and within 15
miles of 97.7% of residents.

Appendix Link
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Annual report requirements:
● The number of mercury thermostats collected

in the State during the previous calendar year
● The estimated total amount of mercury

contained in the collected mercury
thermostats

● The number of incentives provided to
consumers and the total amount of incentives
paid to consumers pursuant to the program
during the previous calendar year.

● 5,941 mercury thermostats
collected

● 91.66 estimated lbs. mercury
● 72 incentives provided to

consumers
● $3,090 incentives provided to

consumers

Collection Data

Annual report requirements: A description of
education and outreach strategies and elements
conducted for each audience group, date and form of
education and outreach conducted, and evaluation of
the effectiveness of the program and the extent to
which each element of the planned activities has been
successful or could be modified to improve the
effectiveness of the program.

Tactics included outreach to
existing/potential collection locations,
developing informational materials for
all audiences, partnering with related
entities, and more. A complete summary
can be found in subsequent audience
sections, organized by type of audience.

● CSLB
● HVAC

Contractors
● Demo.

Contractors
● MUDs
● HHW
● Apt/Prop

Assn.
● Home-

owners
● Rural
● Retailers
● DAC
● Gen. Pub
● CPUC
● CEC

Annual report requirements: Examples of outreach and
educational materials used, including scope and
medium of online, digital, social, print, broadcast, or
other media

A sampling of materials and platforms
included printed point-of-purchase
materials, online educational webinar,
Google Search Ads, and more. A
complete summary and examples can
be viewed in each audience section as
well as in the appendix.

Appendix

Annual report requirements: An accounting of program
administrative costs, including the most recent copy
of Internal Revenue Service Form 990 for the qualified
third party, as well as a description of the qualified
third party’s expenditures incurred in developing and
implementing the program.

See “Accounting” section link for more
detailed information.

Accounting

Annual report requirements: Names and locations of
all participating mercury thermostat collection
locations.

See “Participating Collection Locations”
section of appendix

Appendix

Annual Report requirements: The address for the
internet website created by the qualified third party
pursuant to subdivision (e) of Section 25214.8.11.5
where the annual report may be viewed online.

Once submitted, report will be available
on ThermostatCare.org/Reports

Link

8

https://thermostatcare.org/reports/


Annual Report requirements: A description of how the
collected mercury thermostats were managed.

See “Collection and Management”
section for more detailed information

Collection/Manage
ment

The following table offers a summary of education and outreach tactics and results completed
in 2023 to educate the public and various stakeholder groups about mercury thermostat
recycling options in the state of California. This table offers a high-level overview of initiatives,
and following this table is a further breakdown of efforts by audience group. In total, over 9
channels were used and garnered over two million impressions, targeted at 14 different
audience groups, resulting in widespread reach across the state using a breadth of tactics.

Medium Results

Google Ads (Responsive Display and
Search)

421,017 impressions
55,444 unique users
4,960 clicks

Public Service Announcement 1,286,100 impressions

Facebook 489 followers
4,691 engagements
293,583 impressions
128,515 reach

Instagram 26 followers
180 engagements
4,446 impressions
26,283 reach

Homeowner Association
Ads/Content Placements

8,400 households reached

Homeowner Magazine Ads/Content 200,700 households reached

MUD Content Placements
{Website promotion, fliers, bill
inserts, social media}

1,603,091 electric customers reached

Apartment and Property
Management Associations and
Organizations
{Newsletter insert, webinar, ad)

Estimated reach of 9,486 apartment and property owners
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4.2 Audience Strategies

Thermostat Care developed strategies to work with each of the outlined audiences in Health and
Safety Code 20.6.5.10.2.2.25214.8.11.5(c) as well as wholesalers and state utilities
participating in demand response programs:

1. The Contractors State License Board
2. Heating, ventilation, and air-conditioning contractors
3. Demolition and environmental contractors, and related associations
4. Municipal utility districts
5. Household hazardous waste collection programs
6. Apartment and property management associations and organizations
7. Homeowners
8. Rural districts
9. Retailers
10. Disadvantaged communities, as identified by the California Environmental Protection

Agency pursuant to Section 39711, or low-income communities, as defined in paragraph
(2) of subdivision (d) of Section 39713

11. The general public
12. The Public Utilities Commission
13. The State Energy Resources Conservation and Development Commission.

Strategies were meant to encourage the audience’s participation in the collection and proper
management of mercury thermostats as relevant to the unique audience. Each of these
strategies and results is detailed in the subsequent audience subsections.

4.2.1 Retailers

A retailer means a business that sells thermostats of any kind directly to a consumer through a
selling or distribution mechanism, including, but not limited to, a sale using catalogs or the
internet. This audience includes retailers across the state of California and is typically hardware
stores.

4.2.1.1 Activity & Results

In 2023, the program focused primarily on conducting outreach to existing retail collection
locations, seeking to accommodate the updated 6-month container return timeline (as of April
1st) and ensure partner compliance within the program. Outreach was also conducted to
retailers not currently engaged in the Thermostat Care program in an effort to expand the
program’s promotion and collection-oriented coverage across the state of California, with a
special focus on outreach to underserved areas. Promotion of the program via outreach
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material placements and the webpage created in 2022 also continued this year. The activity and
results of this outreach and promotional work are as follows:

● Maintained and updated the dedicated Retail/Wholesale landing page on Thermostat
Care’s website, including uploading new or updated materials relevant to retailers. It
should be noted that this landing page is also relevant to wholesaler audience and is
reflected in that section as well.

○ 188 unique users
○ 466 unique downloads of available materials

● Conducted outreach to existing retail collection locations. Per the Program Plan, this
outreach included up to 3 “miss you” calls, followed by a reminder postcard or reminder
email if retailer did not respond to phone calls, and a site visit if retailer did not respond
to all previous communications. Phone calls were also conducted to remind retailers of
containers kept more than the recommended six months after accumulation start date
and to assist partners with container shipment issues. These additional phone calls
were not required but helpful to ensure collection location compliance. In total for
retailers:

○ 414 phone calls
○ 52 emails
○ 19 reminder postcards
○ 11 site visits were conducted

● Conducted outreach to establish new collection locations and distribute promotional
materials. 2023 data related to this outreach:

○ 417 calls
○ 45 emails
○ 17 new collection locations were established
○ 16 locations agreed to display promotional materials (despite not becoming a

collection location)
● Developed the following materials to assist retail collection locations in educating their

staff and following program guidance and regulations (also applicable to wholesalers
audience and indicated as such in the wholesalers section).

○ Universal Waste Regulation Training Manual (Attachment 33)
○ Collection Location Guidelines (Attachment 34) reminding staff of proper

maintenance and storage of the mercury thermostats they collect.
○ Collection Location Social Toolkit (Attachment 35), including example social

media posts to use promoting themselves as a Thermostat Care location
● Developed an educational tip card specific to retail to assist staff members in the basics

of maintaining a collection container and operating as a collection location (Attachment
49).

● In addition to the required five language variations for materials, Thermostat Care also
translated “Why Recycle Mercury Thermostats” flier, shelf talker, and window cling to
Russian, Armenian, and Hebrew as requested by location to increase awareness and
education (Attachment 26).
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● Developed a Distributed in-store point-of-purchase materials to 127 collection locations
that expressed interest in utilizing in-store materials, including shelf talkers and window
clings (Attachments 23, 24) promoting Thermostat Care.

● Conducted 17 calls and 2 emails in an effort to form a Take-Back Center partnership in
order to strategically meet and exceed collection location accessibility goals. Take-Back
Centers are mostly nonstandard public collection locations (ex: retail stores that don’t
sell thermostats, libraries, churches, or town halls) and are particularly effective in
increasing accessibility to collection locations. One Take-Back Center partnership was
formed in 2023 with Trinity County Solid Waste, which resulted in two new public
collection locations (Weaverville and Hayfork Transfer Stations).

● Developed a point-of-delivery (PoD) insert for retailers and wholesalers that sell
thermostats online (Attachment 20). Partnered businesses that sell thermostats either
partially or fully online included the insert along with the shipment of any newly
purchased thermostats. 31 phone calls were conducted to relevant businesses that sell
thermostats online, resulting in 7 partners accepting these PoD inserts.

Dates and forms of education and outreach efforts for the retailer audience are shown below:

DATES FORM OF RETAILER EDUCATION/OUTREACH

1/23-12/23 Conducted Potential Location Outreach (to place containers with retailers)

1/23-12/23 Updated Point-of-Purchase Material (to place promotional materials with new and
existing retailer locations)

1/23-12/23 Developed Point-of-Delivery Inserts and Conducted Outreach (to retailers that
conduct business online)

1/23-12/23 Conducted Existing Location Outreach (including up to 3 phone calls, reminder
email or postcard, and site visit to existing collection locations)

1/23-12/23 Maintained Retailer/Wholesaler Web Page (to place new/updated materials)

3/23-12/23 Developed and Distributed Universal Waste Regulation Training manual, Collection
Location Guidelines, and Collection Location toolkit

8/23 - 12/23 Established Take-Back Center Partnerships

4.2.1.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● Potential location outreach proved highly effective in 2023 with 17 new collection
locations and 16 new materials-only promotional locations added to the program. The
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additional locations and promotional partners increases the robustness of the collection
system and awareness of Thermostat Care.

● According to the program’s annual survey, 90% of collection partners felt that the
Universal Waste Regulation Training manuals which they were sent were effective and
helpful in training staff while 95% of respondents felt informed and educated on how to
properly collect mercury.

● Outreach to place educational materials was highly successful with nearly 60% of
current retail partners requesting educational materials.

● Point-of-Purchase Materials provided value in generating awareness of the program and
provided residents with direct links to the Thermostat Care website.

● Through the “Take-Back Center” tactic, the program was able to fill a critical gap in
collection location coverage in an area that had limited options for collection locations.

● Created point-of-delivery materials to be included in online orders. The program also
successfully conducted outreach to several partners, resulting in seven online retailers
accepting materials.

4.2.2 Wholesalers

A wholesaler is engaged in the distribution and wholesale selling of heating, ventilation, and
air-conditioning components to contractors who install heating, ventilation, and air-conditioning
components, and whose total wholesale sales account for 80 percent or more of total sales.
Although not a clearly defined audience as listed in the legislation, wholesalers are a key
audience in properly disposing of mercury thermostats. Additionally, wholesalers that sell
thermostats are required to participate in the Thermostat Care program per the Mercury
Thermostat Collection Act of 2008 §25214.8.14: “A wholesaler that has a physical location in
the state shall act as a collection location for out-of-service mercury-added thermostats.”

4.2.2.1 Activity & Results

Program efforts in 2023 focused on creating and building strong relationships with wholesaler
collection locations through outreach to ensure all California residents and contractors have
convenient access to relevant information and collection locations. Outreach and educational
activities and results were as follows:

● Developed/updated and distributed the following materials to aid in wholesaler
operations (some of which may also be relevant and noted in retail audience section):

○ Universal Waste Regulations Training manual (Attachment 33) and Collection
Location Guidelines (Attachment 34) to assist wholesalers in educating their
staff on proper storage and handling of mercury thermostats.

○ Reminder postcards (to be distributed to unresponsive wholesaler collection
locations) (Attachment 42).

○ A point-of-delivery insert for retailers and wholesalers that sell thermostats online
(Attachment 20). Partnered businesses that sell thermostats either partially or
fully online would include the insert along with the shipment of any newly
purchased thermostats.
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● Conducted outreach to existing wholesaler collection locations including 1,353 phone
calls and 75 emails throughout the year to share educational materials, offer
promotional in-store point-of-purchase materials, remind the location of responsibilities
and Universal Waste Regulations, and confirm location and container information
(number of containers, accumulation start date, contact information, etc).

● Sent 21 reminder emails and 99 reminder postcards to existing wholesaler collection
locations that were unresponsive to 3 “miss you”/check-in phone calls.

● Conducted site visits for 122 wholesalers who were unresponsive to phone calls and
reminder email/postcard or who held their container longer than the suggested
accumulation period.

● Conducted outreach to expand the network of California wholesaler collection locations
and promotional partners with a focus on increasing accessibility of collection locations.

○ Outreach resulted in 6 new wholesaler collection locations, 2 of which are located
in a disadvantaged community.

● Through existing location outreach and site visits, Thermostat Care distributed
public-facing promotional materials to 175 wholesalers, including 203 shelf talkers, 204
window clings, and 2,095 informational fliers. These materials were offered in 9
languages (English, Spanish, Chinese, Vietnamese, Tagalog, Korean, Russian, Armenian,
and Hebrew) to ensure accessibility for all wholesaler customers. Of the 175
wholesalers who received promotional materials, 35% requested non-English materials
(61).

● Maintained a mobile-friendly online “Retailer/Wholesaler” landing page that is applicable
to wholesale stores. This landing page includes steps for mercury thermostat recycling
processes and a resource section with additional materials (e.g., educational materials
in multiple languages, Collection Incentive Form, etc). These downloadable materials, as
well as some requested printed materials, are available to wholesalers free of charge
and shipped free of charge.

● Website data as it relates to this audience (also relevant and noted in retail audience
section as both retailers and wholesalers may visit this landing page):

○ 188 unique visitors to the “Retailer/Wholesaler” landing page of
ThermostatCare.org

○ 466 file downloads from the “Retailer/Wholesaler” landing page
○ 15 unique QR code scans from created wholesaler materials

Dates and forms of education and outreach efforts for the wholesaler audience are shown
below:

DATE FORM OF WHOLESALER EDUCATION/OUTREACH

1/23-12/23 Conducted Existing Location Outreach (including up to 3 phone calls, reminder
email or postcard, and a site visit)
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1/23-12/23 Updated Point-of-Purchase Material (to place promotional materials with new and
existing wholesaler locations)

1/23-12/23 Conducted Potential Location Outreach

1/23-12/23 Developed Point-of-Delivery Inserts for use with wholesalers that conduct
business online, to accompany new thermostats when delivered

1/23-12/23 Maintained Retailer/Wholesaler Web Page (including uploading new/updated
materials)

3/23-12/23 Developed and Distributed Universal Waste Regulation Training manual, Collection
Location Guidelines

4.2.2.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● Check-in/”miss you” calls proved to be a successful method for both maintaining
compliance and building connections with wholesale collection locations. By performing
outreach, Thermostat Care was able to address a range of issues including returning
overdue containers, providing replacement shipping labels, addressing material
shortages, and answering general questions about the collection process.

● Implementing site visits was highly effective in reaching unresponsive collection
locations that had overdue containers.

○ Of the 122 wholesalers visited, 40 received help in preparing their container for
shipment and 107 received materials, including Universal Waste Regulations
Training manuals (86 locations), promotional materials (59 locations),
educational materials (63), and California Consumer $30 Incentive forms (60
locations). Additionally, 55 had valuable feedback on the program. For example,
42 found promotional materials to be useful as they reduced the number of
questions they received from customers, with 11 locations specifically referring
to shelf talkers. Meanwhile, many (13) reported the guidance provided during the
site visit to be very helpful.

15



4.2.3 Household Hazardous Waste Collection Programs

Household Hazardous Waste (HHW) Collection Programs are run by an individual county or city
in California for their residents. California residents may bring mercury thermostats to HHW
Collection Programs, in addition to all forms of household hazardous waste. Many HHW
Programs collect mercury and mercury thermostats, whether they participate in Thermostat
Care or not. From gathered feedback, the program has learned that some HHW representatives
don’t see the need to participate in Thermostat Care since they see few mercury thermostats
and have more effective ways to manage mercury waste. For example, an HHW would place any
collected mercury thermostats along with any mercury thermometers for a waste hauler to
pickup.

4.2.3.1 Activity & Results

Thermostat Care continued to expand on HHW outreach and promotional efforts established by
the program in 2022, including the co-promotion of local collection events, outreach to place
containers with HHW facilities, the participating in the online Household Hazardous Waste
Information Exchange (HHWIE) Google Group, and collaborating with other Extended Producer
Responsibility (EPR) programs to co-promote collection events. Results from these activities are
as follows:

● Maintained and updated the dedicated HHW landing page on Thermostat Care’s website,
including uploading all new and updated materials over the course of the year.

○ In 2023, 157 unique users visited this page and made a total of 105 unique file
downloads.

● Delivered 300 “Why Recycle Mercury Thermostats” (Attachment 3) fliers to HHWs for
partners to educate residents.

● Conducted outreach in an effort to establish new collection locations at HHWs, including
28 phone calls and 18 emails. This outreach resulted in four new collection locations.

● Co-promoted four special collection events/periods in which mercury thermostats were
being accepted, including developing tailored outreach materials and advertisements,
such as Google Responsive Display campaigns, a social media toolkit, and a custom
metal sign.

○ City of Palmdale HHW - Customized “Why Recycle Mercury Thermostats” flier and
social media toolkit to include this location’s address. Fliers were also printed
and distributed to this partner.

○ Yolo County Central Landfill - Designed and produced a metal sign that advertised
this location as a mercury thermostat collection location and the $30 incentive.
They have since posted this sign near their facility’s drop-off drive-thru.

○ Yolo County Central Landfill - Redesigned to customize “Why Recycle Mercury
Thermostats” flier. Fliers were also printed and distributed to this partner.
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○ San Benito County Integrated Waste Management - developed and operated
Google Ads campaign to promote this location’s collection event, generating
153,383 impressions and 1,915 clicks to the event landing page.

● Partnered with EPR organizations PaintCare, the Mattress Recycling Corporation, and the
Battery Recycling Corporation to include mercury thermostats as one of the forms of
waste being highlighted and collected at a rural collection event hosted by San Benito
County Integrated Waste Management (note: this information is also relevant and noted
in the disadvantaged and low-income communities audience).

● Throughout the year, the program monitored and participated in the HHWIE Google
Group. This group, which is widely used by HHW facilities in the state of California to
communicate with each other, holds semiannual meetings and frequently exchanges
information through the online forum. In order to maintain the program’s connection with
its HHW partners, Thermostat Care actively monitored and participated in the forum,
attended meetings, and occasionally promoted current program initiatives. In 2023,
Thermostat Care:

○ Sent 3 email communications to the HHWIE group advertising the services the
program offers HHW facilities and ameliorating confusion regarding Universal
Waste Regulations.

○ Presented in person during the September 7, 2023 HHWIE meeting in Culver City
about Thermostat Care.

● Attended the annual CalRecycle Used Oil & Household Hazardous Waste Conference on
February 8-10 in Sacramento, whose audience primarily included HHW facility
representatives.

○ Operated a booth (Attachment 28) in which program representatives engaged
with conference attendees and provided relevant materials (some of whom were
current collection locations with questions, some of which were not but curious
about the program).

○ Presented (Attachment 29) on mercury thermostat safe disposal history,
introducing the Thermostat Care program, Product Care and EPR efforts.

○ Conducted follow-up correspondence with conference attendees who had
questions and/or conversations with Thermostat Care team members.
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Dates and forms of education and outreach efforts for the HHW audience are shown below:

DATE FORM OF HHW EDUCATION/OUTREACH

1/23 - 12/23 Developed and Distributed Informational Materials (to inform both HHW staff and
their community regarding the program and mercury thermostats, as-needed)

1/23 - 12/23 Conducted Potential Location Outreach

1/23 - 12/23 Developed Promotional Materials for Events (to provide HHW facilities with
customized materials copromoting specific collection events or generic collection
periods in which mercury thermostats can be collected)

1/23 - 12/23 Participated in HHWIE Google Group (to distribute information and materials
regarding the program over this channel as well as responded to inquiries and
participate in discussions)

2/23 Participation and Presentation at Conferences (at the CalRecycle Used Oil &
Household Hazardous Waste Conference)

8/23 - 12/23 Coordinated with EPR Program and Events (to have mercury thermostat collection
be integrated into their events with HHW facilities in rural, DAC, or low-income
areas)

4.2.3.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● While promotional partnerships (most commonly in the form of digital ad campaigns)
with HHWs were ultimately deemed effective, HHW representatives’ overfull plates and
other priorities caused communication challenges in development of the ads. This may
be due to a misunderstanding that they would not need to be involved in any
development of ads. Further clarification may be required to help HHWs understand their
expectations in the partnerships.

● Although this audience saw a slight increase in the number of containers returned as
compared to 2022, the number of mercury thermostats and the amount of mercury
collected from this audience decreased. This aligns with feedback from collection
locations that noted receiving less mercury thermostats and less overall HHW in 2023 as
compared to 2022. Many HHWs in the HHWIE Google group suggested that the uptick in
residential participation in 2020 - 2022 may have been due to Covid-19 lockdowns, and
participation rates were beginning to level out to pre-covid numbers during 2023.

● Attending and speaking at conferences and meetings for HHW professionals continued
to be an effective tactic for engagement with this audience.
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4.2.4 Heating, Ventilation, and Air-Conditioning Contractors

This audience refers to the CSLB’s licensing classification C-20 “Warm-Air Heating, Ventilation
and Air Condition Contractor” under the California Code of Regulations Title 16, Division 8,
Article 3. Classifications. HVAC Contractors may encounter mercury thermostats from multiple
customers through their work. Some HVAC Contractors choose to hold a private collection
container, while others opt to visit their preferred wholesaler collection location.

4.2.4.1 Activity & Results

In 2023, efforts focused on material development and distribution, expanding outreach to new
locations and promotional partners, and strengthening existing location relationships. Outreach
and educational activities conducted are as follows:

● Conducted outreach to existing HVAC contractor locations with a private collection
container, including 472 phone calls and 114 emails to check collection container status,
share educational materials, remind the location of container responsibilities and
Universal Waste Regulations, confirm location and container information (number of
containers, accumulation start date, contact information, etc), and answer any questions
the contractors might have.

● Sent 31 reminder postcards to existing collection locations that were unresponsive to 3
“miss you” phone calls and a reminder email.

● Through robust outreach efforts, the program discovered that some existing HVAC
contractor collection locations are unlicensed and therefore do not fall under the
program’s current definition of this audience.

○ Upon further research, the program learned that these locations joined the
program prior to the rebranding of the program as “Thermostat Care” in 2022.

○ The program has designated these 10 unlicensed locations as “HVAC service
technicians”.

○ Although HVAC service technicians are unlicensed, they still encounter mercury
thermostats from their customers through their work, and therefore, the program
intends to continue existing location outreach to this sub-audience in order to
ensure safe collection and disposal of any mercury thermostats they may
encounter in their line of work.

● Distributed educational materials to all contractor collection locations, including
Collection Location Guidelines (Attachment 34) and Universal Waste Regulations
Training manuals (Attachment 33).

● Conducted outreach to expand the network of California HVAC contractor collection
locations and promotional partners.

○ Outreach resulted in 4 new collection locations, all of which are located in a
disadvantaged community.
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● Researched 20 relevant trade associations with media platforms to target for placement
of ads/editorial content. Designed 5 unique ads for placement in trade association
media platforms (Trade associations are also relevant to “demolition and environmental
contractors and related associations” audience).

● Developed a partnership ​​with the Southern California Contractors Association to place
ads/editorial content on their platforms (also relevant and noted in “demolition and
environmental contractors and related associations” audience section).

● Developed an informational flier for HVAC contractors (Attachment 30) to inform them
of disposal reminders and the steps for returning a collection container/ordering a new
collection container. To ensure that the material was accessible to more contractors in
the state, it was translated into Spanish (Attachment 31). 1,000 copies of this material
were printed in English and Spanish, and distributed to all existing and new contractor
locations. This material was also made available to contractors through
ThermostatCare.org.

● As part of the comprehensive website strategy, in 2022, Thermostat Care created a
mobile-friendly contractors landing page that seeks to motivate contractors across
California, including HVAC contractors, to participate in the program. The landing page
includes several sections that cover best practices for safe disposal and mercury
thermostat collection, how to find a nearby drop-off location, and additional mercury
handling resources. The “Resources” section includes downloadable materials as well as
a link to the EPA’s website on handling a mercury spill. The “Contractors” landing page is
relevant to both this audience and “demolition and environmental contractors and
related associations” audience. Data related to contractors landing page:

○ 171 unique visitors
○ 89 clicks to download materials

Dates and forms of education and outreach efforts for the HVAC contractor audience are shown
below:

DATE FORM OF HVAC CONTRACTOR EDUCATION/OUTREACH

1/23-12/23 Conducted Existing Location Outreach (including up to 3 phone calls and reminder
email or postcard)

1/23 - 6/23 Designed an Informational Material in English and Spanish (for contractor
partners informing them of disposal reminders and the steps for returning a
collection container/ordering a new collection container)

6/23 - 8/23 Conducted Outreach to Potential Collection Locations (with a focus on increasing
accessibility)

7/23 Printed and Published the Contractor Informational Material in English and
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Spanish (on the “Contractors” landing page, and distributed copies in both
languages to all existing contractor locations)

8/23 - 9/23 Conducted Online Research of Relevant Trade Associations with Media Platforms
(to target for placement of ads/editorial content)

9/23 - 11/23 Designed and Developed Ads/Editorial Content (for placement in trade
association media platforms)

12/23 Conducted Outreach to Contractor Trade Associations (to place ads/editorial
content in media platforms that reach a significant number of contractors in the
state)

4.2.4.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● During 2023, outreach efforts to HVAC contractors focused on improving upon the
baseline that was established in 2022 in regards to existing collection location
relationships as well as establishing new HVAC collection locations and promotional
partners. These efforts were deemed successful for several reasons. Through robust
outreach to all existing locations, the program strengthened its relationship with current
program partners, while also educating them about Universal Waste Regulations and the
importance of safe disposal practices. All the while, the program established four new
collection locations in rural, disadvantaged and low-income communities.

● The “Contractors” landing page on the Thermostat Care website continued to be a
successful resource to provide useful information to contractors on how to legally
dispose of mercury thermostats, request a collection container, and a map to find the
nearest public collection location. The page featured the newly developed safe disposal
informational flier for contractors (Attachments 30, 31). Website traffic to the
“Contractors” web page increased by 668% from 2022 to 2023 (78 to 599 views), and
there were 89 clicks to download materials in 2023.

● Created 5 unique contractor-specific ads for placement in trade association media
platforms and contacted 20 contractor trade associations in California, which resulted in
developing one new partnership ​​with Southern California Contractors Association
(SCCA) to distribute information about safe mercury thermostat disposal practices to
their approximately 220 members and affiliates.

4.2.5 Demolition and Environmental Contractors, and Related Associations

Demolition contractors are C-21 licensees through CSLB who raise, lower, crib, underpin,
demolish and move or remove structures, including their foundations. In doing so, they must
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remove all hazardous waste from structures in order to prepare them for demolition in
accordance with all applicable statutes and regulations. Environmental contractors perform
various types of environmental construction and remediation tasks for the private and public
sectors. Such tasks include promoting green construction practices, reviving land area, and
cleaning up hazardous materials. Related associations includes trade associations or groups
that contractors may be a part of and view as a trusted source of information.

4.2.5.1 Activity & Results

In 2023, efforts focused on material development and distribution, expanding outreach to new
locations and promotional partners, and strengthening existing location relationships. Outreach
and educational activities conducted are as follows:

● Conducted outreach to existing demolition and environmental contractor locations with
a private collection container (including 48 phone calls and 9 emails) to check collection
container status, share educational materials, remind the location of container
responsibilities and Universal Waste Regulations, confirm location and container
information (number of containers, accumulation start date, contact information, etc),
and answer any questions the contractors might have.

● Sent 2 reminder postcards to existing collection locations that were unresponsive to 3
“miss you” phone calls and a reminder email.

● Through robust outreach efforts, Thermostat Care discovered that some existing
demolition and environmental contractor locations are unlicensed and therefore don’t
fall under the current definition of this audience.

○ These 3 unlicensed locations have been defined as ‘Demolition and
Environmental Service Technicians’.

○ Although demolition and environmental service technicians are unlicensed, they
still encounter mercury thermostats from their customers through their work, and
therefore Thermostat Care intends to continue existing location outreach to this
sub-audience in order to ensure safe collection and disposal of any mercury
thermostats they may encounter in their line of work.

● Distributed educational materials to all contractor collection locations, including
Collection Location Guidelines (Attachment 34) and Universal Waste Regulations
Training manuals (Attachment 33).

● Conducted outreach to expand the network of California demolition and environmental
contractor collection locations and promotional partners. Outreach included 99 calls and
3 emails, however no new collection locations were established with this audience.

● Researched 20 relevant trade associations with media platforms to target for placement
of ads/editorial content. Designed 5 unique ads for placement in trade association
media platforms (Trade associations are also relevant to “HVAC contractors” audience).
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● Developed a partnership ​​with the Southern California Contractors Association to place
ads/editorial content on their platforms (also relevant and noted in “HVAC contractors”
audience section).

● Developed an informational flier for demolition and environmental contractors
(Attachment 30) to inform them of disposal reminders and the steps to returning
collection container/ordering new collection container. To ensure that the material was
available to and accessible to more contractors in the state, it was translated into
Spanish (Attachment 31). 1,000 copies of this material were printed in English and
Spanish respectively, and copies in both languages were distributed to existing collection
locations. This material was also made available to demolition and environmental
contractors through ThermostatCare.org (also relevant and noted in “HVAC contractors”
section)

● As part of the comprehensive website strategy, in 2022 Thermostat Care created a
mobile-friendly landing page for “Contractors” that seeks to motivate contractors across
California, including demolition and environmental contractors, to participate. The
landing page includes several sections that cover best practices for safe disposal and
collection, how to find a nearby drop-off location, and “Resources”. The Resources
section includes downloadable materials as well as a link to the EPA’s website on
handling a mercury spill. The “Contractors” landing page is also relevant and noted in the
“HVAC contractors” section :

○ 171 unique visitors
○ 89 clicks to download materials.

Dates and forms of education and outreach efforts for the demolition and environmental
contractor and related associations audience are shown below:

DATE FORM OF DEMOLITION AND ENVIRONMENTAL CONTRACTOR AND RELATED
ASSOCIATIONS EDUCATION/OUTREACH

1/23-12/23 Conducted Existing Location Outreach (including up to 3 phone calls and reminder
email or postcard)

1/23 - 6/23 Designed an Informational Material in English and Spanish (for contractor
partners, informing them of disposal reminders and the steps for returning a
collection container/ordering a new collection container)

6/23 - 8/23 Conducted Outreach to Potential Collection Locations (with a focus on increasing
accessibility)

7/23 Printed and Published the Contractor Informational Material in English and
Spanish (on the “Contractors” landing page, and distributed copies in both
languages to all existing contractor locations)
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8/23 - 9/23 Conducted Online Research and Created a Database of Relevant Trade
Associations with Media Platforms (to target for placement of ads/editorial
content)

9/23 - 11/23 Designed and Created Ads/Editorial Content (for placement in trade association
media platforms)

12/23 Conducted Outreach to Contractor Trade Associations in California (to place
ads/editorial content on media platforms that reach a significant number of
contractors in the state

4.2.5.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● Outreach proved successful in building on existing collection location relationships. Even
though this audience is small as compared to other audience sizes, we were able to
successfully reach all active locations in this audience. Through this outreach, the
program strengthened its relationship with current collection locations, while also
educating them about Universal Waste Regulations and the importance of safe disposal
practices.

● Despite significant efforts to expand the network of California Demolition and
Environmental Contractor collection locations and promotional partners (99 calls and 3
emails), no new Demolition or Environmental Contractor accepted a collection container.
The program did speak with many relevant contractors who expressed coming in
contact with a low volume of mercury thermostats, along with a preference to drop off at
a wholesaler if they came across a mercury thermostat in their line of work.

● Due to DTSC’s Program Modification Plan feedback, 2024 efforts will re-focus on
strategies to work with pre-demolition and mitigation specialists and related
associations to increase awareness, while still coordinating activities with demolition
and environmental contractors to the extent possible.

● The “Contractors” landing page on the Thermostat Care website continued to be a
successful resource to provide useful information to contractors on how to legally
dispose of mercury thermostats, request a collection container and a map to find the
nearest public collection location. The page featured the newly developed safe disposal
informational flier for contractors (Attachments 30, 31). Website traffic to the
“Contractors” web page increased by 668% from 2022 to 2023 (78 to 599 views), and
there were 89 clicks to download materials in 2023.

24



4.2.6 Rural Districts

Rural districts are defined by the Census Bureau as “any population, housing, or territory not in
an urban area,” with urban areas defined as “geographies that have a population of 50,000 or
more (referred to as ‘Urbanized Area’) or areas that have a population of at least 2,500 and less
than 50,000 (referred to as ‘Urban Clusters’)”. Residents in rural districts may need to properly
dispose of a mercury thermostat as they make home updates, demonstrating the significance of
accessibility to collection locations throughout rural districts.

4.2.6.1 Activity & Results

Educational and outreach efforts were conducted toward entities in rural districts with a focus
on increasing Thermostat Care awareness and proper disposal practices. These efforts focused
on engaging potential collection locations to expand the number of collection locations in rural
districts. Strategies included outreach to existing and potential rural collection locations,
distribution of informational materials in rural districts, and promotion of Thermostat Care and
its services to rural residents. Additionally, outreach was conducted to community-based
organizations (CBOs) and other extended producer responsibility (EPR) programs to build
partnerships in rural districts, disseminate information, and explore opportunities to increase
collection locations and improve outreach efforts. Outreach and educational activities
conducted are as follows:

● Thermostat Care maintained accessible collection locations throughout 2023, with
97.7% of residents with a location 15 or less miles from their location. Additionally,
semiannual compliance checks ensured each county had at least one public collection
location. When counties were identified with a low density of collection locations,
targeted outreach was conducted to both traditional and nontraditional potential
collection locations in that county. In 2023, those counties included Mariposa, Mono,
Napa, San Benito, Santa Cruz, and Colusa counties.

● Continued research and outreach to expand the number of collection locations so that
residents in rural districts have easily accessible collection locations.

● Established 16 new public-facing collection locations in rural districts through outreach
to HHW facilities/programs, retailers, and wholesalers.

● Partnered with two EPR organizations (PaintCare and the Mattress Recycling Council),
also noted and relevant in HHW and disadvantaged and low-income communities
audiences. These partnerships were leveraged to share information and opportunities to
service rural districts and potential collection locations, resulting in co-promotion of 1
collection event (San Benito Recycle Day, 11/4/23).

○ Attended a virtual meeting with EPR partners and San Benito County Integrated
Waste Management (SBCIWM).

○ Provided educational fliers (Attachment 3) and 5 mercury thermostat collection
containers for SBCIWM to have available for event attendees. After the event, 3 of
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the containers were placed at the SBCIWM office for future HHW events and 2
were placed at the John Smith Road Landfill for ongoing collection.

○ The program co-promoted the event with a Google Ads campaign (10/26/24 -
11/3/24) (Attachment 43) targeting residents with a focus on homeowners and
those interested in home renovation, waste disposal services, home appliances,
etc. The campaign earned approximately 153,000 impressions, 1,913 clicks, and
a 1.25% click-through rate.

● Conducted outreach to 100 Community Based Organizations (CBOs) serving rural
districts, including 174 phone calls and 42 emails, to inform them of Thermostat Care’s
mission, services, and resources and to explore possible engagement opportunities (e.g.,
distributing information to residents through CBO communication channels, gathering
insight on the community it serves, etc.). This tactic and results are also relevant and
noted in disadvantaged and low-income communities section.

○ Sent 35 Thermostat Care Partnership Toolkits (Attachment 44) via email to CBOs
interested in learning more about Thermostat Care and potential partnership

● One CBO (Yuba-Sutter Economic Development Corporation) distributed the Thermostat
Care Partnership Toolkit to its contacts and shared details on other organizations for the
program to connect with. The CBO supports local businesses, organizations, and
low-income residents through counseling, workforce development, and networking
opportunities.

● Conducted outreach to existing public collection locations in rural districts to update
records (e.g., accurate accumulation start date, number and type of containers at
collection location, contact name, etc.), provide educational materials to staff, offer
public-facing promotional materials, and continue to build relationships with collection
location personnel to maintain convenient access for the residents they serve. Outreach
included up to 3 phone calls, a reminder email or postcard (if unresponsive to phone
calls), and a site visit (if unresponsive to phone calls and email/postcard).

Dates and forms of education and outreach efforts for the rural districts audience are shown
below:

DATE FORM OF RURAL DISTRICTS EDUCATION/OUTREACH

1/23-12/23 Conducted Outreach to Potential Collection Locations in Rural Districts (to place
containers, share program materials, and increase convenience for rural residents)

1/23-12/23 Conducted Outreach to Existing Collection Locations in Rural Districts (to update
records, provide staff with educational materials, offer public-facing promotional
materials, and maintain convenient access for rural residents)

4/23-10/23 Conducted Outreach to CBOs That Serve Rural District Residents (to establish
partnerships involving resource sharing and dissemination of program materials)
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6/23-9/23 Conducted Outreach to EPR Programs (Also noted in HHW, DAC/Low-income
Communities audiences)

9/23-11/23 Co-promoted a Rural District Collection Event Alongside EPR Partners (Also noted
in HHW, DAC/Low-income Communities audiences)

4.2.6.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● In 2023, Thermostat Care successfully engaged rural districts in the proper disposal of
mercury thermostats by expanding collection location availability.

● Newly developed partnerships with EPR programs, as well as the insights and contacts
obtained through CBO engagement, may help increase the number of collection
locations (including one-off collection events) in rural districts in future years.
Additionally, these relationships can be leveraged to distribute additional materials and
promote the program further.

4.2.7 Disadvantaged Communities or Low-Income Communities

Disadvantaged communities as identified by the CalEPA are depicted on the SB 535
Disadvantaged Communities Map (oehha.ca.gov). These disadvantaged communities represent
the 25% highest scoring census tracts in CalEnviroScreen. CalEnviroScreen is a screening tool
used to help identify communities disproportionately burdened by multiple sources of pollution
and with population characteristics that make them more sensitive to pollution.
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SB 535 Disadvantaged Communities Map

Low-income communities are census tracts with median household incomes at or below 80
percent of the statewide median income or with median household incomes at or below the
threshold designated as low income by the Department of Housing and Community
Development's list of state income limits. This California Climate Investments Priority
Populations Map (below) was created by the California Air Resources Board and depicts
low-income communities in California in 2022.
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California Climate Investments Priority Populations Map

Disadvantaged or low-income communities are more likely to have older, mercury thermostats
in their buildings and homes. Additionally, they may have historically received less information
about proper mercury thermostat disposal and related health concerns due to factors such as
language barriers or lack of resources.

4.2.7.1 Activity & Results

Educational and outreach efforts were conducted toward entities in disadvantaged or
low-income communities to ensure convenient access to information and collection locations
for residents. Efforts focused on establishing and maintaining collection locations, distributing
educational materials, and promoting the program’s services to residents in these communities.
Additionally, Thermostat Care conducted outreach to community-based organizations (CBOs)
serving disadvantaged or low-income communities (as well as rural districts, as previously
described) to build partnerships, disseminate information, and explore opportunities to increase
collection locations and improve outreach efforts. Outreach and educational activities
conducted are as follows:
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● Established 14 new public collection locations in disadvantaged or low-income
communities through outreach to HHW facilities/programs, retailers, and wholesalers.

● Continued research and outreach to expand the number of collection locations to ensure
accessibility for disadvantaged or low-income community residents

● Conducted outreach to 100 CBOs serving disadvantaged or low-income communities,
including 174 phone calls and 42 emails, to inform them of Thermostat Care’s mission,
services, and resources and to explore possible engagement opportunities. This
information is also relevant and notes in the rural districts section of this report.

○ Emailed 35 Partnership Toolkits (Attachment 44) to CBOs interested in learning
more about Thermostat Care and potential partnership

○ One CBO distributed Thermostat Care materials to its contacts and shared
details on other organizations to connect with

■ Yuba-Sutter Economic Development Corporation: supports local
businesses, organizations, and low-income residents through counseling,
workforce development, and networking opportunities

● Conducted outreach to existing public collection locations in disadvantaged or
low-income communities to update records (e.g., accurate accumulation start date,
number and type of containers at collection location, contact name, etc.) and remind
them of their container responsibilities and Universal Waste Regulations. The focus of
the outreach was to prevent collection locations from keeping collected thermostats for
more than 6 months after the accumulation start date, consequently delaying the
delivery of the financial incentive to residents. Through existing location outreach,
public-facing promotional materials were offered and the program continued to build
relationships with their personnel to ensure/maintain convenient access to information
and collection locations for residents.

● Over 655 non-English materials were placed at 97 locations. Many of these materials are
relevant to and mentioned in other audience sections, such as general public, retail and
wholesale. Materials include::

○ 42 Spanish shelf talkers
○ 33 Spanish window clings
○ 580 fliers (most of which were in Spanish, with 1-2 in Chinese, Vietnamese,

Hebrew, Russian, and Armenian, each).
○ Public service announcement: aired 45 times (in both English and Spanish)

through the Cumulus Media Radio Station in San Francisco, resulting in a total
1,066,500 impressions.
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Dates and forms of education and outreach efforts for the disadvantaged or low-income
communities audience are shown below:

DATE FORM OF DISADVANTAGED OR LOW-INCOME COMMUNITIES
EDUCATION/OUTREACH

1/24-12/24 Conducted Outreach to Potential Collection Locations in Disadvantaged or
Low-Income Communities (to increase convenience for rural residents)

1/24-12/24 Conducted Outreach to Existing Collection Locations in Disadvantaged or
Low-Income Communities

4/24-10/24 Conducted Outreach to CBOs That Serve Disadvantaged or Low-Income
Communities (also relevant and noted in rural districts audience)

4.2.7.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● Thermostat Care’s focus on researching and conducting outreach to counties with
below-average median household income and disadvantaged communities was
successful in establishing 14 new collection locations in these communities. This
targeted form of potential location outreach not only increased the number of collection
locations throughout California, but also directly addressed this audience’s need for
accessible collection locations.

● The distribution of non-English materials was an effective tactic to improve engagement
with non-English speaking communities, as evidenced by 97 public collection locations
requesting over 655 non-English materials.

● In 2023, Thermostat Care outreach to Community-Based Organizations (CBOs) in
disadvantaged communities uncovered a misalignment between Thermostat Care’s
objectives and the CBOs' missions. Despite initial challenges in establishing
partnerships due to perceived relevance, Thermostat Care recognized an opportunity to
reframe the program and its relevance to CBOs. By presenting the program as a resource
to facilitate access to smart thermostats and support participation in energy efficiency
initiatives, the program aims to align more closely with CBO goals in the years ahead.

31



4.2.8 General Public

This audience is Thermostat Care’s widest-reaching audience and will overlap with many other
audiences listed in this report. This audience includes California residents, homeowners,
customers of retail stores, residents with access to HHW facilities, consumers, and more who
may have a mercury thermostat that needs to be properly disposed of. Communications with
this audience were tailored generally instead of to specific individuals, industries, or geographic
areas.

4.2.8.1 Activity & Results

In 2023, the primary objectives for this audience encompassed heightening awareness and
knowledge regarding the Thermostat Care program, facilitating access to information for
consumers to locate nearby collection points for proper disposal of mercury thermostats,
promoting the $30 mercury thermostat collection incentive, raising awareness about the risks
associated with mercury thermostats, and providing information on how to identify and safely
dispose of them. Outreach and educational activities are as follows:

● In October 2023, Thermostat Care launched an educational awareness campaign
targeting the California general public across various platforms:

● Digital advertisements on Meta and Nextdoor: Selected for their broad reach,
these platforms featured static ads (Attachment 45, 46) designed to enhance
awareness of the program.

● YouTube video advertisements (Attachment 47): Designed to quickly engage
viewers, capitalizing on short attention spans to maintain interest.

● Social media on Facebook and Instagram: The campaign included 8 posts
(Attachment 48) depicting a California couple's journey through the Thermostat
Care program. This storytelling technique helped humanize the campaign,
making the process relatable and highlighting the tangible benefits of switching
from a mercury thermostat to an energy-efficient smart thermostat. Posts also
promoted a partner program, Golden State Rebates. This narrative illustrated the
removal and disposal process in an easy-to-understand manner, while also
emphasizing the personal and environmental advantages of participating in the
Thermostat Care program.

● Campaign metrics:
○ 132,513 impressions, 1,216 Link clicks, and 472 new Facebook page likes
○ 1,094 new website users during the campaign month
○ 95% of viewers completed the YouTube video

● Developed a media campaign to distribute a public service announcement (PSA)
(Attachment 21, 22) to California radio stations with reach throughout Northern and
Southern California. This PSA increased general knowledge about Thermostat Care,
proper disposal of mercury thermostats, and how to locate a nearby collection location.
Radio was selected as the medium to distribute the PSA due to its ability to reach many
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California residents (in multiple languages), including those in rural districts,
disadvantaged and low-income communities.

○ Aired on Cumulus Media station in San Francisco 45 times
■ Reach: San Francisco Bay Area, Greater Sacramento Area, Northern

Central Valley, Salinas/Monterey region, Santa Rosa, and the
Truckee/Tahoe area

■ Time: August to September 2023
■ Languages: English and Spanish
■ Impressions: 1,066,500

○ Aired on 88.5 The SoCal Sound and 88.5 Latin Alt HD3, Northridge, CA 48 times
■ Reach: Greater Los Angeles Area, Inland Empire, Lancaster/Palmdale

region, Orange County, and Ventura County
■ Time: August to September 2023
■ Language: English
■ Impressions: 219,600 (88.5 The SoCal Sound and 88.5 Latin Alt HD3

combined)
○ Total impressions:1,286,100

● In 2023, a postcard (Attachment 50) was created as a way to easily distribute
informational and educational materials on the availability of mercury thermostat
collection incentives. The program disseminated a variety of other materials to enhance
audience understanding of the Thermostat Care program. These included a promotional
poster, a blog post, and a newsletter blurb. Through these channels, the program aimed
to educate and engage the community on the importance of proper thermostat disposal
and the benefits of participating in the program.

● Engagement related to educational materials were as follows:
○ 116 file downloads
○ 1,071 pageviews of the “Consumers” landing page of ThermostatCare.org
○ 350 unique visitors to the program’s “Consumers” landing page
○ 10 unique visitors to the program’s “Consumers” landing page via QR code scans
○ 116 downloads of relevant informational materials from the “Consumers” landing

page
● Thermostat Care introduced a stacked logo variant (Attachment 16) to enhance the

program’s existing landscape logo, optimizing it for use as a profile picture on our social
media accounts.

● Social media posts were developed and published on Thermostat Care’s Facebook and
Instagram accounts resulting in the following metrics:

○ 489 Facebook followers
○ 3,318 Facebook engagements
○ 26 Instagram followers
○ 180 Instagram engagements
○ 117 Facebook posts and 100 Instagram posts
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○ Connected with existing partners by following their accounts, including California
Public Utilities Commission (CPUC), California Energy Commission (CEC), and
the Golden State Rebates program

○ Monitored activity and responded to messages received by social media
accounts

○ Developed co-promotional social media posts with CPUC-sponsored incentive
program, Golden State Rebates (Attachment 14, 15)

● Thermostat Care developed an SEO strategy to increase organic search traffic.
● In August 2023, Thermostat Care launched and monitored a Google Responsive Display

Ads campaign resulting in:
○ 267,523 impressions
○ 3,045 clicks
○ 1.14% click-through rate
○ 55,444 unique users
○ 4.83 impressions per user

● Thermostat Care launched and monitored Google Search Ad campaigns from August to
December 2023 resulting in:

○ 111 impressions
○ 6 clicks
○ 11.99% average click-through rate (CTR)

Dates and forms of education and outreach efforts for the general public audience are shown
below:

DATE FORM OF GENERAL PUBLIC EDUCATION/OUTREACH

1/23-12/23 Developed and Published Social Media Content (across Facebook and
Instagram, including engagement with relevant accounts)

1/23-4/23 Developed Public Service Announcement (PSA) Media Plan
Conducted Outreach (to place public service announcement)

4/23 Designed Stacked Logo (for social media)

6/23 Revised Social Media Strategy (including two content pillars to boost
visual and editorial consistency)

7/23 Developed Google Responsive Display Ad Copy and Google Search Ads

8/23 Published Advertisement (in Lake California HOA’s newsletter, with a
4,000 household reach)

8/23-9/23 Cumulus Radio Station Aired English and Spanish PSA
88.5 The SoCal Sound Radio Station Aired English and Spanish PSA
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8/23 Published Advertisement (in August edition of The Home Improvement
Guide, with a 100,000+ home reach in Northern California)

8/23-10/23 Co-Promoted a Social Media Post with CPUC-Sponsored Incentive
Program, Golden State Rebates

8/23-12/23 Launched and Monitored Google Search Ad Campaign

10/23 Launched an Educational Awareness Campaign (to target the California
general public across various platforms, including Meta, Nextdoor and
YouTube)

4.2.8.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● In our 2023 campaign, we strategically employed a combination of targeted digital and
social media advertising across platforms such as Meta, Nextdoor, and YouTube. This
approach was carefully designed to achieve our primary objectives: increasing public
awareness about the Thermostat Care program, facilitating easy access to information
on mercury thermostat disposal locations, and promoting the $30 collection incentive.
By integrating engaging storytelling on social media, the program successfully made the
process of mercury thermostat disposal relatable and understandable for the general
public. This multifaceted approach yielded significant results: 132,513 impressions,
1,216 link clicks, and a marked increase in social media engagement. Additionally, the
website saw a total of 1,593 visits, with 5,074 total event counts (the number of times a
user takes a specific action on the website). These metrics not only demonstrate the
interaction consumers had with these digital resources but also affirm the direct impact
of the program’s activities on meeting its objectives. The depth of consumer
engagement through these efforts highlights Thermostat Care’s success in enhancing
awareness, providing critical disposal information, and incentivizing proper mercury
thermostat disposal among California residents.

● The 2023 social media strategy for Thermostat Care underscored its effectiveness in
engaging and expanding its audience on platforms like Facebook and Instagram. With
the development and publication of 117 Facebook and 100 Instagram posts, Thermostat
Care successfully cultivated a dynamic online community, as evidenced by its growth to
489 Facebook followers with 3,318 engagements, and an Instagram audience of 26
followers with 180 engagements. Active monitoring and responsive communication with
the audience further enhanced the effectiveness of the social media efforts. The
collaboration on co-promotional posts with the CPUC-sponsored Golden State Rebates
program notably highlighted the campaign's integrated approach to outreach,
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contributing to its overall impact and success in engaging the community and promoting
the Thermostat Care initiative.

● The radio PSA campaign, broadcast in English and Spanish across California's key
regions, significantly raised awareness and understanding of mercury thermostat
disposal. Achieving over one million impressions (1,066,500), the initiative showcased
its extensive reach and the program's commitment to inclusivity and accessibility.

● The SEO strategy implemented for the Thermostat Care website in 2023 significantly
enhanced the site's visibility and user engagement. With 15,252 total visits and 59,452
event counts, the strategy effectively broadened the reach and impact of the program's
online presence. This achievement underscores the effectiveness of the website's
comprehensive features, including educational materials, mobile-friendly design,
updated collection location information, and multilingual support, in attracting a wide
audience and facilitating easy access to vital information.

4.2.9 Homeowners

This audience comprises homeowners, who can play a role in supporting the collection of
mercury thermostats by accurately identifying and safely removing and disposing of them within
their homes. By being knowledgeable about proper disposal methods, homeowners can ensure
that they or their hired contractors can remove the mercury thermostats without posing a risk to
themselves or the environment.

4.2.9.1 Activity & Results

Efforts for this audience focused on conducting outreach to reach homeowners in a variety of
methods. Outreach and educational activities conducted are as follows:

● The previously created “Consumers” landing page relevant to homeowners was
maintained, including updating plug-ins and troubleshooting technical website issues.

○ 350 unique visitors to the program’s “Consumers” landing page
○ 116 unique clicks on a link to download materials available on the “Consumers”

landing page
● Outreach was conducted to establish relationships with homeowners associations

(HOAs), including 186 phone calls and 43 emails to HOAs.
● Outreach resulted in 3 HOAs sharing information about Thermostat Care to their

residents:
○ 3 ads (Attachment 41) placed in the Lake California HOA newsletter, which

reaches approximately 4,000 households
○ 1 ad placed in the Spring Valley Lake HOA newsletter (Attachment 37), which

reaches approximately 4,200 households
○ Printed editorial and educational fliers (Attachment 24, 25) placed in the office of

the Rancho Buena Vista HOA, which reaches approximately 200 households
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● 3 advertisements (Attachment 17) published in The Home Improvement Guide, a
homeowner magazine that is distributed to more than 200,700 households across
California.

Dates and forms of education and outreach efforts for the homeowners audience are shown
below:

DATE FORM OF HOMEOWNERS EDUCATION/OUTREACH

1/23-5/23 Conducted Outreach to Homeowner Associations and Homeowner Magazines (to
place informational materials)

6/23-7/23 Distributed 7 Informational Materials to Homeowner Associations (e.g., “Why
Recycle Mercury Thermostats” flier, partnership toolkit, example newsletter insert)

8/23-10/23 Published Print Ad (in monthly editions of The Home Improvement Guide, with a
100,300+ home reach)

9/23-10/23 Published Print Ad (in Lake California HOA’s newsletter, with a 4,000 home reach)

10/23 Published Print Ad (in Spring Valley Lake HOA’s newsletter, with a 4,200 household
reach)

4.2.9.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● The “Consumers” landing page yielded modest engagement, evidenced by 180 unique
visitors and 116 unique downloads of materials. This indicates a baseline level of
interest among homeowners in mercury thermostat disposal, though the engagement
levels suggest room for increased awareness and action.

● Direct outreach to homeowners associations (HOAs) through phone calls and emails led
to partnerships with 3 HOAs, resulting in the dissemination of information via
newsletters and educational fliers. This method proved effective in reaching an
estimated 8,400 households directly through HOA newsletters, highlighting the potential
of leveraging existing community networks.

● The strategic placement of advertisements in The Home Improvement Guide magazine
effectively broadened the program's visibility, reaching an audience of more than 300,000
homes. This approach leveraged targeted print media to disseminate information about
mercury thermostat disposal, demonstrating a successful method for engaging a
large-scale homeowner audience.
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4.2.10 Contractors State License Board

The California Contractors State License Board (CSLB) was established in 1929 and works to
protect California consumers by licensing and regulating the state's construction industry. They
serve as the primary entity to license contractors. The CSLB has the potential to ensure that
contractors licensed under them know how to collect and properly dispose of unused mercury
thermostats during the course of their work.

4.2.10.1 Activity & Results

In 2023, efforts focused on conducting outreach to relevant contacts at CSLB to form a
partnership and place informational materials relevant to contractors on their communication
channels. Outreach and educational activities conducted are as follows:

● From January to June 2023, an informational material was developed in English and
Spanish (Attachments 30, 31) to inform contractors of proper disposal practices and the
steps for returning a collection container or ordering a new collection container. The
program also planned to place this informational material on CSLB’s communication
channels (website, newsletter, etc) with the goal of reaching more contractors across the
state.

● From June to December 2023, 23 calls and emails to CSLB contacts were conducted. In
October, the program successfully formed a partnership with CSLB's Chief of Public
Affairs. The program began the initial stages of developing a 1-page newsletter insert
that would educate and inform about Thermostat Care in CSLB’s newsletter, which is
projected to be distributed to an estimated 125,000 CSLB licensees across the state.

Dates and forms of education and outreach efforts for the contractors state licensing board
audience are shown below:

DATE FORM OF CONTRACTORS STATE LICENSING BOARD EDUCATION/OUTREACH

1/23 - 6/23 Developed an Informational Material for Placement on CSLB’s Communication
Channels ((website, newsletter, etc.) to inform contractors about proper disposal
practices and steps for returning collection containers or ordering new collection
containers)

6/23 - 12/23 Conducted Outreach to CSLB (including Chief of Public Affairs)

10/23 - 11/23 Developed a 1-Page Newsletter Insert (featuring the program, to be placed in
CSLB’s January 2024 newsletter)
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4.2.10.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program and the extent to which each
element of the planned activities has been successful or could be modified to improve the
effectiveness of this program is detailed below:

● The partnership established with CSLB’s Chief of Public Affairs and the subsequent
placement of a 1-page newsletter insert featuring the program in CSLB’s upcoming
January 2024 newsletter, was successful in that it is projected to distribute information
about the program to approximately 125,000 CSLB licensed contractors across the state.

● This initial placement also sets the stage for future opportunities to partner with CSLB to
reach more contractors throughout the state.

4.2.11 Municipal Utility Districts

A Municipal Utility District (MUD) is a type of special district. In accordance with the California
Special Districts Association (CSDA), “special districts are local governments created by the
people of a community to deliver specialized services essential to their health, safety, economy
and well-being.” MUDs have a legislative need to lower energy consumption in the region in
which they provide their services. This provides Thermostat Care with an opportunity to forge
partnerships with MUDs to provide materials, resources, and processes for mercury thermostat
replacement to accommodate for energy and cost-saving alternatives. Additionally, many of the
program’s efforts augment existing promotions for energy-efficient appliance rebates or
incentives provided by MUDs. This section also includes outreach and efforts related to
non-municipal utility companies.

4.2.11.1 Activity & Results

In 2023, efforts focused on relationship building and outreach to MUDs, as well as placing
materials on MUD platforms in order to boost the program’s messaging. Outreach and
educational activities conducted are as follows:

● Conducted outreach to MUDs including 73 phone calls and 68 emails to prospective and
existing MUDs to include written, electronic, or other promotional materials to educate
utility customers/residents about the incentive

○ Resulted in seven material placements for use on MUD communication channels
■ City of Corona (two material placements) - Developed custom bill insert

(Attachment 6) and printed and shipped to City of Corona for distribution.
Published ThermostatCare.org link and informational/editorial
(Attachment 7) content promoting Thermostat Care on website

■ City of Azusa - Published the ThermostatCare.org link, 2 pre-developed
promotional graphics, and information/editorial content promoting
Thermostat Care on website (Attachment 8)
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■ City of Healdsburg - Published a social media post (English and Spanish)
promoting Thermostat Care (Attachment 10)

■ Lassen Municipal Utility District - Published ThermostatCare.org link and
informational/editorial content promoting Thermostat Care on website
(Attachment 11)

■ Sacramento Municipal Utility District - Updated link to
ThermostatCare.org and published informational/editorial content
promoting Thermostat Care on website (Attachment 9)

■ City of Banning - Printed and distributed pre-developed educational fliers
(Attachment 12)

○ Material placements generated 81 unique clicks to ThermostatCare.org.
● Established and maintained a total of 14 of MUD partnerships
● Expanded the existing database of MUDs in California, which included conducting online

research to locate the contact information for all MUDs in California and information
about the MUD’s demand response program involving the replacement of thermostats

Dates and forms of education and outreach efforts for the municipal utility districts audience
are shown below:

DATE FORM OF MUNICIPAL UTILITY DISTRICTS EDUCATION/OUTREACH

02/23 - 12/23 Conducted Outreach Via Phone and Email to Existing MUD Partners (to provide
rebranded resources and materials)

04/23 - 12/23 Conducted Outreach Via Phone and Email (to form new MUD partnerships)

07/23 Developed a Custom Bill Insert for City of Corona (printed 250 bill inserts and
shipped them to City of Corona for distribution)

07/23 Shared an Educational Flier with City of Banning (for their distribution)

08/23 Shared Two Promotional Graphics and the ThermostatCare.org Link with City of
Azusa (for placement on their website)

12/23 Shared Social Media Posts with City of Healdsburg in English and Spanish (to
promote Thermostat Care on their social media channels)

12/23 Shared ThermostatCare.org Link and Informational/Editorial Content with Lassen
Municipal Utility District (for placement on their website)

12/23 Shared ThermostatCare.org Link and Informational/Editorial Content with
Sacramento Municipal Utility District (for placement on their website)
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4.2.11.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● Phone and email outreach to MUDs proved to be a successful method for reaching and
collaborating with existing and new partners, resulting in 7 material placements. This
strategy enabled Thermostat Care to engage directly with utility contacts, facilitating the
identification of optimal communication channels for program promotion.

● Amongst the types of promotional materials, Thermostat Care prioritized website
information and editorial content in 2023 outreach. The reason being that website
material placements are evergreen and therefore continue to generate clicks years after
the initiation of the partnership. Across material types, the MUD audience generated 81
unique clicks to ThermostatCare.org.

4.2.12 Apartment and Property Management Associations and Organizations

Apartment and property managers have been an especially difficult audience to reach in
previous years, as individual property managers were difficult to contact directly. This updated
audience of apartment and property management associations and organizations planned to
reach individual property managers indirectly by aligning with trusted resources they actively
engage with and trust.

4.2.12.1 Activity & Results

Efforts focused on developing materials and conducting outreach for material placement.
Outreach and educational activities conducted are as follows:

● Established partnerships with the following associations and organizations:
○ Apartment Association of Greater Los Angeles (AAGLA)
○ Berkeley Property Owners Association (BPOA)
○ East Bay Rental Housing Association (EBRHA)

● Developed an editorial piece for AAGLA’s print magazine (Attachment 38) to educate an
estimated reach of 8,764 AAGLA members about the Thermostat Care program and how
to properly dispose of mercury thermostats

● Placed 6 ads in AAGLA’s print magazine and e-newsletter (Attachment 41) to educate an
estimated reach of 8,764 AAGLA members about the Thermostat Care program

● Presented a virtual webinar (Attachment 40) to educate an estimated reach of 8,764
AAGLA members about the Thermostat Care program and how to properly dispose of
mercury thermostats

● Placed 1 ad in BPOA’s newsletter (Attachment 37) to reach an estimated 722 members
(who manage 7,000 units)
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● Placed 1 ad in the “Industry Partner Directory” page of BPOA’s website (Attachment 39)
to reach an estimated 722 members (who manage 7,000 units)

● Presented a virtual webinar (Attachment 40) to educate an estimated reach of 722 BPOA
members (who manage 7,000 units)

● Created and published editorial content for BPOA’s “Events” web page to reach an
estimated 722 members (who manage 7,000 units)

● Developed educational content (Attachment 40) that was presented in-person to 40 out
of 700 EBRHA members

● Placed 1 ad in the EBRHA newsletter (Attachment 41) to educate an estimated reach of
700 EBRHA members

Dates and forms of education and outreach efforts for the apartment and property management
associations and organizations audience are shown below:

DATE FORM OF APARTMENT AND PROPERTY MANAGEMENT ASSOCIATIONS AND
ORGANIZATIONS EDUCATION/OUTREACH

1/23-5/23 Conducted Outreach to Apartment and Property Management Associations and
Organizations (to place ads and editorial materials on their various channels)

5/23 Developed Presentation and Presented at Educational Virtual Webinar for BPOA
(to inform property management stakeholders about the program and proper
mercury thermostat disposal)
Placed an Advertisement in BPOA's Industry Partner Directory (to increase reach
towards property management stakeholders)
Created and Published Editorial Content for BPOA's “Events” Page

7/23 Designed and Published 1 Ad for BPOA’s Newsletter
Developed Presentation and Presented at Educational In-Person Event for EBRHA
(to inform property management stakeholders about the program and proper
mercury thermostat disposal)

8/23 Developed and Published Editorial Content in AAGLA’s Magazine
Developed and Published 1 Ad in EBRHA’s Newsletter

9/23 Developed and Published 1 Ad in AAGLA’s Magazine
Developed and Published 1 Ad in AAGLA’s E-Newsletter

10/23 Developed and Published 1 Ad in AAGLA’s Magazine
Developed and Published 1 Ad in AAGLA’s E-Newsletter
Presented an Educational Virtual Webinar to AAGLA Members (to inform property
management stakeholders about the program and proper mercury thermostat
disposal)

11/23 Developed and Published 1 Ad in AAGLA’s Magazine
Developed and Published 1 Ad in AAGLA’s E-newsletter

42



4.2.12.2 2023 Effectiveness

An evaluation of the effectiveness of the program within this audience and the extent to which
each element of the planned activities has been successful or could be modified to improve the
effectiveness of this program is detailed below:

● Targeting apartment and property management associations (AAGLA, BPOA, EBRHA)
proved to be a successful strategic pivot, facilitating indirect access to individual
property managers who were previously difficult to reach, thereby broadening the
program's reach within a traditionally challenging audience.

● The strategic approach to expand the program's network resulted in a significant
addition of 49 contacts from apartment and property management associations and
organizations to the program’s database, marking a notable success in broadening
outreach potential.

● Partnerships were successfully established with 3 key organizations (AAGLA, BPOA, and
EBRHA), which were instrumental in facilitating access to a combined estimated
audience of 9,486 members. This collaboration underscores the effectiveness of
engaging with well-established associations to leverage their communication channels
for program promotion.

○ Through these partnerships, the Thermostat Care program managed to
disseminate critical information across various media channels, including
websites, newsletters, and magazines. The development and distribution of three
types of informational materials through these channels were pivotal in raising
awareness about mercury thermostat disposal among a targeted audience.

● The outreach experience revealed that proposing financial contributions for
advertisement placements emerged as a highly effective strategy to secure more
partnerships. This insight suggests that investments in paid promotional opportunities
can significantly enhance the program's ability to engage with potential partners and
expand its reach.

4.2.13 Public Utilities Commission

The California Public Utilities Commission (CPUC) is a regulatory agency that oversees privately
owned public utilities in the state of California. Its jurisdiction extends to electric power,
telecommunications, natural gas, and water companies.The CPUC has a wide-reaching impact
and authority in their oversight of private utilities throughout California, including making
decisions that directly impact clean energy and energy efficiency initiatives.

4.2.13.1 Activity & Results

In 2023, efforts focused on outreach and relationship building with the CPUC and the rebate
programs it operates in an effort to boost Thermostat Care’s messaging and program. Outreach
and educational activities conducted are as follows:
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● Conducted outreach to CPUC contacts including 8 calls and16 emails to inform them of
Thermostat Care’s mission, services, and resources and to explore possible engagement
opportunities

● Scheduled and attended a meeting with the CPUC Energy Efficiency Program Manager to
discuss partnership and share program materials

● Developed and shared 1 social media post (Attachment 14) with Golden State Rebates
Program (an incentive program funded by CPUC). Golden State Rebates Program posted
it on Facebook and Instagram in September 2023.

● Developed and shared 1 social media post (Attachment 15) promoting the Golden State
Rebates Program and tagging CPUC and CPUC-regulated utilities in the post. The post
was published in October 2023 to the Thermostat Care Facebook and Instagram
accounts.

Dates and forms of education and outreach efforts for the public utilities commission audience
are shown below:

DATE FORM OF PUBLIC UTILITIES COMMISION EDUCATION/OUTREACH

03/23 -
12/23

Conducted Outreach Via Phone Calls and Emails to CPUC Contacts (to inform
them of Thermostat Care’s mission, services, and resources and to explore
possible engagement opportunities)

09/23 Developed 1 Social Media Post with Golden State Rebate Program (an incentive
program funded by CPUC)

10/23 Developed 1 Social Media Post Promoting the Golden State Rebate Program
(tagged CPUC and CPUC-regulated utilities in the post)

12/23 Scheduled and Attended a Meeting with CPUC Energy Efficiency Program
Manager (to discuss partnership and share program materials)

4.2.13.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:
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● Initial outreach attempts to the California Public Utilities Commission (CPUC) through
phone and email were met with limited success, receiving minimal responses and
indicating a lack of interest in partnership opportunities. This feedback prompted a
strategic pivot in our program's approach. Recognizing the need for alignment with
CPUC's priorities, the program shifted its focus towards collaboration with energy
efficiency-focused incentive programs. This strategic realignment marked a turning point
in Thermostat Care’s engagement with CPUC. The new approach resulted in a
significantly more engaged response from CPUC, illustrating the power of aligning with
the commission's goals and the effectiveness of adapting strategies based on
stakeholder feedback.

● Next year, Thermostat Care plans to participate in digital or in-person meetings or events
organized by CPUC. This presents an opportunity to interact with CPUC staff, connect
with other utility and energy efficiency programs, and distribute materials to increase
awareness about Thermostat Care.

● Thermostat Care will conduct direct outreach to the utilities that CPUC regulates. This
form of outreach will mirror outreach conducted to the Municipal Utility District audience,
which has proved to be successful. There are 36 Electric Load-Serving Entities (LSEs),
including Investor-Owned Utilities, Rural Electric Cooperatives, and Community Choice
Aggregators, all of which are regulated by CPUC. Notably, California's two largest electric
utilities, Pacific Gas & Electric (PG&E) and Southern California Edison, fall within this
category and have supported the program in the past. Rekindling these partnerships, as
well as gaining new partnerships with the utilities regulated by CPUC, will offer
significant outreach potential.

4.2.14 The State Energy Resources Conservation and Development Commission

The California Energy Commission (CEC), formally the State Energy Resources Conservation
and Development Commission, is the primary energy policy and planning agency for California.
The CEC sets standards for existing and new building efficiencies. Per the CEC 2019 Energy
Code, Chapter 4, when a central energy management control system is not included in the
design of the HVAC system in a new or existing building, a thermostat with setback capabilities
and direct digital controls (DDC) must be installed. This code signifies that thermostats must be
digital, which provides an opportunity for a partnership when Californians are installing new
smart thermostats and potentially disposing of mercury thermostats.

4.2.14.1 Activity & Results

In 2023, efforts focused on outreach and relationship building with the CEC in an effort to
collaborate and boost Thermostat Care’s messaging and program. Outreach and educational
activities conducted are as follows:
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● Conducted outreach to CEC contacts including 10 calls and 7 emails to inquire about
their interest in distributing information about the program on their communication
channel(s).

● The Public Advisor of CEC sent an email to CEC staff to discuss the program and shared
goals, and opportunities for a partnership with Thermostat Care. The email also included
the program’s relevant informational materials, a link to the program’s website, and
additional relevant content. The purpose of the email was to make CEC staff aware of
the program and initiate avenues for collaboration

Dates and forms of education and outreach efforts for the California energy commission
audience are shown below:

DATE FORM OF CALIFORNIA ENERGY COMMISSION EDUCATION/OUTREACH

03/23 -
12/23

Conducted Outreach Via Phone Calls and Emails to CEC Contacts (to inform them
of Thermostat Care’s mission, services, and resources and to explore possible
engagement opportunities)

12/23 Developed Email Script for Public Advisor of CEC (to send to staff members to
increase their exposure to the program and initiate avenues for collaboration)

4.2.14.2 2023 Effectiveness

An evaluation of the effectiveness of the Thermostat Care program within this audience and the
extent to which each element of the planned activities has been successful or could be modified
to improve the effectiveness of this program is detailed below:

● Throughout all phone and email outreach to the California Energy Commission, the entity
either did not respond or provided a response stating that they do not prioritize a
partnership or see partnership opportunities with the program. To improve the relevancy
of the program, future outreach efforts to CEC will offer joint materials in collaboration
with partnered incentive programs that share a focus on energy efficiency. By aligning
the program’s efforts with these complementary initiatives, Thermostat Care aims to
foster greater synergy and engagement.

● Next year, Thermostat Care plans to participate in digital or in-person meetings or events
organized by the CEC. This presents an opportunity to interact with CEC staff, connect
with other utility and energy efficiency programs, and distribute materials to increase
awareness about Thermostat Care.

4.3 Website

Thermostat Care maintained and updated the program website throughout 2023. The website
included the following elements:
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● Educational materials in a format that can be easily downloaded free of charge.
● Mobile-friendly interface with landing pages for consumers, contractors, HHW centers,

retailers, wholesalers, and program contact information. Each of the landing pages has
tailored content relevant to targeted audiences.

● Location information organized by county of all established mercury thermostat
collection locations in California. The location information was regularly updated so that
members of the public will be able to easily identify the most convenient location.

● Information about $30 mercury thermostat collection incentives.
● Google Translate plug-in to allow for the site to be translated via a drop-down list of

languages.
● Links to the program’s social media accounts (Facebook and Instagram)
● To reach the largest number of people in each respective audience type, the website

contains features that optimize page ranking in organic search results.
○ Keyword targeting (per audience) - specified diction of ideas and topics that

describe the content of the website
○ Metadata - website configurations written into the codebase that state the

website’s title, description, and associated keywords
○ Backlinks - links on other websites that direct to this website
○ Best HTML practices - utilization of headers, links, and other page elements to

indicate website structure and elucidate keywords
○ Accessibility features were also incorporated into the website. These updates

included utilizing an accessibility checker to ensure site readers could easily
navigate the program’s website, updating contrast of website colors and features
so that colorblind and visually impaired viewers can easily navigate the program’s
website, and generally ensuring the program’s website aligned with ADA
recommendations so that all users can easily navigate and access the program’s
website.

4.3.1 2023 Website Data Collected

● 15,252 total visits to the ThermostatCare.org website
● 59,452 total event counts/triggers (any action taken on the website, including scrolling,

downloading a material, clicking to another page, etc.)
● 350 unique visitors to the “Consumers” landing page
● 116 event counts (any action taken, including scrolling, clicking to download a material,

etc.) on the “Consumers” landing page
● 161 unique visitors to the “Contractors” landing page
● 88 clicks to download materials relevant to contractors
● 157 unique visitors to the “HHW” landing page
● 105 unique clicks to download materials relevant to HHWs
● 188 unique visitors to the “Retailer/Wholesaler” landing page
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● 466 unique clicks to download materials relevant to retailer/wholesalers
● 5 unique QR code scans from created retailer materials

5.Mercury Thermostat Collection Data

5.1 Collection and Management of Collected Thermostats

Thermostat Care partners with Thermostat Recycling Corporation (TRC) and processing partner
Veolia to handle logistics and processing of collected mercury thermostats. Mercury
thermostats are collected and maintained in a manner to ensure safe, simple and timely
retrieval, efficient collection, and proper management. Any business or facility that would like to
participate, whether it be a retail store, contractor, HHW program or other organization, can
request a free container by completing the container request form found on Thermostat Care’s
website. Container requests are fulfilled from Veolia’s processing facility in Port Washington, WI
and delivered within three weeks. Each container includes a prepaid FedEx shipping label to
return the container for processing, a large plastic bag liner for lining the collection container, an
envelope that contains three tie wraps to seal the liner and container, one Accumulation Start
Date Label, shipping and safety requirements, Universal Waste Regulation Training manual, and
Collection Location Guidelines with advice on how to train staff.

Collection locations are advised to collect mercury thermostats, package them according to
Universal Waste Regulations, and use the prepaid shipping label (which is in compliance with
Universal Waste Regulations) to send to the program's processing partner, Veolia. After the
mercury thermostats have been processed, the container is cleaned and automatically returned
to the collection location to continue collecting mercury thermostats. At the Veolia processing
center, the mercury thermostats are stored and staged in a plastic-lined carton in a storage area
for final processing. The containers are dated and processed in the order that they are received.
The mercury thermostats collected from the containers are consolidated into a special
55-gallon drum which is labeled and dated in accordance with regulations. The drum is sealed
with a band and is only opened when contents are being added to it. Special negative
pressure-venting assures any fumes are captured and vented when the drum is opened.

The 55 gallon drums of mercury thermostats are shipped to and retorted at Veolia's Port
Washington Mineral Springs facility. The mercury is removed during the retort process. The
mercury bulbs are safely removed from the plastic housing and placed into a processing vessel
at the workstation. Once the processing vessel is full, the vessel is loaded into the mercury
recovery retort oven. If a bulb breaks and the mercury spills, the work area is designed to
contain the spillage, and trained operators will clean up and dispose of the mercury. The
inventory and processing areas are equipped with special mercury vacuum cleaners that clean
up any spillage at the end of each work day.
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The post-retort debris consists of broken glass ampules. The debris is tested for residual
mercury to document the removal of the mercury to levels below the US EPA Land Disposal
Restriction (LDR) levels. The debris is then disposed of as a non-hazardous solid waste at
Advanced Disposal Glacier Ridge Landfill, LLC in Horicon, Wisconsin.

5.2 Collection Data

2023 Total Collection Volumes

Total number
of mercury
thermostats
collected

Total number
of mercury
switches
collected

Estimated
total pounds
of mercury
collected

Number of
incentives
provided to
consumers*

Number of
other
incentives
paid**

Total
incentive $
paid to
consumers

5,941 14,784 91.66 72 1 $3,090

* Note that this is the number of incentives received, processed, and provided to consumers
during 2023, and does not include mercury thermostats and incentive claims that have been
collected at collection locations but have yet to be sent to Veolia for processing.

The following table compares collection data between 2023 and the previous year:

2022 2023

Incentives paid to consumers $1,745* $3,090

Estimated pounds of
mercury collected

70.2 91.6608

Total bulbs/switches 11,000 14,784

*This also includes $65 for a property manager incentive (submitted by property managers in
2021 and paid by TRC in 2022)

The increase in incentives paid can potentially be attributed to an improvement in awareness of
available incentives, increased levels of engagement with Californians, and/or the increase in
pounds of mercury collected.
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6. Annual Survey

In accordance with HSC Section 25214.8.13.5 (a-b), Thermostat Care conducted an annual
survey of the audience groups listed in Section 25214.8.11.5 (c) to evaluate the effectiveness of
the educational and outreach campaign and to obtain collection data engaged in the collection
of mercury thermostats. Surveys were conducted May 1-July 1, 2023, following which analysis
and reporting of results were completed July 1-September 1. Survey analysis and results were
posted to ThermostatCare.org and shared with DTSC on September 1, 2023.

The surveys showed general awareness of the risks associated with mercury exposure, the need
to safely dispose, and awareness of the Thermostat Care program was high with the general
public, homeowners, retailers, and HHW programs. For certain audiences that don’t come
directly in contact with mercury thermostats such as the California Energy Commission, the
Contractors State Licensing Board, and the California Public Utilities Commission, mercury
thermostats did not seem to be a priority or of perceived relevance.

When evaluating the effectiveness of various outreach methods employed in the public
education campaign, social media emerged as the most impactful platform. Between 14% and
23% of respondents indicated that they became aware of safe disposal options via social media
channels. In-store materials, such as fliers, window clings, and shelf talkers, were the second
most effective method, educating 10% to 13% of respondents. Conventional advertisements,
including public service announcements and paid ad placements, were the least effective, with
only 7% to 8% of respondents attributing their knowledge of safe disposal options to these
sources.

A full copy of the survey analysis and results may be found here: 2023 Annual Survey Reporting
& Analysis
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7. Accounting

7.1 Expenditures

Below is a table and description of the Qualified Third Party’s expenditures incurred in
developing and implementing the Thermostat Care program, as well as accounting of program
administrative costs:

Program Component Year 2 - 2023
Public Education and Outreach $1,063,375
Program Administration $135,396
Survey $58,477
Reporting $42,710

Total $1,299,958

Public education and outreach include activities across audiences as described in Section 4 to
engage with and educate relevant entities. Program administration includes administrative
costs incurred by the Qualified Third Party in managing the Thermostat Care program. Program
Support includes administrative and project management costs incurred by the management
and operation of the Thermostat Care program.

7.2 IRS Tax Form 990

As required by AB 707, the most recent copy of Internal Revenue Service Form 990 for Product
Care is available at the following link: Qualified Third Party IRS Form 990.
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8. Appendix

8.1 Participating Collection Locations and Out of Service Mercury
Thermostats (MT) Collected at Each Location (by audience)

8.1.1 Retailer Collection Locations (Sorted by County)

Location Address City County Zip
# of MT
collected

Cole Hardware Rockridge 5533 College Ave Oakland Alameda 94618 20

Grand Lake Ace Hardware 1221 Grand Ave. Piedmont Alameda 94610 0

Laurel Ace Hardware 4024 Macarthur Blvd Oakland Alameda 94619 0

Bear Valley General Store 3 Bear Valley Rd. Bear Valley Alpine 95422 0

Kirkwood General Store 1501 Kirkwood Meadows Dr Markleeville Alpine 96120 0

Jackson Ace Hardware and Garden 520 Sutter Street, Hwy 49 Jackson Amador 95642 0

Meek's Lumber & Hardware - Jackson 10422 CA-49 Jackson Amador 95642 0

Ace Hardware 155 S Main St Angels Camp Calaveras 95221 0

Arnold Ace Home Center 981 Blagen Rd Arnold Calaveras 95223 0

Lake Tulloch True Value Hardware 3505 Spangler Ln Suite 111 Copperopolis Calaveras 95228 0

Sender's Market Inc 8111 Garabaldi St Mountain Ranch Calaveras 95246 0

Sender's Market LLC Valley Springs 72 State Route 26 Valley Springs Calaveras 95252 0

Close Lumber 333 6th St Williams Colusa 95987 0

Antioch ACE Hardware 501 Sunset Dr Antioch Contra Costa 94509 0

Oakley Ace Hardware 3100 Main Street, Suite 266 Oakley Contra Costa 94561 0

Orinda Hardware 56 Moraga Way Orinda Contra Costa 94563 0

Pastime Hardware 10057 San Pablo Ave. El Cerrito Contra Costa 94530 6

Pittsburg Ace Hardware 125 E. Leland Road Pittsburg Contra Costa 94565 0

Do-It-Best Hardware 2514 Cameo Drive Cameron Park El Dorado 95682 0
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Meek's Lumber & Hardware - South Lake Tahoe 2763 Lake Tahoe Blvd South Lake Tahoe El Dorado 96150 0

Mt. Aukum Store 11261 Prospect Dr Jackson El Dorado 95642 0

Canyon Fork Ace Hardware 29181 Auberry Rd Prather Fresno 93651 0

Coalinga Hardware 109 N 5Th St Coalinga Fresno 93210 0

Countrywide Building Materials 19 Fresno St Fresno Fresno 93706 0

Fowler Ace Hardware 113 E. Main St. Fowler Fresno 93625 0

Fresno AG Hardware 4590 N First St Fresno Fresno 93726 0

Golden Valley Ace Hardware 975 E. Manning Ave. Reedley Fresno 93654 0

Lowe's 875 Shaw Ave Clovis Fresno 93612 1

Lowes 7651 N Blackstone Ave Fresno Fresno 93720 0

Alsco Geyer Ace Hardware 255 N Tehama St Willows Glenn 95988 0

Orland Ace Hardware 820 5th St Orland Glenn 95963 0

Orland Tires 707 South St Orland Glenn 95963 0

Carl Johnson True Value Hardware 3950 Jacobs Ave Eureka Humboldt 95501 0

Hensel's Ace Hardware 884 9th St Arcata Humboldt 95521 0

Keenan Supply 49 2nd St Eureka Humboldt 96021 0

Sunny Brae Ace Hardware 86 Sunnybrae Ctr. Arcata Humboldt 95521 0

Desert Paints 623 Main Street El Centro Imperial 92243 0

Holtville Ace Hardware 123 E 5th St Holtville Imperial 92250 0

J&B Materials 350 W Olive Ave El Centro Imperial 92243 0

Ace Hardware 10405 Main Street Lamont Kern 93241 0

Floyd's General Store 2020 S. Chester Ave Bakersfield Kern 93304 0

Wattenbarger Do-It Center 1616 N Chester Ave Bakersfield Kern 93308 0

Corcoran True Value Hardware 1140 Chittenden Ave Corcoran Kings 93212 0

Lemoore True Value Hardware 217 W D St Lemoore Kings 93245 0
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Ervins True Value Hardware 735 Skyline Blvd Avenal Kings 93204 0

S&R Farm Supplies 944 Skyline Blvd #1819 Avenal Kings 93204 0

Tractor Supply Co 15930 Dam Rd, Unit C Clearlake Lake 95422 0

Seventh and Union Hardware Inc. 1622 W 7th St Los Angeles Los Angeles 90017 0

Anawalt Malibu Hardware & Supply 3730 Cross Creek Rd Malibu Los Angeles 90265 0

Ken's Ace Hardware 303 S Diamond Bar Blvd Diamond Bar Los Angeles 91765 1

L B Johnson Ace Hardware 3600 Slauson Ave Maywood Los Angeles 90270 0

Merrit's Hardware 1302 N Hacienda Blvd La Puente Los Angeles 91744 0

San Dimas Ace Hardware 201 W Bonita Ave San Dimas Los Angeles 91773 6

Eno's Hardware 1001 N Lake St Madera Madera 93638 0

General Builders Supply 1808 Howard Rd Madera Madera 93637 0

Sierra Supply 5255 CA-49 N Mariposa Mariposa 95338 0

Marin Ace 180 Merrydale Road San Rafael Marin 94903 0

Livingston True Value Hardware 321 2nd Street Livingston Merced 95334 0

Corner Store 600 Main St Cedarville Modoc 96104 0

High Country Lumber 243 Sierra Manor Rd Mammoth Lakes Mono 93546 0

Greenfield True Value 136 El Camino Real Greenfield Monterey 93927 0

Platt Electric Supply 2009 Morlan Dr Napa Napa 94558 0

Lake Almanor Ace Hardware 417 Main St Chester Plumas 96020 0

Mountain Building Supply 1947 Lee Rd. Quincy Plumas 95971 0

Mountain Hardware and Sports 282 Bonta St.

Blairsden-Graeagl

e Plumas 96103 0

Plumas Ace Hardware 184 W Sierra Ave. Portola Plumas 96122 0

Twain Harte Lumber & Hdwe 22956 Twain Harte Dr Twain Plumas 95383 0

Ace Hardware 66550 Pierson Blvd

Desert Hot

Springs Riverside 92240 0
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Palm Desert Ace Hardware 74058 Highway 111 Palm Desert Riverside 92260 0

True Value Hardware 1260 4th St Hollister San Benito 95023 0

Boulder Bay Station 39212 Big Bear Blvd Big Bear Lake San Bernardino 92315 0

Cedar Glen Trading Post 28946 Hook Creek Rd. Cedar Glen San Bernardino 92321 0

K & L Hardware 26091 East Baseline San Bernardino San Bernardino 92410 0

Center Hardware & Supply Co 3003 3rd St San Francisco San Francisco 94107 0

Cole Hardware 956 Cole St. San Francisco San Francisco 94117 5

Cole Hardware Downtown 70 Fourth St. San Francisco San Francisco 94103 0

Cole Hardware North Beach 627 Vallejo St. San Francisco San Francisco 94133 0

Cole Hardware Russian Hill 2254 Polk St. San Francisco San Francisco 94109 0

Discount Builders Supply 1695 Mission St San Francisco San Francisco 94103 0

Fredericksen Hardware & Paint 3029 Fillmore St San Francisco San Francisco 94123 0

Progress Hardware 724 Irving St. San Francisco San Francisco 94122 1

Standard 5 & 10 Ace 3545 California St San Francisco San Francisco 94118 0

Universal Electric Supply Co 68 Converse St San Francisco San Francisco 94103 0

Lockeford Ace Hardware 18960 N Highway 88 Lockeford San Joaquin 95237 0

Brisco’s True Value Hardware 1005 El Camino Real Arroyo Grande San Luis Obispo 93420 0

Hewitt Hardware 428 S Main St. Templeton San Luis Obispo 93465 0

Lowes 2445 Golden Hills Rd. Paso Robles San Luis Obispo 93446 0

Miner's Ace Hardware 510 Atascadero Rd. Morro Bay San Luis Obispo 93442 0

Miner's Ace Hardware 1056 W. Grand Ave. Grover Beach San Luis Obispo 93433 0

Miner's Ace Hardware 1080 Los Osos Valley Rd. Los Osos San Luis Obispo 93402 0

Miner's Ace Hardware 2034 Santa Barbara Ave. San Luis Obispo San Luis Obispo 93401 0

Miner's Ace Hardware 553 W. Tefft St. Nipomo San Luis Obispo 93444 0

Miner's Ace Hardware 9370 El Camino Real Atascadero San Luis Obispo 93422 0
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Miner’s Ace Hardware (AG) 186 Station Way Arroyo Grande San Luis Obispo 93420 0

Brisbane Hardware and Supply Inc 1 Visitacion Brisbane San Mateo 94005 2

Brownies Ace Hardware 1563 Polk St San Francisco San Mateo 94109 0

Hassett Ace Hardware 282 Woodside Plaza Redwood City San Mateo 94061 4

Blossom True Value Hardware 1297 W El Camino Real Mountain View Santa Clara 94040 3

Bruce Bauer Lumber & Supply* 134 San Antonio Cir Mountain View Santa Clara 94040 2

Hassett Ace Hardware 875 Alma St Palo Alto Santa Clara 94301 0

Scarborough Lumber and Building Supply 20 El Pueblo Rd Scotts valley Santa Cruz 95066 0

Hovis Ace Hardware 37113 Main St. Burney Shasta 96013 0

Bassett Station 100 Gold Lake Rd Sierra City Sierra 96125 0

Sierra Hardware 305 Main St Downieville Sierra 95936 0

Dollar General 15 Telco Way Etna Siskiyou 96027 0

Dunsmuir True Value Hardware 5836 Dunsmuir Ave Dunsmuir Siskiyou 96025 0

Ramshaw Ace Hardware 328 Mt Shasta Blvd Mt Shasta Siskiyou 96067 0

Gate Depot 17526 CA-12 Sonoma Sonoma 95476 0

Oakdale Ace Hardware 1010 E F St Oakdale Stanislaus 95361 0

Richland Ace Hardware

2531 E Whitmore Ave Suite

Z Ceres Stanislaus 95307 0

Meek's Lumber and Hardware 1414 Colusa Hwy, Yuba City Sutter 95993 0

Bidwell Appliance 327 Walnut St. Red Bluff Tehama 96080 0

Lake Almanor Ace Hardware 417 Main St Chester Tehama 96020 0

Los Molinos Ace Hardware 7930 State Highway 99e Los Molinos Tehama 96055 0

McCoy's Ace Hardware & Farm Supply 2060 South Avenue Corning Tehama 96021 0

Red Bluff Ace Hardware 22690 Antelope Blvd Red Bluff Tehama 96080 0

Tractor Supply Co. - Red Bluff Distribution Center 249 S Main St Red Bluff Tehama 96080 0
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Valley West Ace Hardware 20639 Gas Point Rd Cottonwood Shasta 96022 0

Rancho Tehama Mercantile 17597 Rancho Tehama Rd Corning Tehama 96021 0

Ewing Irrigation & Landscape Supply 2321 S K St Tulare Tulare 93274 0

Nelson’s Ace Hardware 2230 W Walnut Ave Visalia Tulare 93277 0

Ace Hardware of Thousand Oaks

1934 E Avenida De Los

Arboles Thousand Oaks Ventura 91362 0

Ace Hardware 663 W Channel Islands Blvd Port Hueneme Ventura 93041 0

Dollar General 16669 Willow Glen Rd Brownsville Yuba 95919 0

Foothill Hardware (Ace Hardware) 13860 Willow Glen Rd. Oregon House Yuba 95962 0

Coast Hardware Do It Best* 5028 Hwy 140 Mariposa Mariposa 95338 1

*This location opted out during 2023.

8.1.2 Wholesaler Collection Locations

Location Address City County Zip
# of MT
collected

AC Pro 9214 Artesia Blvd Bellflower Los Angeles 90706 15

AC Pro 2040 Oceanside Blvd. Oceanside San Diego 92054 12

Ac Pro 2192 N. Batavia Street Orange Orange 92865 15

AC Pro 12365 Central Ave. Chino San Bernardino 91710 46

Ac Pro 2181 Meyers Ave, Suite B Escondido San Diego 92029 33

Ac Pro 23456 South Pointe Blvd, Suite B Laguna Hills Orange 92653 43

Ac Pro 3060 E. La Palma Avenue Anaheim Orange 92806 18

Ac Pro 9216 Eton Ave Chatsworth Los Angeles 91311 28

AC Pro 13230 Evening Creek Dr. South San Diego San Diego 92128 21

AC Pro 1622 Illinois Ave., Unit 18 & 19 Perris Riverside 92570 15

Ac Pro 1751 Malborough Avenue Riverside Riverside 92507 23

Ac Pro 7606 Garden Grove Blvd Westminster Orange 92683 38
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Ac Pro 1402 N. Magnolia Ave El Cajon San Diego 92020 27

Air Cold Supply - A Ferguson

Enterprise 1346 S. Claudina Street Anaheim Orange 92805 32

Air Cold Supply - A Ferguson

Enterprise 13500 Saticoy Street Van Nuys Los Angeles 91402 23

Air Cold Supply - A Ferguson

Enterprise 2751 Durahart Street Riverside Riverside 92507 17

Air Cold Supply, A Ferguson

Enterprise 26999 Industrial Blvd. Hayward Alameda 94545 4

Allied Refrigeration 199 S. Marshall Street El Cajon San Diego 92020 5

Allied Refrigeration 2175 Adams Avenue San Leandro Alameda 94577 36

Allied Refrigeration 1211 E. Edinger Avenue Tustin Orange 92780 227

Allied Refrigeration 917 Mc Garry St. Los Angeles Los Angeles 90021 26

Allied Refrigeration 2300 E. 28th Street Signal Hill Los Angeles 90755 4

Allied Refrigeration 3650 Holdrege Avenue Los Angeles Los Angeles 90016 42

Allied Refrigeration 15558 Cabrito Road Van Nuys Los Angeles 91406 21

American Refrigeration Supplies,

Inc. 145 11th Street San Francisco San Francisco 94103 5

American Refrigeration Supplies,

Inc. 1501 Pomona Road, Suite 102 Corona Riverside 92880 3

American Refrigeration Supplies,

Inc. 2703 5th Street, Suite 7 Sacramento Sacramento 95818 4

Baker Distributing Co. 3020 SOUTH KILSON DRIVE SANTA ANA Orange 92707 21

Baker Distributing Company 149 UNION AVENUE Bakersfield Kern 93307 25

Cfm Equipment Distr., Inc. 890 Service Street, Suite G San Jose Santa Clara 95112 3

Coast Appliance Parts 5916 Kester Avenue Van Nuys Los Angeles 91411 5

Daikin Comfort 1225 N. KRAEMER BLVD ANAHEIM Orange 92806 14

Ferguson 26470 Summit Circle Santa Clarita Los Angeles 91350 12

Ferguson Heating & Cooling 640 Ayon Avenue Azusa Los Angeles 91702 8

Ferguson Heating & Cooling 11244 Playa Court Culver City Los Angeles 90230 4
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Ferguson Heating & Cooling 1224 NORTH MARSHALL EL CAJON San Diego 92020 44

Ferguson Heating Cooling 605 E. Cerritos Avenue Anaheim Orange 92805 3

Ferguson Heating Cooling 9401 Oso Avenue Chatsworth Los Angeles 91311 63

Geary Pacific Supply 16665 Arminta Street Van Nuys Los Angeles 91406 8

Geary Pacific Supply 4365 Jetway Court North Highlands Sacramento 95660 4

Geary Pacific Supply 1161 W. Bradley Avenue El Cajon San Diego 92020 18

Geary Pacific Supply 1200 E. Cerritos Avenue Anaheim Orange 92805 42

Geary Pacific Supply 16037 Foothill Blvd Irwindale Los Angeles 91702 72

Geary Pacific Supply 6421 Box Springs Blvd Riverside Riverside 92507 35

Geary Pacific Supply 16665 Arminta Street Van Nuys Los Angeles 91406 12

Geary Pacific Supply 8711 Airport Road Redding Shasta 96002 8

Goodman Dist. 706 5160 Richton St, Suite A Montclair San Bernardino 91763 18

Goodman Distribution 23021 Normandie Avenue Torrance Los Angeles 90501 14

Goodman Distribution 2425 Auto Park Way, Suite 200 Escondido San Diego 92029 4

Goodman Distribution 9440 Lurline Ave Chatsworth Los Angeles 91311 27

Goodman Distribution 20035 E. Walnut Drive City of Industry Los Angeles 91789 19

Goodman Distribution Inc. 768 16150 STAGG STREET VAN NUYS Los Angeles 91406 16

Goodman Distribution, Inc 764 18085 EUCLID STREET FOUNTAIN VALLEY Orange 92708 18

Goodman Distribution, Inc.

8825 WASHINGTON BLVD. STE

400 ROSEVILLE Placer 95678 10

Goodman Distribution, Inc. 3562 Ruffin Road San Diego San Diego 92123 1

Goodman Distribution, Inc. 315 Cloverleaf Drive Baldwin Park Los Angeles 91706 28

Goodman Distribution, Inc. 1900 Compton Ave Suite 102 Corona Riverside 92881 11

Goodman Distribution, Inc. 3633 Lenawee Ave. Ste 180 Los Angeles Los Angeles 90016 20

Goodman Distribution, Inc.

1070 COMMERCIAL STREET STE

103 SAN JOSE Santa Clara 95112 2
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Goodman Distribution, Inc. 3334 San Fernando Rd, Suite 102 Los Angeles Los Angeles 90065 13

Gow Supply Company 1492 Egbert Avenue San Francisco San Francisco 94124 23

Heating & Cooling Supply, LLC 685 N. Poplar Street Orange Orange 92868 41

Heating & Cooling Supply, LLC 14742 Raymer Street Van Nuys Los Angeles 91405 11

Heating and Cooling LLC 5357 E. Home Avenue Fresno Fresno 93727 0

Heating Cooling LLC 7321 Roseville Road, Suite 10 SACRAMENTO Sacramento 95842 1

Hirsch Pipe & Supply Co., Inc. 7521 Garden Grove Blvd Garden Grove Orange 92841 3

Hirsch Pipe & Supply Co., Inc. 1011 N. Gower St. Hollywood Los Angeles 90038 2

Hirsch Pipe & Supply Co., Inc. 12024 Sherman Way North Hollywood Los Angeles 91605 1

Howard Industries 8855 WASHINGTON BLVD CULVER CITY Los Angeles 90232 115

JM's Refrigeration 1061 F St Wasco Kern 93280 3

Johnstone 2810 Temple Avenue Long Beach Los Angeles 90806 44

Johnstone Supply 2750 La Mirada Drive Vista San Diego 92081 100

Johnstone Supply 520 E. Dyer Road Santa Ana Orange 92707 30

Johnstone Supply 1903 FRIENDSHIP DRIVE EL CAJON San Diego 92020 250

Johnstone Supply 518 E BALL ROAD ANAHEIM Orange 92805 83

Johnstone Supply 19005 Parthenia Road Northridge Los Angeles 91324 130

Johnstone Supply 2130 "V" STREET Bakersfield Kern 93301 15

Johnstone Supply 42655 Rio Nedo Temecula Riverside 92590 55

Johnstone Supply 11725 Inglewood Ave. Hawthorne Los Angeles 90250 58

Johnstone Supply 1000 El Sobrante Rd. CORONA Riverside 92879 14

Johnstone Supply 1445 San Mateo Avenue South San Francisco San Mateo 94080 32

Johnstone Supply 25027 Anza Drive Valencia Los Angeles 91355 35

Johnstone Supply 098 200 TALMADGE DRIVE SANTA ROSA Sonoma 95407 20

Johnstone Supply 140 1528 Moffett Street SALINAS Monterey 93905 12
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Johnstone Supply 328 1755 GROGAN AVE MERCED Merced 95341 15

Johnstone Supply Co 4320 PACIFIC HWY SAN DIEGO San Diego 92110 21

Johnstone Supply Co 23211 DEL LAGO DRIVE LAGUNA HILLS Orange 92653 36

Johnstone Supply Co 16147 Avenida Patilla Irwindale Los Angeles 91702 16

Johnstone Supply Co

1985 Arnold Industrial Way, Unit

B CONCORD Contra Costa 94520 17

Johnstone Supply San Bernardino 584 Inland Center Drive SAN BERNARDINO San Bernardino 92408 11

Johnstone-Commerce 9143 Perkins Street Pico Rivera Los Angeles 90660 21

Johnstone-Santa Barbara 740 Cacique Street Santa Barbara Santa Barbara 93103 29

Johnstone-Ventura 5960 VALENTINE ROAD 3 VENTURA Ventura 93003 20

Lennox 2539 Mercantile Drive, Suite 2 Rancho Cordova Sacramento 95742 3

Lennox Industries Inc.

3410 SAN FERNANDO ROAD, UNIT

5 Los Angeles Los Angeles 90065 12

Lennox Industries Inc. 1021 Striker Avenue Sacramento Sacramento 95834 75

Lennox Stores 19801 Nordhoff Pl 109 Chatsworth Los Angeles 91311 18

Lennox Stores 422 S. Abbott Avenue Milpitas Santa Clara 95035 1

National Ventilating And

Equipment Company 3205 F Street San Diego San Diego 92102 5

R. E. Michel Co 1039 E. Lacy Ave. Anaheim Orange 92805 35

R.E. Michel Co. 501 Riverside Ave Paso Robles San Luis Obispo 93446 4

R.E. Michel Company 2350 Mulberry St Riverside Riverside 92501 12

R.E. Michel Company, Inc. 1359 Oakland Road San Jose Santa Clara 95112 42

R.E. Michel Company, Inc. 5370 Third Street Irwindale Los Angeles 91706 28

R.E. Michel Company, Inc. 1437 Fayette Street El Cajon San Diego 92020 23

Refrigeration Supplies Distributor

(RSD) 10170 Croydon Way, Suite 1 Sacramento Sacramento 95827 17

Refrigeration Supplies Distributor

(RSD) 1201 Monterey Pass Road Monterey Park Los Angeles 91754 77

Refrigeration Supplies Distributor 702 W. 190th Street Gardena Los Angeles 90248 73
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(RSD)

Refrigeration Supplies Distributor

(RSD) 640 COMMERCE DRIVE ROSEVILLE Placer 95678 13

Refrigeration Supplies Distributor

(RSD) 2551 Stanwell Drive, Suite A Concord Contra Costa 94520 53

RSD 6391 ORANGETHORPE AVENUE BUENA PARK Orange 90620 8

RSD 26021 ATLANTIC OCEAN DRIVE LAKE FOREST Orange 92630 27

RSD 7332 CONVOY COURT, STE A SAN DIEGO San Diego 92111 13

RSD 21727 NORDHOFF STREET CHATSWORTH Los Angeles 91311 12

RSD 1705 E Francis Street ONTARIO San Bernardino 91761 22

RSD 436 HESTER STREET SAN LEANDRO Alameda 94577 45

RSD 285 LAWRENCE AVENUE SOUTH SAN FRANCISCO San Mateo 94080 16

RSD 2745 Temple Avenue Signal Hill Los Angeles 90755 9

RSD 2890 E CORONADO ST ANAHEIM Orange 92806 26

RSD 117 Via Trevizio Corona Riverside 92879 18

RSD 14901 RAYMER ST VAN NUYS Los Angeles 91405 12

RSD Santa Ana 2100 E. WILSHIRE AVE SANTA ANA Orange 92705 6

Rubenstein Supply Company 2800 San Pablo Avenue Oakland Alameda 94608 8

Russell Sigler Inc. 3648 E INDUSTRY AVE LAKEWOOD Los Angeles 90712 53

Russell Sigler Inc. 804-A RANCHEROS DRIVE San Marcos San Diego 92069 7

Sigler Wholesale Distributors 2641 LINDSAY PRIVADO DRIVE ONTARIO San Bernardino 91761 7

Sigler Wholesale Distributors 205 S. PUENTE ST BREA Orange 92821 29

Sigler Wholesale Distributors 21200 Lassen Street CHATSWORTH Los Angeles 91311 20

Sigler Wholesale Distributors 2000 ANCHOR COURT, SUITE B THOUSAND OAKS Ventura 91320 25

Sigler Wholesale Distributors 14751 MERIDIAN PARKWAY RIVERSIDE Riverside 92518 4

Sigler Wholesale Distributors 21200 Lassen Street CHATSWORTH Los Angeles 91311 33

Sigler Wholesale Distributors 229 LITTLEFIELD AVENUE, SUITE 4 SOUTH SAN FRANCISCO San Mateo 94080 2
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Slakey Brothers 12277 LOMA RICA DRIVE SUITE E GRASS VALLEY Nevada 95945 4

Slakey Brothers 1001 OATES COURT MODESTO Stanislaus 95358 16

Slakey Brothers 2460 BATES AVENUE CONCORD Contra Costa 94520 1

Slakey Brothers 1480 Nicora Avenue San Jose Santa Clara 95133 7

Slakey Brothers 2608 Chanticleer Avenue Santa Cruz Santa Cruz 95065 50

Slakey Brothers Yuba City 545 BOYD STREET YUBA CITY Sutter 95991 19

Trane

21720 Wilmington Ave., Suite

308-309 Long Beach Los Angeles 90810 7

Trane Company 15551 Red Hill Avenue, Suite C TUSTIN Orange 92780 4

Trane Supply 20450 E. Walnut Dr. N Diamond Bar Los Angeles 91789 4

U.S. Air Conditioning Distributors

(USACD) 9836 Alburtis Ave. Santa Fe Springs Los Angeles 90670 46

U.S. Air Conditioning Distributors

(USACD) 1100 Chestnut St. Burbank Los Angeles 91506 39

U.S. Air Conditioning Distributors

(USACD) 1233 N. 5th Street San Jose Santa Clara 95112 11

U.S. Air Conditioning Distributors

(USACD) 550 Del Norte Blvd Oxnard Ventura 93030 70

U.S. Air Conditioning Distributors

(USACD) 235 E. Avenue K-10 Lancaster Los Angeles 93535 46

U.S. Air Conditioning Distributors

(USACD) 2225 Colby Avenue Los Angeles Los Angeles 90064 16

United Refrigeration 3120 PASEO MERCADO, STE. 101 OXNARD Ventura 93036 33

United Refrigeration 1848 E. Griffith Way Fresno Fresno 93726 34

United Refrigeration 1123 LONE PALM AVENUE MODESTO Stanislaus 95351 9

United Refrigeration 904 COMMERCIAL STREET SAN JOSE Santa Clara 95112 3

United Refrigeration 933 WASHINGTON STREET SAN CARLOS San Mateo 94070 23

United Refrigeration, Inc. 41573 Cherry Street Murrieta Riverside 92562 15

United Refrigeration, Inc. 1920 E. McFadden Avenue Santa Ana Orange 92705 10

United Refrigeration, Inc. 41573 Cherry Street Murrieta Riverside 92562 8
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United Refrigeration, Inc. 77670 Springfield Lane, Suite 5A Palm Desert Riverside 92211 2

Us Air Conditioning Distributors

(USACD) 9250 OWENSMOUTH AVENUE CHATSWORTH Los Angeles 91311 51

Us Air Conditioning Distributors

(USACD) 7628 Sepulveda Blvd. Van Nuys Los Angeles 91405 76

Us Air Conditioning Distributors

(USACD) 2751 Temple Avenue Signal Hill Los Angeles 90755 95

Us Air Conditioning Distributors

(USACD) 16900 Chestnut Street City of Industry Los Angeles 91748 88

Us Air Conditioning Distributors

(USACD) 2531 S. Alameda St. Vernon Los Angeles 90058 14

Us Air Conditioning Distributors

(USACD) 2100 Chicago Ave. Riverside Riverside 92507 58

Us Air Conditioning Distributors

(USACD) 3333 ORANGE GROVE NORTH HIGHLANDS Sacramento 95660 7

Us Air Conditioning Distributors

(USACD) 2455 Teepee Drive Stockton San Joaquin 95205 14

Us Air Conditioning Distributors

(USACD) 27470 Colt Court Temecula Riverside 92590 16

Us Air Conditioning Distributors

(USACD) 1238-A Simpson Way Escondido San Diego 92029 11

Us Air Conditioning Distributors

(USACD) 1995 Fairway Drive San Leandro Alameda 94577 13

Us Air Conditioning Distributors,

Inc. (USACD) 1304 S. Claudina Street Anaheim Orange 92805 28

Us Air Conditioning Distributors,

Inc. (USACD) 1250 N. Marshall Avenue El Cajon San Diego 92020 56

Us Air Conditioning Distributor

(USACD) 16950 Chestnut St. City of Industry Los Angeles 91748 51

Us Air Conditioning Distributor

(USACD) 495 MARQUITA AVENUE PASO ROBLES San Luis Obispo 93446 10

W.W. Grainger, Inc. 1151 E. Columbia Ave Riverside Riverside 92507 7

Wholesale Solutions 720 Sixth Street Napa Napa 94559 4

Us Air Conditioning Distributors

(USACD) 1 North Calle Cesar Chavez

1 North Calle Cesar

Chavez Suite 13 Santa Barbara 1070 0

Us Air Conditioning Distributors

(USACD) 1002 Industry Way El Centro Imperial 92243 0

W.W. Grainger, Inc. 101 S. Rice Ave Oxnard Ventura 93030 0
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Lennox 1010 Winding Creek Road Roseville Placer 95678 0

W.W. Grainger, Inc. 10137 S. Norwalk Blvd Santa Fe Springs Los Angeles 90670 0

Refrigeration Supplies Distributor

(RSD) 10170 Croydon Way Suite 1 San Jose Santa Clara 95112 0

Sigler's 1037 N. MARKET BLVD SACRAMENTO Sacramento 95834 0

Refrigeration Supplies Distributor

(RSD) 1050 Commercial Street San Jose Santa Clara 95112 0

W.W. Grainger, Inc. 1050 W. Walnut St Compton Los Angeles 90220 0

W.W. Grainger, Inc. 10804 S. La Cienega Blvd Inglewood Los Angeles 90304 0

Gianelli's Appliances & Supplies 10855 Folsom Blvd Rancho Cordova Sacramento 95670 0

American Refrigeration Supplies 1086 Kraemer Place Anaheim Orange 92806 0

Western Nevada Supply 10990 INDUSTRIAL WAY TRUCKEE Nevada 96161 0

Refrigeration Supplies Distributor

(RSD) 110 EAST MAIN STREET EL CENTRO Imperial 92243 0

Daikin Comfort 1101 OATES COURT MODESTO Stanislaus 95358 0

Refrigeration Supplies Distributor

(RSD) 1121 Lone Palm Avenue Modesto Stanislaus 95351 0

United Refrigeration 1134 E. Dominguez Street Carson Los Angeles 90746 0

Ferguson 1144 West Avenue L12 Lancaster Los Angeles 93534 0

Lennox 1155 E. North Ave. Fresno Fresno 93725 0

Baker Distribution 11636 Tuxford Street Sun Valley Los Angeles 91352 0

Heating & Cooling LLC 11661 RIVERSIDE DRIVE LAKESIDE San Diego 92040 0

Slakey 1190 WESTERN STREET FAIRFIELD Solano 94533 0

Slakey 1190 Western Street Fairfield Solano 94533 0

Slakey 1200 INDUSTRIAL STREET REDDING Shasta 96002 0

Heating & Cooling LLC 12140 Magnolia Ave Riverside Riverside 92503 0

Hajoca Corporation 12334 Denholm Drive El Monte Los Angeles 91732 0

Daikin Comfort 12520 Business Center Drive Victorville San Bernardino 92395 0
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Allied Refrigeration 1256 Price Avenue Pomona Los Angeles 91767 0

United Refrigeration, Inc. 1265 W. McCoy Lane Santa Maria Santa Barbara 93455 0

W.W. Grainger, Inc. 12871 Western Ave Garden Grove Orange 92841 0

Lennox 1320 South Allec Street Anaheim Orange 92805 0

Hirsch Pipe & Supply Co., Inc. 1330 S. Atlantic Blvd. Los Angeles Los Angeles 90022 0

W.W. Grainger, Inc. 1334 Dayton St. Salinas Monterey 93901 0

W.W. Grainger, Inc. 1335 Tuolumne St Fresno Fresno 93706 0

American Refrigeration Supplies 1337 Walker Ln Corona Riverside 92879 0

United Refrigeration 134 NOPALITAS WAY SANTA BARBARA Santa Barbara 93103 0

AC Pro 13409 Garvey Ave. Baldwin Park Los Angeles 91706 0

W.W. Grainger, Inc. 1360 Rollins Rd. Burlingame San Mateo 94010 0

Lennox 13668 Valley Blvd City of Industry Los Angeles 91746 0

Refrigeration Supplies Distributor

(RSD) 1376 STEALTH STREET LIVERMORE Alameda 94551 0

Johnstone Supply 1384 14th Street Oakland Alameda 94607 0

Johnstone Supply 1384 14th Street Oakland Alameda 94607 0

Johnstone Supply 1497 Zephyr Ave Hayward Alameda 94544 0

Heating & Cooling LLC 139 N. Sunset CITY OF INDUSTRY Los Angeles 91744 0

Gensco 1400 SOUTH HIGHWAY 49 JACKSON Amador 95642 0

Coast Appliance Parts 1404 29th Street Bakersfield Kern 93301 0

American Refrigeration Supplies 1405-2 Granite Lane Modesto Stanislaus 95351 0

Johnstone Supply 1433 Venice Blvd. Los Angeles Los Angeles 90006 0

AC Pro 149 Village Court San Dimas Los Angeles 91773 0

Refrigeration Supplies Distributor

(RSD) 16626 Arminta St. VAN NUYS Los Angeles 91406 0

Hirsch Pipe & Supply Co., Inc. 14949 Oxnard St. Van Nuys Los Angeles 91411 0
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Sigler 15041 Bake Pkwy Suite L Irvine Orange 92618 0

Ferguson 15220 Anacapa Road Victorville San Bernardino 92392 0

Facsco 1528 N Thesta St. Fresno Fresno 93703 0

Hassler Heating And Air

Conditioning 1537 South 56th Street El Cerrito Contra Costa 94530 0

R. E. Michel Co. 155 W. Victoria Street Long Beach Los Angeles 90805 0

W.W. Grainger, Inc. 1554 Brookhollow Dr. Suite A Santa Ana Orange 92705 0

Sigler's 15612 East FIRST ST IRWINDALE Los Angeles 91706 0

Coast Appliance Parts 15700 S. Broadway Gardena Los Angeles 90248 0

Baker Distributing / Watsco 1601 Cummins Drive Modesto Stanislaus 95358 0

Watsco 16253 Ornelas Street Irwindale Los Angeles 91706 0

CFM Equipment Distributors, Inc. 1644 Main Avenue Sacramento Sacramento 95838 0

United Refrigeration 16606 Schoenborn St North Hills Los Angeles 91343 0

AC Pro 170 N. Daisy Ave. Pasadena Los Angeles 91107 0

Toro Aire, Inc. 1708 Mahalo Place Rancho Dominguez Los Angeles 90220 0

Hirsch Pipe & Supply Co., Inc. 1717 19th St. Santa Monica Los Angeles 90404 0

Smardan-Hatcher Co. 17273 Mt. Hermann St. Fountain Valley Orange 92708 0

Standard Appliance Co 1733 Sanguinetti Ln # C Stockton San Joaquin 95205 0

United Refrigeration 1736 Janelli Court Visalia Tulare 93292 0

CFM Equipment Distributors, Inc. 1744 South Pearl Ave. Fresno Fresno 93721 0

Us Air Conditioning Distributors

(USACD) 17615 CATALPA STREET HESPERIA San Bernardino 92345 0

Lennox 1790 Iowa Avenue Riverside Riverside 92507 0

Specialty A/C Products 185 mason circle suite A concord Contra Costa 94520 0

Daikin Comfort 1890 N. Marshall Ave. Suite 109 El Cajon San Diego 92020 0

Johnstone Supply 1900 Blue Gum Avenue Modesto Stanislaus 95358 0
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Sigler's 1920 MARK COURT SUITE 100 CONCORD Contra Costa 94520 0

Allied Refrigeration 19220 Normandi Ave. Torrence Los Angeles 90502 0

Allied Refrigeration 1928 Don Lee Place Escondido San Diego 92029 0

Gensco / Slakey Brothers 19450 INDUSTRIAL DRIVE SONORA Tuolumne 95370 0

Daikin Comfort 25948 Business Center Drive Redlands San Bernardino 92373 0

Western Nevada Supply 200 BELLA WAY SUSANVILLE Lassen 96130 0

Ferguson 200 E Trimble Rd. STE 90 San Jose Santa Clara 95131 0

Sigler's 206 S. PUENTE ST BREA Orange 92821 0

Johnstone Supply 2132 Aviation Drive Upland San Bernardino 91786 0

Watsco 2138 ZANKER ROAD SAN JOSE Santa Clara 95131 0

Western Nevada Supply 2141 JAMES AVENUE South Lake Tahoe El Dorado 96150 0

Allied Refrigeration 2170 Commerce Avenue Concord Contra Costa 94520 0

Refrigeration Supplies Distributor

(RSD) 2208 EAST MCKINLEY AVENUE FRESNO Fresno 93703 0

Gensco / Slakey Brothers 2215 KAUSEN ELK GROVE Sacramento 95758 0

Appliance Parts Center 222 E. 8th Street National City San Diego 91950 0

Lennox 2221 Eastman Avenue Oxnard Ventura 93030 0

Trane 2222 KANSAS AVE. RIVERSIDE Riverside 92507 0

United Refrigeration 2225 Auto Park Way Escondido San Diego 92029 0

Pace Supply 224 MEYERS STREET CHICO Butte 95928 0

Lennox 2250 Micro Place Suite 100 Escondido San Diego 92029 0

Us Air Conditioning Distributors

(USACD) 22572 Shannon Circle Lake Forest Orange 92630 0

W.W. Grainger, Inc. 2261 Ringwood Ave. San Jose Santa Clara 95131 0

Hajoca Corporation 2275 S. Carmelina Ave Los Angeles Los Angeles 90064 0

Karnair HVAC Supply 2279 LA CROSSE AVENUE COLTON San Bernardino 92324 0
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W.W. Grainger, Inc. 2288 Pike Ct. Concord Contra Costa 94520 0

Daikin Comfort 2295 Gibson Street Bakersfield Kern 93308 0

Slakey Brothers(Gensco) 2301 Park Avenue Chico Butte 95927 0

Slakey Brothers(Gensco) 2301 Park Avenue PO Box 1126 Chico Butte 95927 0

Hirsch Pipe & Supply Co., Inc. 23023 Normandie Ave. Torrance Los Angeles 90501 0

Winsupply 2320-C Ramada Dr. Paso Robles San Luis Obispo 93446 0

Hirsch Pipe & Supply Co., Inc. 2343 San Fernando Rd. Los Angeles Los Angeles 90065 0

Sigler's 2345 LOS ANGELES STREET FRESNO Fresno 93721 0

Refrigeration Supplies Distributor

(RSD) 2350 LEXINGTON STREET SACRAMENTO Sacramento 95815 0

Heating & Cooling Supply 2401 E. Brundage Lane Bakersfield Kern 93307 0

Watsco 241 Market Place Escondido San Diego 92029 0

Slakey Brothers/S. San Francisco 242 Shaw Road S. SAN FRANCISCO San Mateo 94080 0

American Refrigeration Supplies 245 Sutton Place Santa Rosa Sonoma 95407 0

Hirsch Pipe & Supply Co., Inc. 24583 Redlands Blvd Lima Linda San Bernardino 92354 0

W.W. Grainger, Inc. 2501 Stagecoach Rd. Stockton San Joaquin 95215 0

Us Air Conditioning Distributors

(USACD) 25064 Anza Dr. Valencia Los Angeles 91355 0

Lennox 25217 Rye Canyon Road Valencia Los Angeles 91355 0

Us Air Conditioning Distributors

(USACD) 2539 Teller Road Newbury Park Ventura 91320 0

Gensco / Slakey Brothers 2540 TEEPEE DRIVE STOCKTON San Joaquin 95208 0

American Refrigeration Supplies 255 Harbor Way South San Francisco San Mateo 94080 0

Ferguson 2570 Conejo Spectrum st. Thousand Oaks Ventura 91320 0

Us Air Conditioning Distributors

(USACD) 258 Sutton Place Santa Rosa Sonoma 95407 0

Baker Distribution 26008 Business Center Drive Redlands San Bernardino 92374 0

Daikin Comfort 2601 Teepee Drive Stockton San Joaquin 95205 0
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Coast Appliance Parts 2606 Lee Avenue South El Monte Los Angeles 91733 0

Daikin Comfort 2620 East Byrd Avenue Fresno Fresno 93706 0

United Refrigeration 2626 SOUTHPORT WAY NATIONAL CITY San Diego 91950 0

Us Air Conditioning Distributors

(USACD) 2670 E. BYRD AVE FRESNO Fresno 93706 0

AC Pro 27230 Madison Ave. Temecula Riverside 92590 0

Air Cold Supply - A Ferguson

Enterprise 2750 S. Towne Avenue Pomona Los Angeles 91320 0

Johnstone Supply 2790 E. Cherokee Road Stockton San Joaquin 95205 0

Slakey Brothers 2845 DUKE COURT SANTA ROSA Sonoma 95407 0

AC Pro 2875 Cherry Avenue Signal Hill Los Angeles 90755 0

Refrigeration Supplies Distributor

(RSD) 2882 Teepee Dr STOCKTON San Joaquin 95205 0

Us Air Conditioning Distributors

(USACD) 291 Harbor Way S San Francisco San Mateo 94080 0

Hirsch Pipe & Supply Co., Inc. 2920 E. Miraloma Ave. Anaheim Orange 92806 0

R. E. Michel Co. 2921 Whipple Road Union City Alameda 94587 0

Lennox 299 Goddard Street Irvine Orange 92618 0

Refrigeration Supplies Distributor

(RSD) 30-571 Front Street Thousand Palms Riverside 92276 0

CFM Equipment Distributors, Inc. 301 9th St. Modesto Stanislaus 95351 0

Us Air Conditioning Distributors

(USACD) 301 9th Street Modesto Stanislaus 95351 0

Heating & Cooling LLC 301 S. 9TH STREET MODESTO Stanislaus 95351 0

United Refrigeration 3018 ALVARADO STREET SAN LEANDRO Alameda 94577 0

Daikin Comfort 3018 Alvarado Street San Leandro Alameda 94577 0

Trane 3026 N Business Park Ave Fresno Fresno 93727 0

Geary Pacific 3026 N. Business Park Fresno Fresno 93727 0

Us Air Conditioning Distributors

(USACD) 3035 Crossroads Drive Redding Shasta 96003 0
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Keller Supply 3055 Cross Roads Drive Redding Shasta 96003 0

Lennox 30575 HILL ST. THOUSAND PALMS Riverside 92276 0

Allied Refrigeration 306 S. Ninth Avenue City of Industry Los Angeles 91746 0

Us Air Conditioning Distributors

(USACD) 3062 E. Inland Empire Blvd Ontario San Bernardino 91764 0

Heating & Cooling LLC 30715 FRONT ST Thousand Palms Riverside 92276 0

Daikin Comfort 30720 Gunther Street Thousand Palms Riverside 92276 0

W.W. Grainger, Inc. 310 E. Ball Rd Anaheim Orange 92805 0

United Refrigeration 3101 Gilmore Avenue BAKERSFIELD Kern 93308 0

Coast Appliance Parts 312 E. Tulare Street Visalia Tulare 93277 0

Johnstone Supply 31240 La Baya Drive Westlake Village Los Angeles 91362 0

R. E. Michel Co. 3130-2 Skyway Drive Santa Maria Santa Barbara 93455 0

Slakey Brothers 3201 Orange Grove Avenue North Highlands Sacramento 95660 0

Heating & Cooling Supply, LLC 321 Irving Drive Oxnard Ventura 93030 0

Gensco 321 ORANGE AVENUE SAND CITY Monterey 93955 0

Coast Appliance Parts 3260 E. McKinley Fresno Fresno 93703 0

Bacsco 330 East 19th Street BAKERSFIELD Kern 93305 0

Johnstone Supply 3301 Orange Grove Avenue North Highlands Sacramento 95660 0

Hirsch Pipe & Supply Co., Inc. 3317 W. Jefferson Blvd. Los Angeles Los Angeles 90018 0

Refrigeration Supplies Distributor

(RSD) 3355 McMaude Place Santa Rosa Sonoma 95407 0

Gensco 3395 ARDEN ROAD HAYWARD Alameda 94545 0

United Refrigeration

3421 N. San Fernando Road Suite

E-F Los Angeles Los Angeles 90065 0

Sigler's

3424 N San Fernando Rd Suite

100 Los Angeles Los Angeles 90065 0

Allied Refrigeration 34660 Date Palm Drive Cathedral City Riverside 92234 0

Hirsch Pipe & Supply Co., Inc. 3530 E. Anaheim St. Long Beach Los Angeles 90804 0
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Ferguson 3550 LA CRUZ WAY BRANCH 1893 PASO ROBLES San Luis Obispo 93446 0

Trane Supply 3565 Corporate Court San Diego San Diego 92123 0

Ferguson 36283 Plaza Drive Cathedral City Riverside 92234 0

Trane 3631 SAN FERNANDO ROAD GLENDALE Los Angeles 91204 0

Baker 3645 Standish Ave SANTA ROSA Sonoma 95407 0

Jefferson Supply Company 365 W Sierra Ave Portola Plumas 96122 0

Heating & Cooling LLC 3650 N. INDUSTRY Avenue LAKEWOOD Los Angeles 90712 0

Pace Supply 3676 Old Hwy 44 Drive Redding Shasta 96003 0

W.W. Grainger, Inc. 3691 Industrial Blvd West Sacramento Yolo 95691 0

Us Air Conditioning Distributors

(USACD) 39-312 Leopard Street Suite 100 Palm Desert Riverside 92211 0

W.W. Grainger, Inc. 3900 Easton Dr Bakersfield Kern 93309 0

Heating & Cooling LLC 3970 Home Avenue San Diego San Diego 92105 0

American Refrigeration Supplies 399 S. Arrowhead Avenue San Bernardino San Bernardino 92408 0

Refrigeration Supplies Distributor

(RSD) 402 W 35th St g National City San Diego 91950 0

Daikin Comfort 4020 Nelson Ave. Suite 100 Concord Contra Costa 94520 0

Daikin Comfort 40222-A LaQuinta Lane Suite 101 Palmdale Los Angeles 93551 0

Allied Refrigeration 404 S. I Street San Bernardino San Bernardino 92410 0

United Refrigeration 4060 EAST AIRPORT DRIVE ONTARIO San Bernardino 91761 0

Lennox 4090 Pike Lane B Concord Contra Costa 94520 0

Refrigeration Supplies Distributor

(RSD) 4131 Latham Street Riverside Riverside 92501 0

Daikin Comfort 41670 Reagan Way Murrieta Riverside 92562 0

Johnstone Supply 42033 6th Street West Lancaster Los Angeles 93534 0

Ferguson 429 MADERA ST. SAN GABRIEL Los Angeles 91776 0

R. E. Michel Co. 43137 Business Park Drive Temecula Riverside 92590 0
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United Refrigeration 4330 ROSEVILLE ROAD North Highlands Sacramento 95660 0

Refrigeration Supplies Distributor

(RSD) 43300 BUSINESS PARK DR. A102 TEMECULA Riverside 92590 0

Slakey Brothers(Gensco) 4333 NORTH EFFIE STREET FRESNO Fresno 93726 0

Johnstone Supply 435 N. BURKE VISALIA Tulare 93292 0

Trane 4380 Warehouse Court North Highlands Sacramento 95660 0

Coast Appliance Parts 4408 Twain Avenue San Diego San Diego 92120 0

W.W. Grainger, Inc. 444 Doolittle Dr. San Leandro Alameda 94577 0

Indio Cooling & Heating Supply 45-100 Golf Center Pkwy Indio Riverside 92201 0

Ferguson 4652 E Brickell St Ontario San Bernardino 91761 0

Daikin Comfort 4750 Lang Ave.Bldg 786D McClellan Sacramento 95652 0

Wholesale Outlet, Inc 4920 RALEY BLVD SACRAMENTO Sacramento 95838 0

Kings County Pipe (Empire Supply

Co., Inc.) 500 E. Sixth St. Hanford Kings 93230 0

Ferguson 5005 Raley Blvd Suite A Sacramento Sacramento 95838 0

United Refrigeration 510 E. Rancho Vista Blvd. Palmdale Los Angeles 93550 0

Western Nevada Supply 515 S. Main Street Bishop Inyo 93514 0

Lennox 5160 Richton Street Suite H Montclair San Bernardino 91763 0

Daikin Comfort 525 PARK AVENUE SUITE A SAN FERNANDO Los Angeles 91340 0

Refrigeration Supplies Distributor

(RSD) 527 BRUNKEN AVENUE SALINAS Monterey 93901 0

United Refrigeration 5345 THIRD STREET IRWINDALE Los Angeles 91706 0

R. E. Michel Co. 5405 East Home Avenue Suite 107 Fresno Fresno 93727 0

Watsco 5449 E. Lamona Avenue Fresno Fresno 93727 0

CFM Equipment Distributors, Inc. 5650 Imhoff Dr. Unit J Concord Contra Costa 94520 0

Johnstone Supply 5658 E. CLINTON AVE. FRESNO Fresno 93727 0

Hirsch Pipe & Supply Co., Inc. 5680 Kearny Villa Rd. San Diego San Diego 92123 0
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W.W. Grainger, Inc. 5760 Commerce Blvd. Rohnert Park Sonoma 94928 0

AC Pro 591 S. Walnut St. La Habra Orange 90631 0

RSD 5910 BOWCROFT STREET LOS ANGELES Los Angeles 90016 0

Gensco / Slakey Brothers 601 WORK STREET SALINAS Monterey 93901 0

United Refrigeration 6150 Valley View Street Buena Park Orange 90620 0

Refrigeration Supplies Distributor

(RSD) 621 EAST 21ST STREET BAKERSFIELD Kern 93305 0

United Refrigeration 625 S. LINCOLN AVENUE SAN BERNADINO San Bernardino 92408 0

Coast Appliance Parts 6250 Cherry Avenue Long Beach Los Angeles 90805 0

Heating & Cooling LLC 629 ALPINE WAY ESCONDID0 San Diego 92029 0

W.W. Grainger, Inc. 6412 Tupelo Dr. G Citrus Heights Sacramento 95621 0

Heating & Cooling Supply, LLC 6510 Sierra Court Dublin Alameda 94568 0

Ferguson 6780 Sierra Ct. Unit Q Dublin Alameda 94568 0

Ferguson 68 Belvedere St. San Rafael Marin 94901 0

Us Air Conditioning Distributors

(USACD) 68-713 Perez Road, Building B7 Cathedral City Riverside 92234 0

Refrigeration Supplies Distributor

(RSD) 680 UNION AVE POMONA Los Angeles 91768 0

Hajoca Corporation 682 Eugene Road Palm Springs Riverside 92264 0

Appliance Parts Distributor 6843 Dublin Blvd Dublin Alameda 94568 0

Empire Supply Co., Inc. 700 E. Race Ave. Visalia Tulare 93292 0

U.S. Air Conditioning Distributors

(USACD) 701 Adell Street San Bernardino San Bernardino 92410 0

Allied Refrigeration 702 E. Gish Road San Jose Santa Clara 95112 0

Sigler's 7021 Schirra Court Suite A Bakersfield Kern 93313 0

Johnstone Supply 7066 Las Postitas Rd. Suite D Livermore Alameda 94551 0

Daikin Comfort 7129 Old 215 Frontage Road Riverside Riverside 92553 0

Ferguson 7175 Chestnut St. Gilroy Santa Clara 95020 0
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R. E. Michel Co. 72-110 Corporate Way Thousand Palms Riverside 92276 0

Us Air Conditioning Distributors

(USACD) 720 Williams Street Bakersfield Kern 93305 0

Refrigeration Supplies Distributor

(RSD) 724 S. Flower Street Burbank Los Angeles 91502 0

Lennox 7301 Meany Avenue Bakersfield Kern 93312 0

Sigler's 73605 Dinah Shore Drive 1200L Palm Desert Riverside 92211 0

American Refrigeration Supplies 740 E. Hazelton Avenue Stockton San Joaquin 95203 0

Johnstone Supply Visalia 751 N Elko St Visalia Tulare 93291 0

AC Pro 75220 Merle Drive Palm Desert Riverside 92211 0

Johnstone Supply 77524 El Duna Court, Suite H Palm Desert Riverside 92211 0

R.E. Michel Company, Inc. 7800 Haskell Avenue Van Nuys Los Angeles 91406 0

Hirsch Pipe & Supply Co., Inc. 7811 Deering Ave. Canoga Park Los Angeles 92078 0

Allied Refrigeration 7865 Ostrow Street San Diego San Diego 92111 0

American Refrigeration Supplies 7874 Ronson Road San Diego San Diego 92111 0

W.W. Grainger, Inc. 8001 Raytheon Rd. San Diego San Diego 92111 0

Smardan-Hatcher Co. 810 E Mason St. Santa Barbara Santa Barbara 93101 0

Us Air Conditioning Distributors

(USACD) 815 Chadbourne Road Suite 110 Fairfield Solano 94534 0

Watsco 824 Cherry St. Chico Butte 95928 0

Daikin Comfort 840 N. 10TH ST. SUITE J SACRAMENTO Sacramento 95811 0

Daikin Comfort 846 Verdulera St Unit 102 Camarillo Ventura 93010 0

Geary Pacific 8541 23RD AVE SACRAMENTO Sacramento 95826 0

Johnstone Supply 8639 Tamarack Avenue Sun Valley Los Angeles 91352 0

Daikin Comfort 7335 East Heil Ave El Centro Imperial 92243 0

Us Air Conditioning Distributors

(USACD) 8717 Complex Drive San Diego San Diego 92123 0

United Refrigeration 8841 Clairemont Mesa Blvd San Diego San Diego 92123 0
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Johnstone Supply 8871 Muroaka Drive Gilroy Santa Clara 95020 0

Fix Air 890 Service Street Suite A San Jose Santa Clara 95112 0

W.W. Grainger, Inc. 8930 Winnetka Ave Northridge Los Angeles 91324 0

Watsco 899 Industry Way El Centro Imperial 92243 0

Ferguson 900 Spreckels Road Manteca San Joaquin 95336 0

Hirsch Pipe & Supply Co., Inc. 9004 Benson Ave. Montclair San Bernardino 91763 0

American Refrigeration Supplies 910 Justin Avenue Glendale Los Angeles 91201 0

Refrigeration Supplies Distributor

(RSD) 915 Industrial Avenue Suite 101 Redding Shasta 96002 0

W.W. Grainger, Inc. 9220 Hyssop Dr. Cucamonga San Bernardino 91730 0

Ferguson HVAC Supply 9349 Oso Ave Chatsworth Los Angeles 91311 0

Johnstone Supply 940 Wall Street Redding Shasta 96002 0

Coast Appliance Parts 948 Colton Avenue Colton San Bernardino 92324 0

Daikin Comfort 9621 Oates Dr Sacramento Sacramento 95827 0

Heating & Cooling LLC 825 9714 DEERING AVENUE CHATSWORTH Los Angeles 91311 0

Daikin Comfort 9834 Alburtis Avenue Santa Fe Springs Los Angeles 90670 0

Refrigeration Supplies Distributor

(RSD) 9946 W. Nicholas Avenue Visalia Tulare 93291 0

Toro Aire, Inc. 320 W. Cerritos Avenue Glendale Los Angeles 91204 0

Toro Aire, Inc. 3425 E. La Palma Ave Anaheim Orange 92806 0

Toro Aire, Inc. 301 S. California Ave Beaumont Riverside 92223 0

Toro Aire, Inc. 12215 Kirkham Rd. #100 Poway San Diego 92064 0

Baker Distributing Company 695 E Paige Ave Tulare Tulare 93274 0
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8.1.3 Utility Collection Locations

Location Address City County Zip
# of MT
collected

Anza Electric Cooperative, Inc. 58470 Hwy 371 Anza Riverside 92539 0

8.1.4 HHW Collection Locations (Sorted by County)

Location Address City County Zip
# of MT
collected

Alameda County Household Haz.

Waste Program 5584 La Ribera St. Livermore Alameda 94550 0

Alameda County Household Haz.

Waste Program 2091 W Winton Ave Hayward Alameda 94545 26

Alameda County Household Haz.

Waste Program 2100 East 7th Street Oakland Alameda 94606 0

Alameda County Household Haz.

Waste Program* 2263 Santa Clara Avenue Alameda Alameda 94501 75

City Of Fremont PHHWCF 41149 BOYCE ROAD FREMONT Alameda 94538 19

Castro Valley Sanitary District 21040 MARSHALL STREET CASTRO VALLEY Alameda 94546 0

Delta Diablo HHW 2500 Pittsburg-Antioch Antioch Contra Costa 94509 0

Central Contra Costa Sanitary

District 4797 Imhoff Place Martinez Contra Costa 94553 49

Hambro Wsg 1700 STATE STREET CRESCENT CITY Del Norte 95531 0

South Tahoe Refuse Transfer

Station 2140 Ruth AVE. SOUTH LAKE TAHOE El Dorado 96150 49

County Of Fresno Dept of Public

Works 1327 W Dan Ronquillo Drive Fresno Fresno 93706 0

Imperial Valley Resource

Management Agency 300 S. Imperial Avenue, Suite 6 El Centro Imperial 92243 0

Bishop-Sunland Landfill 100 Sunland Reservation Rd Bishop Inyo 93514 0

Independence Landfill 405 Dump Rd. Independence Inyo 93526 0

Lone Pine Landfill Sub Station Rd Lone Pine Inyo 93545 0

Kern County Special Waste Facility 4951 STANDARD ST. BAKERSFIELD Kern 93308 9
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Lake County Waste Solutions 230 Soda Bay Road Lakeport Lake 95453 0

C & S Waste Solutions of Lassen

County 471-825 Diane Drive Susanville Lassen 96127 0

HHW Signal Hill 5050 Clark Ave. Lakewood Los Angeles 90712 0

City Of Culver City - HHW 9770 Culver Blvd Culver City Los Angeles 90232 0

City of Palmdale 38250 Sierra Hwy Palmdale Los Angeles 93551 7

Madera County Household

Hazardous Waste Collection Facility 21739 ROAD 19 CHOWCHILLA Madera 93610 0

Marin County Household

Hazardous Waste Facility 565 JACOBY STREET SAN RAFAEL Marin 94901 0

County Of Mariposa 4639 Ben Hur Road MARIPOSA Mariposa 95338 0

Mendocino County at Ukiah Waste

Solutions 3515 Taylor Drive Ukiah Mendocino 95482 0

Mendocino Solid Waste

Management Authority 3200 Taylor Drive Ukiah Mendocino 95482 0

Billy Wright Landfill 17173 S Billy Wright Rd Los Banos Merced 93635 0

Merced County Regional Waste

Authority 7040 N. Hwy. 59 Merced Merced 95348 0

Benton Crossing Landfill 899 Pit Rd. Crowley Lake Mono 93546 0

Nevada County H.H.W. Facility 14741 WOLF MTN. RD. GRASS VALLEY Nevada 95949 27

Western Placer Waste

Management Authority 3033 Fiddyment Rd ROSEVILLE Placer 95747 0

City Of Folsom Hazardous Waste 1300 Leidesdorff St Folsom Sacramento 95630 0

City Of Sacramento Phhwcf 8491 FRUITRIDGE ROAD SACRAMENTO Sacramento 95826 20

County Of Sacramento 4450 Roseville Road North Highlands Sacramento 95660 15

City of Elk Grove Special Waste

Collection Center 9255 Disposal Lane Elk Grove Sacramento 95624 8

San Benito Integrated Waste

Management 2301 Technology Parkway Hollister San Benito 95023 0

John Smith Road Landfill 2650 John Smith Road Hollister San Benito 95023 0

City Of Fontana 16489 Orange Way Fontana San Bernardino 92335 0

City Of Highland 27215 BASE LINE STREET HIGHLAND San Bernardino 92346 0
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San Bernadino County HHW 2824 EAST W STREET, BLDG 302 SAN BERNADINO San Bernardino 92408 47

City Of San Diego, HHW Transfer

Facility 5161 CONVOY STREET SAN DIEGO San Diego 92111 31

County Of San Diego HHW

Collection Facility, Ramona 324 MAPLE STREET RAMONA San Diego 92065 8

San Joaquin County HHW Facility 7850 R.A. BRIDGEFORD STREET STOCKTON San Joaquin 95206 31

San Mateo County HHW Facility** 32 TOWER ROAD San Mateo San Mateo 94402 9

Chicago Grade Landfill Household

Hazardous Waste Drop-Off 2290 Homestead Road TEMPLETON San Luis Obispo 93465 0

Cold Canyon Landfill Household

Hazardous Waste Drop-Off HWY 227 SAN LUIS OBISPO San Luis Obispo 93405 0

Heritage Ranch CSD PHHWCF 870 OSOS STREET SAN LUIS OBISPO San Luis Obispo 93401 0

Morro Bay-Cayucos Waste Water

Plant Household Hazardous Waste

Drop-Off 160 Atascadero Road Morro Bay San Luis Obispo 93442 0

Nipomo Household Hazardous

Waste Drop-Off 509 Southland Street Nipomo San Luis Obispo 93444 0

City Of Carpinteria 5775 CARPINTERIA AVE. CARPINTERIA Santa Barbara 93013 0

City Of Lompoc 1585 N. V St. Lompoc Santa Barbara 93436 3

City Of Santa Maria HHW Facility 2065 E. MAIN STREET SANTA MARIA Santa Barbara 93454 0

Bay Counties Waste Services 301 CARL ROAD SUNNYVALE Santa Clara 94089 3

Santa Clara County HHW Program 1555 BERGER DR SUITE 300 SAN JOSE Santa Clara 95112 0

City Of Redding Solid Waste 2255 ABERNATHY LANE Redding Shasta 96003 33

County Of Siskiyou 190 Greenhorn Road Yreka Siskiyou 96097 0

Vallejo Materials Recovery Facility

& Office 2021 Broadway Vallejo Solano 94589 0

Sonoma County HHW - Clean

Harbors 500 Mecham Road, Building 5 Petaluma Sonoma 94952 24

Tehema County Solid Waste

Management Agency 20000 Plymire Road Red Bluff Tehama 96080 0

Weaverville Transfer Station 173 Tom Bell Rd. Weaverville Trinity 96093 0

Hayfork Transfer Station 372 Hayfork Dump Rd. Hayfork Trinity 96041 0
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Cal Sierra Transfer Station 19309 Industrial Dr. Sonora Tuolumne 95370 0

Camarillo PHHWCF 880 Verdulera Street Camarillo Ventura 93010 0

Del Norte Recycling Center 111 S. Del Norte Blvd Oxnard Ventura 93030 0

Ventura Household Hazardous

Waste Facility 336 SAN JON ROAD VENTURA Ventura 93001 0

Yolo County Central Landfill 44090 COUNTY RD 28 H WOODLAND Yolo 95776 12

Recology Yuba-Sutter Transfer

Station and MRF 3001 N LEVEE ROAD MARYSVILLE Yuba 95901 0

*This location is the office for the program and not the public-facing location.

**This location opted out during 2023.

8.1.5 Contractors Collection Location (Private)

Location Address City County Zip
# of MT
collected

CP Mechanical

(formerly: Bayside Heating Air Conditioning) 720 S Amphlett Blvd San Mateo San Mateo 94402 8

Synergy Companies 5670 E Clinton Ave Fresno Fresno 93727 0

Western Allied Mechanical 1180 O'Brien Drive Menlo Park San Mateo 94025 0

A R Heating Air Conditioning 20275 Skypark Dr ste C Redding Shasta 96002 0

J R Putman Inc 11330 SUNRISE PARK DR Rancho Cordova Sacramento 95742 0

Universal Waste Disposal Company 515 Raleigh Ave El Cajon San Diego 92020 0

Bill Howe Plumbing 9085 AERO DRIVE B San Diego San Diego 92123 17

Mhs Heating And Air Conditioning 912 S. Andreasen Dr, Suite 103 Escondido San Diego 92029 0

Seaside Heating & Air Conditioning, Inc. 1359 Rocky Point Dr Oceanside San Diego 92056 10

Burgesons Heating & Ac 620 TENNESSEE ST Redlands San Bernardino 92374 29

Total Environmental Power Systems 2500 Bisso Lane, Suite 500 Concord Contra Costa 94520 5

Mds Recycles 2630 Walnut Avenue Tustin Orange 92780 0

A-1 Guaranteed 1768 BROADWAY ST. VALLEJO Solano 94589 0

Buckley Parnell Heat & Air 5990 DEVECCHI AVE CITRUS HEIGHTS Sacramento 95621 0
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Randazzo Enterprises, Inc. 13550 Blackie Rd Castroville Monterey 95012 1

Mcclelland Air Conditioning 801 Marauder Street CHICO Butte 95973 9

Bryant Heating And Air Conditioning 2075 East Villa Pasadena Los Angeles 91107 0

Select Acr Inc. 1541 Marlborough Ave Riverside Riverside 92507 0

All Air Appliance Masters 34 N. Central Ave Upland San Bernardino 91786 0

Lanes Air Conditioning & Heating, Inc.* 648 Montana St. Monrovia Los Angeles 91016 0

John Harrison Contracting 1143 W. Lincoln Street Banning Riverside 92220 38

M & ES Construction Inc 5 Senisa Way Irvine Orange 92614 0

Maki Heating & Air Conditioning, Inc. 105 GUM LANE AUBURN Placer 95603 0

Blaine Inc. A/C 1 196 Riggs Avenue Merced Merced 95341 0

Reliable Air Conditioning & Heating 5719 Auckland Ave. North Hollywood Los Angeles 91601 54

Brody Pennell Heating & Air Conditioning 2718 S ROBERTSON BLVD Los Angeles Los Angeles 90034 0

Gibson Heating And Air 1153 Prestige Way Redding Shasta 96003 0

Advanced Heating And Air Contractors Inc. 3514 Atwater Blvd., Suite A Atwater Merced 95301 0

Air-Ex Air Conditioning Inc. 157 Gentry St. Pomona Los Angeles 91767 0

Circulating Air 7337 Varna Ave North Hollywood Los Angeles 91605 0

Tommy's Refrigeration Service 8617 S Norwalk Blvd Whittier Los Angeles 90606 0

Smith Heating And Air Conditioning 1150 N Filbert St Stockton San Joaquin 95202 4

Sierra Recycling & Demolition Inc. 1620 E Brundage Ln Front Bakersfield Kern 93307 0

John Burger Heating Air 710 Cooper Ave Yuba City Sutter 95991 0

We Care Heating And A/C 41085 Goldengate Circle Murrieta Riverside 92562 75

Synergy Companies 2626 West Ln, #100 Stockton San Joaquin 95205 0

Reliable Energy Management Inc. 6829 Walthall Way Paramount Los Angeles 90723 72

Izmirian Roofing & Sheet Metal 229 S Railraod Ave San Mateo San Mateo 94401 7

Inter-City Energy Systems 1175 N Del Rio Pl Ontario Los Angeles 91764 0
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Westside Heating & Ac 2621 Pico Blvd Suite J Santa Monica Los Angeles 90405 0

Harry Clark Plumbing 3026 Broadway Oakland Alameda 94611 17

Lee's Air Heating and Plumbing

(A & P Heating & Cooling Inc.) 3299 Swetzer Road, Suite A Loomis Placer 95650 2

Forster Heating 9410 Crater Hill Rd. Auburn Placer 95603 3

Palm Desert Air Conditioning Co 42081 Beacon Hill Palm Desert Riverside 92211 0

Anthony's Heating And Air Conditioning Inc 41615 Date St Ste 107 Murrieta Riverside 92562 4

Precise Air Systems 5467 West San Fernando Road Los Angeles Los Angeles 90039 24

Air One Air Conditioning Heating &

Plumbing 491 Wildrose Ave, Unit C Colton San Bernardino 92324 0

Chimney Kraft 700 NORTHCREST DRIVE CRESCENT CITY Del Norte 95531 0

Excel Air Corporation 530 Opper St Suite B Escondido San Diego 92029 0

R K M Heating & Ac 6236 Rivercrest Drive, Suite A Riverside Riverside 92507 0

Express Heating & Ac 12821A ALCOSTA BLVD SAN RAMON Contra Costa 94583 0

Precision Demolition Inc 12125 Cedar Ave Bloomington San Bernardino 92316 0

Stephan's Refrigeration 12812 Knott St. Garden Grove Orange 92841 0

Temp-Tec Corporation 3769 Old Conejo Road Newbury Park Ventura 91320 0

Air and Energy Solutions Inc 558 N Cloverdale Blvd. Cloverdale Mendocino 95425 0

Aircooled Heating & Air Conditioning Inc 11301 Road 248 Porterville Tulare 93257 0

Bob's Air Repair 132 Meyers St. Suite 100 Chico Butte 95928 0

Dave's Heating & Air Conditioning 16081 Ave 296 Visalia Tulare 93292 0

Southern California Air Cond 1 North Cesar Chavez St. 13 Santa Barbara Santa Barbara 93103 61

American Air Conditioning Heating & Solar* 130 Bosstick Blvd San Marcos San Diego 92069 58

Cal West Mechanical* 13449 Pumice Street Norwalk Los Angeles 90650 6

*This location opted out in 2023
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8.1.6 Other Collection Locations (Private) (Sorted by Location Name)

Location Address City County Zip
# of MT
collected

Advanced Energy Center* 741 4th Street Santa Rosa Sonoma 95404 1

Environmental Management

Technology 1456 S Gage St. San Bernardino San Bernardino 92408 0

Grifols Biologicals, LLC 5555 Valley Blvd Los Angeles Los Angeles 90032 0

Lido Property Management 731 E. Ball Rd #102 Anaheim Orange 92805 0

Management Trust 15661 Red Hill Avenue, Suite 201 Tustin Orange 92606 0

Sullivan Property Management 1231 East Dyer Rd Santa Ana Orange 92705 0

Westcliff Properties - Property

Management & R.E. Sales 211 N Sycamore St Santa Ana Orange 92701 0

Western Management Properties 678 14th St Oakland Alameda 94612 0

Union School District 5175 Union Ave. San Jose Santa Clara 95124 0

Oxnard Union High School District 1800 Solar Drive Oxnard Ventura 93030 0

Santa Maria - Bonita District 708 S. Miller St. Santa Maria Santa Barbara 93454 0

Cal Poly Pomona 3801 W. Temple Ave. Pomona Los Angeles 91768 0

San Bernardino Valley College 701 South Mount Vernon Ave. San Bernardino San Bernardino 92410 0

Biola University 13301 University Drive La Mirada Los Angeles 90639 0

Alliant International University 10455 Pomerado Road San Diego San Diego 92131 0

*This location is the exception to the “Other” collection locations that are usually private. Also, this location opted out during

2023.
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8.2 Figures Showing Convenience Standard Met
(Convenience standard definition can be found in HSC SEC. 7. Section 25214.8.11.5)

8.2.1 Figure 1a. Map of public collection locations1

1 Publicly-accessible collection locations are any location that the public is free to access and drop off their mercury thermostats, such as HHW
facilities, Wholesalers and Retailers. Private collection locations are managed by audiences (such as contractors, property managers, utility energy
upgrade staff/contractors, school districts, etc.) that take in mercury thermostats from their work where they encounter mercury thermostats either
in their internal operations or during services provided to external audiences (e.g.., residents, commercial businesses or other organizations).
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8.2.2 Figure 1b. Map of public collection locations with 15 mile radius
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8.2.3 Figure 1c. Map of all collection locations (public and private)
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8.2.4 Figure 1d. Map of all collection locations (public and private) with 15 mile
radius
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8.3 Figures Showing Collection Data

8.3.1 Figure 1e. Map of Mercury Thermostats Collected per Collection Location
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8.4 Outreach and Educational Materials

8.4.1 Attachment 1: Program Overview - English (digital)
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8.4.2 Attachment 2: Program Overview - Translated Variations

Tagalog Spanish

Chinese Korean
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Vietnamese
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8.4.3 Attachment 3: Program Overview (Print version for physical copies) -
English
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8.4.4 Attachment 4: Storage and Shipping Requirements
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8.4.5 Attachment 5: “How to Prepare Your Mercury Thermostat for Recycling”
Flier
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8.4.6 Attachment 6: City of Corona - Bill Insert
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8.4.7 Attachment 7: City of Corona - Website Blurb
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8.4.8 Attachment 8: City of Azusa - Website Blurb
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8.4.9 Attachment 9: Sacramento Municipal Utility District - Website Blurb
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8.4.10 Attachment 10: City of Healdsburg - Social Media Post (English and
Spanish)
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8.4.11 Attachment 11: Lassen Municipal Utility District - Website Blurb
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8.4.12 Attachment 12: City of Banning - Educational Flier
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8.4.13 Attachment 13: MUD Toolkit
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8.4.14 Attachment 14: Golden State Rebate - Social Media Post
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8.4.15 Attachment 15: Instagram Post (tagging CPUC, utilities, and Golden
State Rebate Program)
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8.4.16 Attachment 16: Stacked (Circular) Logo Variant
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8.4.17 Attachment 17: The Home Improvement Guide Print Magazine
Advertisement
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8.4.18 Attachment 18: Container Request Forms

Small pail order form
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Large bin order form
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8.4.19 Attachment 19: Incentive Form

109



8.4.20 Attachment 20: Point-of-Delivery Insert
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8.4.21 Attachment 21: Public Service Announcement (PSA) Script
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8.4.22 Attachment 22: Public Service Announcement (PSA) Script Translations

Vietnamese
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Chinese
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Spanish
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Korean
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Tagalog
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8.4.23 Attachment 23: Shelf Talker Point-of-Purchase Material

English Shelf Talker (for location with container)

English Shelf Talker (for location without container)
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Chinese Shelf Talker (for location with a container)

Chinese Shelf Talker (for location without a container)
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Korean Shelf Talker (for location with container)

Korean Shelf Talker (for location without container)
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Spanish Shelf Talker (for location with container)

Spanish Shelf Talker (for location without container)
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Tagalog Shelf Talker (for location with container)

Tagalog Shelf Talker (for location without container)
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Vietnamese Shelf Talker (for location with container)

Vietnamese Shelf Talker (for location without container)
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8.4.24 Attachment 24: Window Cling Point-of-Purchase Material

English Window Cling (for location with a container)

English Window Cling (for location without a container)
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Chinese Window Cling (for location with a container)

Chinese Window Cling (for location without a container)
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Korean Window Cling (for location with a container)

English Window Cling (for location without a container)
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Spanish Window Cling (for location with a container)

Spanish Window Cling (for location without a container)
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Tagalog Window Cling (for location with a container)

Tagalog Window Cling (for location without a container)
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Vietnamese Window Cling (for location with a container)

Vietnamese Window Cling (for location without a container)
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8.4.25 Attachment 25: Recycle Your Mercury Thermostat Flier
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8.4.26 Attachment 26: Materials developed in Russian, Armenian, and Hebrew
(“Why Recycle” informational material, shelf talker, and window cling)
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8.4.27 Attachment 27: September HHWIE Meeting Agenda
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8.4.28 Attachment 28: Thermostat Care Promotional Booth (pictured at
CalRecycle conference)
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8.4.29 Attachment 29: Selected Slides from CalRecycle Conference
Presentation
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8.4.30 Attachment 30: Safe Mercury Thermostat Disposal for California
Contractors (English)
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8.4.31 Attachment 31: Safe Mercury Thermostat Disposal for California
Contractors (Spanish)
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8.4.32 Attachment 32: Ads/Editorial Content for Contractor Trade Association
Media Platforms
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8.4.33 Attachment 33: Universal Waste Regulations Training for Thermostat
Care Collection Locations (Retailer, Wholesaler, and Contractors)
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8.4.34 Attachment 34: Collection Location Guidelines
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143



144



145



8.4.35 Attachment 35: Collection Location Social Toolkit
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8.4.36 Attachment 36: Thermostat Care Metal Sign at Yolo County Central
Landfill
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8.4.37 Attachment 37: Ad for Homeowners Associations and Apartment and
Property Management Organizations/Associations
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8.4.38 Attachment 38: Editorial for Newsletter Placement
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8.4.39 Attachment 39: Contact Information Placement on BPOA’s Website
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8.4.40 Attachment 40: Apartment/Property Management
Association/Organization Webinar Presentation for BPOA, AAGLA, and EBRHA
(Excerpt)
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8.4.41 Attachment 41: Ad for Homeowners Associations and Apartment and
Property Management Organizations/Associations

8.4.42 Attachment 42: Reminder Postcard
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8.4.43 Attachment 43: San Benito Recycle Day Google Ads
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8.4.44 Attachment 44: Partnership Toolkit
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8.4.45 Attachment 45: Meta Boosted Posts from October 2023 Advertising
Campaign
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8.4.46 Attachment 46: Nextdoor Ad from October 2023 Advertising Campaign
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8.4.47 Attachment 47: YouTube Video Ad from October 2023 Advertising
Campaign
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8.4.48 Attachment 48: Organic Social Media Posts for the October 2023
Advertising Campaign

Image Caption

Jen was scrolling through her phone one day when she came across a startling
fact: old thermostats can contain up to 3 grams of toxic mercury.😱

Jen was shocked! She had no idea that the thermostat in her own home could be
a hidden danger. Mercury is a toxic metal that can harm human health and the
environment.

Jen immediately started researching how to safely dispose of her old mercury
thermostat. She found out about the Thermostat Care program, which makes it
easy to safely dispose of old mercury thermostats and get a $30 mail-in rebate.
💰♻️

Jen is now planning to contact Thermostat Care to learn more about their
program and how to safely dispose of her old mercury thermostat. She is also
considering upgrading to a new smart thermostat, which can help her save
money on her energy bills and protect the environment.

Is there a spooky mercury thermostat lurking in your home? Visit the Thermostat
Care website (link in bio) today to learn more about how to safely dispose of your
old thermostat and get a $30 mail-in rebate.

#MercuryFree #ThermostatCare #SmartThermostats #HomeImprovement
#EnergyEfficiency #Halloween

Dave and Jen are getting rid of their old mercury thermostat!😱

They were shocked to learn that their old thermostat could contain up to 3 grams
of toxic mercury.🤢

That's why they're turning to Thermostat Care, the free program that makes it easy
to safely dispose of old mercury thermostats. Participants also receive a $30
mail-in rebate!💰

Upgrading to a digital thermostat is a great way to save energy and money on
your utility bills. Plus, digital thermostats are more accurate and convenient than
old mercury thermostats.

Many utilities in California offer incentives to upgrade to more energy efficient
devices, including digital thermostats!💸

And, don't forget to visit the Thermostat Care website (link in bio), so you can
learn more about safely disposing of that old 'stat. Out with the old and in with
the new!

#MercuryFree #ThermostatCare #SmartThermostats #HomeImprovement
#EnergyEfficiency
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Today is the day for Dave and Jen to uninstall their old mercury thermostat!🛠️

Mercury is toxic and can harm your health, so it's important to safely dispose of
old mercury thermostats.

Dave and Jen learned how to uninstall their mercury thermostat and find a
drop-off location at ThermostatCare.org (link in the bio).🔍✅

Here's how they did it:
1) Turn off the power to the HVAC system.
2) Remove the thermostat from the wall.
3) Label the wires so you can reconnect them correctly.
4) Disconnect the wires.
5) Remove the old thermostat.

Once the thermostat is uninstalled, place it in a sealed plastic bag, with the
completed the $30 incentive form (link in bio). Then, take it to a participating
ThermostatCare drop-off location.

Dave and Jen are now one step closer to a safer and more sustainable home.
🙌🏠💚

Have you checked your thermostat lately? If it's a mercury thermostat, it's time to
say goodbye!
#MercuryFree #SafeDisposal #Thermostats #HomeImprovement

Dave and Jen are taking strides towards a safer, mercury-free home!♻️

They've successfully uninstalled their old mercury thermostat and visited the
Thermostat Care website (link in bio) to find the closest drop-off locations and
print their $30 incentive form.📍💵

Jen carefully filled out the form and sealed it in a bag with the old thermostat,
ready for safe disposal.📝✅

Their next step? They'll be dropping off the bag at a nearby Thermostat Care
location, joining the movement towards a safer and eco-friendly living
environment.🌍💪

Kudos to Dave and Jen for leading the way! Their proactive steps not only elevate
the safety of their home but also contribute to a cleaner, greener community.
👏🏠

Ready to join them? If a mercury thermostat is still part of your home, take the
leap and make the change. Head over to the Thermostat Care website to find out
about safe uninstallation, disposal, and how to claim your $30 mail-in rebate!
🔗👋

#MercuryFree #SafeDisposal #Thermostats

Jen dropped off her mercury thermostat today!♻️

She knew it was important to safely dispose of it, so she took it to her local HHW
facility while running errands. It was super easy and convenient. She just dropped
it in the Thermostat Care box and she was done!

If you have a mercury thermostat, it's time to say goodbye! Visit the Thermostat
Care website (link in bio) to learn more about safe disposal and drop-off locations
near your home.
#MercuryFree #SafeDisposal #Thermostats #HomeImprovement
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Dave and Jen are one step closer to a more energy-efficient home!♻️

Now that they've rid themselves of their old mercury thermostat, it's time to shop
for a new smart thermostat. They learned about the Golden State Rebate Program,
which offers instant rebates on energy-efficient products, including smart
thermostats.

Dave and Jen decided to take advantage of the instant rebate program to
purchase a new smart thermostat from @homedepot. They placed their order
online and received their new thermostat in just a few days.

Smart thermostats can help you save money on your energy bills and reduce your
carbon footprint. They can also make your home more comfortable by
automatically adjusting the temperature to your schedule.

If you're a California resident, be sure to check out @goldenstaterebates and see
if you're eligible. There are instant rebates available on a variety of
energy-efficient products, including smart thermostats.

And don't forget to tell your friends about the Thermostat Care program, which
pays $30 for every mercury thermostat dropped off at a collection location. Learn
more by clicking on the link in the bio!
#GoldenStateRebates #SmartThermostats #HomeImprovement
#EnergyEfficiency

Dave and Jen's journey to an energy-efficient home just hit another milestone!
💪♻️

They’ve waved goodbye to their old mercury thermostat and hello to the future
with their new smart thermostat. And guess what? The installation was a breeze -
easier than expected!🔧✨

With just a few simple steps and a handy user guide, their home was instantly
transformed into a hub of energy efficiency and modern comfort. No hassle, no
fuss! Who knew that stepping into the future could be so easy?🏠💚

Smart thermostats aren’t just a gateway to reduced energy bills and an
eco-friendly lifestyle; they’re also a cinch to install and operate. Dave and Jen are
living proof!👫🍃

Feeling inspired? If there’s still a mercury thermostat lurking in your space, it’s
time for a change. Visit the Thermostat Care website (link in bio) to discover how
you can safely dispose of it and step into a world of energy efficiency and safe,
modern comfort just like Dave and Jen did!

Your greener, cleaner, energy-saving home awaits!🌟🌿
#MercuryFree #SmartThermostat #EasyInstall

Dave and Jen's thermostat,
Was a spooky sight.👻
Mercury inside,
A toxic fright.

Thermostat Care helped,
To safely dispose,
Now they have a smart thermostat,
That saves them dough.

No more mercury thermostat,
Dave and Jen are free,
Their home is safe and sound,
And they're happy as can be.

So if you have a mercury thermostat,
Don't hesitate to act,
Dispose of it safely,
And get a new one, stat!

Happy Halloween!🎃👻

Is a mercury thermostat lurking in your home? Say BOO and banish it safely!👻
Visit the Thermostat Care website (link in bio) today to learn more.
#MercuryFree #ThermostatCare #SmartThermostats #EnergyEfficiency
#HappyHalloween
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8.4.49 Attachment 49: Educational Employee Tip Card for Retailers
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8.4.50 Attachment 50: General Public Postcard Handout
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8.4.51 Attachment 51: Safe Mercury Thermostat Disposal for Retailers
Factsheet
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8.4.52 Attachment 52: Customized Social Media Toolkit for City of Palmdale
HHW
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8.4.53 Attachment 53: City of Palmdale “Recycle Your Mercury Thermostat”
Flyer
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8.4.54 Attachment 54: Yolo County HHW “Why Recycle Your Mercury
Thermostats” Flyer
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8.5 Program Plan Modifications

Per Health and Safety Code section 25214.8.13.5(c), annual survey responses, public
comments, and programmatic work were analyzed and a proposed modification plan was
submitted to DTSC on November 1, 2023 for its review and approval.

DTSC reviewed and rendered a decision on November 30, 2023 for implementation on January
1, 2024. The Proposed Modification Plan and DTSC’s responses are included below:

8.5.1 Modification #1

Audience: Contractors State Licensing Board
Tactic: Partner with the CSLB to Distribute Information and Materials to Relevant Contractors

8.5.1.1 Background/Finding

The California Contractors State License Board (CSLB) works to license and regulate 44
classifications of contractors across California. It is the sole contractors licensing board in all of
California.

Since Thermostat Care’s inception in July 2022, numerous efforts have been made to establish
a relationship with the CSLB, including researching contacts and CSLB team members, emailing
and conducting phone calls with the intent of forging a partnership. The CSLB has been
unresponsive to phone and email attempts.

During the 2023 annual survey, several attempts were made both by phone and email to assess
the effectiveness of the program’s education and outreach efforts. The program had hoped this
survey would serve as an opportunity to listen to CSLB’s feedback regarding the program’s
relevancy, but again all forms of communication were not responded to.

With the lack of interest or response from this audience, it may be assumed that they do not see
the relevance of a partnership with Thermostat Care.

8.5.1.2 Proposed Update

a. The program commits to continuing efforts to communicate with and partner with CSLB
to fulfill legislative requirements, however, is aware that attempts may be futile based on
experience to-date. As such, the program recommends new tactics to reach contractors.

b. The program plans to refine its approach, targeting contractors directly involved in
uninstalling mercury thermostats, using strategies like advertisements and content on
trade association platforms. By focusing on these specific California contractors, the
program aims to enhance its communication, raise awareness, and further its program
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objectives. A comprehensive strategy for this focused contractor engagement is detailed
in "Modification #4" that follows.

8.5.1.3 DTSC Response

For the reasons set forth below, do not approve Modification #1. Product Care commits to
continuing efforts to communicate with the Contractors State License Board (CSLB). However,
Product Care does not identify any changes to their outreach strategies for the CSLB, and
instead states that they will target specific California contractors, as discussed in Proposed
Modification #4. DTSC staff cannot identify what Modification #1 would change—it appears that
Product Care intends to continue its same strategies with the CSLB, while also discussing more
with contractors, which is a separate audience with separate tactics. In Modification #1, Product
Care strongly indicates that phone calls and emails are not working as forms of outreach to the
CSLB. DTSC encourages Product Care to consider other strategies beyond phone calls and
e-mails to coordinate program activities with the CSLB, as per their requirements in Health and
Safety Code section 25214.8.11.5.(c)(1), such as attending CSLB Board Meetings and
requesting to speak. Because no new changes have been proposed, DTSC does not approve
Modification #1.

8.5.2 Modification #2

Audience: HVAC Contractors, Demolition and Environmental Contractors and Related
Associations, HHW, General Public
Tactic: Develop Informational Materials

8.5.2.1 Background/Finding

During 2022 and 2023, the program has developed quality informational and educational
materials. In the approved Program Plan, the program commits to continually develop
informational materials without properly considering that existing materials could be sufficient
for outreach and education efforts.

8.5.2.2 Proposed Update

a. The program will continue to utilize the existing informational and educational materials
that effectively serve their purposes.

b. As needed, the program will make updates to materials or create new materials when it
will help the program better communicate with each audience.

c. The program will not create new materials or update existing materials that are effective.
This will ensure functional and valuable assets can continue to be utilized. This ensures
resources are being efficiently deployed and resources are used to create new assets as
needed.
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8.5.2.3 DTSC Response

DTSC staff reviewed Proposed Modification #2 (Modification #2) for approval and, for the
reasons set forth below, approve Modification #2. In Modification #2, Product Care states that
they will utilize the existing informational and educational materials that effectively serve their
purposes, and as needed the program will make updates to materials or create new materials
when it will help the program better communicate with HVAC contractors, demolition and
environmental contractors and related associations, household hazardous waste facilities, and
the general public. DTSC approves Modification #2 and encourages Product Care to continue
developing and refining materials to better educate each audience.

8.5.3 Modification #3

Audience: HVAC Contractors, Demolition and Environmental Contractors and Related
Associations
Tactic: Conduct Outreach to Existing Partners that Have a Collection Container

8.5.3.1 Background/Finding

As described in the Program Plan, outreach will be conducted to existing partners that have a
private collection container on a one year accumulation timeline. In Program Plan Addendum 4
to address Condition 1A, development and implementation strategies were outlined “to ensure
effectiveness of the incentive.” This addendum stated that “beginning April 1, 2023, the Program
will shorten the accumulation period (amount of time thermostats stay at a collection location)
from one year to six months. The timeline of all required points of contact (including phone
calls, reminder emails and/or postcards, and site visits) will be shortened to accommodate this
new six month accumulation period. Although not required by Universal Waste Regulations, a
shortened accumulation period essentially significantly shortens the time between a consumer
dropping off a mercury thermostat to receiving their incentive.” In 2023, the above listed
audiences were included in this increase of check-in frequency despite not being eligible for the
$30 incentive.

Additionally, during 2023 outreach with these audiences, multiple partners provided feedback
that they felt the program contacted them too frequently.

8.5.3.2 Proposed Update

a. As contractors are not eligible for the $30 incentive, lengthening their accumulation
timeline and related check-ins to be on a one year timeline will not negatively affect any
consumers receiving their incentive in a timely manner.

b. The program will continue to check in with existing contractor partners that have a
private collection container and encourage their adherence to Universal Waste
Regulations. Communicating with these partners on a one year timeline will also
increase the quality of these relationships to address their feedback.
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c. This will allow the program to spend additional resources on other communication and
education efforts.

8.5.3.3 DTSC Response

DTSC staff reviewed Proposed Modification #3 (Modification #3) for approval and, for the
reasons set forth below, do not approve Modification #3.

In Modification #3 Product Care proposes to lengthen the accumulation timeline and related
check-ins for contractors who are not eligible for the incentive. While it makes sense to lengthen
the timeline based on feedback, DTSC staff cannot approve Modification #3 because Product
Care does not describe the updated timeline, nor do they describe a new communication
strategy. Without an explanation of what will change, DTSC cannot approve a new
accumulation timeline.

8.5.4 Modification #4

Audience: Demolition and Environmental Contractors and Related Associations
Tactics: Create Landing Page Relevant to Demolition and Environmental Contractors, Develop
Informational Materials, Conduct Outreach to Place Thermostat Collection Containers and
Materials with Demolition and Environmental Contractors, Conduct Outreach to Existing
Partners That Have a Container

8.5.4.1 Background/Finding

This audience was newly defined as a part of AB707 Mercury Thermostat Collection Act of
2021. It was thought that this audience prepares buildings prior to demolition, including
removing potentially toxic chemicals such as mercury thermostats.

During the 2023 annual survey, the one Demolition and Environmental Contractor respondent
reported to rarely come into contact with mercury thermostats in their line of work.

From June to August 2023, Thermostat Care attempted to contact 85 non-partnered Demolition
and Environmental Contractors and was successfully able to reach 18. Out of those, it is
increasingly rare for any of them to have direct contact with mercury thermostats in their line of
work. This reflects the disparity in new container placements between this audience (0) and the
HVAC Contractors audience (4), who appear to come into contact with mercury thermostats
much more frequently.

Thus far, Thermostat Care has primarily focused on conducting outreach to the Demolition
Contractors portion of this audience that typically hold C-21 licenses through the California
Contractors State License Board. It has been revealed through this outreach that many C-21
licensed contractors are focused on excavation. Those that are involved in the demolition of
existing buildings do not focus on preparing the inside of a building, but instead focus on the
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actual demolition of the exterior of the building. Some contacts have suggested looking into
mitigation specialists or CSLB-certified contractors that have taken mitigation
certifications/additional learning opportunities.

In sum, survey results and direct feedback obtained through conversations with this audience
during outreach indicate that this audience may not be as relevant to Thermostat Care’s work as
originally expected.

8.5.4.2 Proposed Update

a. The program will refocus efforts in this audience on pre-demolition and mitigation
specialists. As gathered from built relationships, these two subcategories of this
audience may be more relevant to Thermostat Care’s work.

b. This will allow the program to focus efforts on strategies that more directly lead to
increased awareness, such as working with related trade associations that may reach a
wider variety of contractors and mitigation specialists.

8.5.4.3 DTSC Response

DTSC staff reviewed Proposed Modification #4 (Modification #4) for approval and, for the
reasons set forth below, approve Modification #4. Product Care has a statutory requirement to
coordinate program activities with demolition and environmental contractors, and related
associations. Since reaching out to demolition and environmental contractors that hold C-21
licenses has been ineffective, DTSC approves Product Care’s proposed modification to re-focus
efforts on strategies to work with pre-demolition and mitigation specialists and related
associations to increase awareness, while still coordinating activities with demolition and
environmental contractors to the extent possible.

8.5.5 Modification #5

Audience: Homeowners
Tactic: Conduct Outreach to Homeowners Associations (HOAs)

8.5.5.1 Background/Finding

This strategy was newly defined as a part of the Program Plan development. As originally
outlined, this strategy included researching and conducting outreach to HOAs with the hope of
distributing informational materials to educate their residents.

During 2023, the program researched and attempted to cultivate relationships with HOAs across
the state of California. As determined through this research and outreach, HOAs tend to have a
very small reach in terms of the entire population of California (each neighborhood having their
own HOA). Therefore, outreach takes much time and resources to conduct. Additionally, the
associations are very difficult to reach as most members are volunteers and residents of the
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community. When associations have been reached, most do not deem it their responsibility or
priority to promote the program or its resources to homeowners.

8.5.5.2 Proposed Update

a. The program will continue efforts to attempt HOA partnership, focusing on larger
associations and those associations located in rural, disadvantaged or low-income
communities. However, the extent of the outreach will be minimized in order to focus
efforts on tactics and strategies that offer a greater return on investment.

8.5.5.3 DTSC Response

DTSC staff reviewed Proposed Modification #5 (Modification #5) for approval and, for the
reasons set forth below, do not approve Modification #5.

In the Program Plan, Product Care commits to conduct outreach to Homeowners Associations
(HOAs). DTSC notes that the Program Plan and its addendums were approved in April 2023,
eight months ago. There is nothing in the Thermostat Care 2023 Annual Survey Report (Annual
Survey) to suggest that this tactic is not working. If Product Care feels that HOAs are not
responsive to their current tactics, then DTSC encourages Product Care to consider quantifiable
steps to strengthen their HOA tactic, rather than minimize the extent of their outreach. For
example, Product Care could target larger HOAs, attend meetings, and/or educate members in
person.

8.5.6 Modification #6

Audience: Rural Districts, Disadvantaged or Low-Income Communities
Tactic: Partner With CBOs Serving Rural Districts

8.5.6.1 Background/Finding

This strategy was newly defined as a part of the Program Plan development. As originally
outlined, this strategy included researching and conducting outreach to Community Based
Organizations (CBOs) with the hopes of distributing informational materials to educate their
audiences.

In the program’s programmatic efforts, we have learned that many CBOs serving these
audiences have extremely limited funding and staff members have overfull plates focusing on
their own programming goals. Additionally, CBOs have been reluctant to get involved in work
that doesn’t directly relate to their organization goals.
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8.5.6.2 Proposed Update

a. Moving forward, the program commits to reaching out 1-2 times per year to identified
Community Based Organizations (CBOs) to inquire about potential partnership
opportunities.

b. This will allow the program to focus on more fruitful partnerships such as researching
opportunities to partner with indigenous communities across California.

8.5.6.3 DTSC Response

DTSC staff reviewed Proposed Modification #6 (Modification #6) for approval and, for the
reasons set forth below, do not approve Modification #6.

In the Program Plan, Product Care commits to partnering with Community Based Organizations
(CBO). Again, DTSC notes that the Program Plan and its addendums were approved in April
2023, eight months ago. There is nothing in the Annual Survey to suggest that this tactic is not
working. If Product Care feels that CBOs are not responsive to their current tactics, then DTSC
encourages Product Care to consider quantifiable steps to strengthen their CBO tactic, rather
than minimize the extent of their outreach.

For example, Product Care could work with CBOs to
directly reach homes with mercury thermostats and attend CBO conferences to distribute
informational materials. This can be helpful for many reasons, including because CBOs have
established relationships with many of the communities Product Care is hoping to reach.
In Modification #6, Product Care also states that re-focusing away from CBOs will allow them to
focus on more fruitful partnerships, such as researching opportunities to partner with
indigenous communities across California. The Act requires Product Care to coordinate
program activities with various stakeholders, including disadvantaged communities, as
identified by the California Environmental Protection Agency pursuant to Section 39711. This
definition includes lands under the control of federally recognized Tribes, so Product Care needs
to partner with Tribes across California, regardless of its other outreach strategies.

8.5.7 Modification #7

Audience: Retail, Wholesale, Disadvantaged or Low-Income Communities
Tactic: Conduct Outreach to Existing Partners That Have a Container

8.5.7.1 Background/Finding

As outlined in the Program Plan and related addendums, the program has conducted both
digital and in-person outreach to existing partners that have a container, including up to three
phone calls, reminder emails or postcards, and in-person site visits.
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Through the program’s work in the past year, virtual outreach (phone calls, emails, postcards)
has had a fairly low success rate in reaching collection locations. In the cases where the
program was able to successfully contact a collection location digitally, the program has no way
of confirming that the location followed through with any recommended actions such as
sending a container back or noting the accumulation start date.

Although not required, the program conducted a few in-person quality checks to collection
locations. Similar to in-person site visits, these were meant to be collaborative visits seen as a
helpful partner to the collection location. They were all received well, and questions or
opportunities to educate were highlighted at each visit.

Through the 2023 annual survey and feedback obtained through outreach, collection locations
noted that the program contacts them too frequently. Collection locations suggested, in addition
to digital outreach, that the program could consider other methods of outreach.

8.5.7.2 Proposed Update

a. The program commits to encouraging all public collection locations to follow program
recommendations (including returning containers six months after accumulation start
date) through the use of check-in phone calls, reminder emails, postcards, or site visits.

b. This flexibility will allow the program to prioritize whichever types of contact are most
successful in ensuring collection locations adhere to not only Universal Waste
Regulations but all program recommendations as well.

c. This will also increase satisfaction of collection locations as they will feel a greater
sense of customer service and collaboration with the program.

8.5.7.3 DTSC Response

DTSC staff reviewed Proposed Modification #7 (Modification #7) for approval and, for the
reasons set forth below, do not approve Modification #7.

Product Care states that they will commit to encouraging all public collection locations to follow
program recommendations through the use of check-in phone calls, reminder emails, postcards,
or site visits. However, Product Care states that their current communication frequency is not
working. If Product Care would like to change their communication strategy, they need to do so
in a clearly defined, quantifiable way. DTSC cannot approve a new communication strategy if it
is vague and unclear. DTSC has communicated to Product Care in several meetings that
collection locations continue to report being surprised by DTSC inspections, having low to no
awareness of the Thermostat Care program, and having low to no awareness of universal waste
requirements. In Modification #7, Product Care states that from feedback obtained through
outreach, collection locations noted that the program contacts them too frequently. It is clear
that Product Care’s current communications strategy with collection locations is not working.
However, Product Care also states that the program conducted a few in-person quality checks
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to collection locations. They were all received well, and questions or opportunities to educate
were highlighted at each visit. DTSC strongly encourages Product Care to develop a
quantifiable communications strategy that includes more in-person site visits. Product Care may
conduct these site visits pursuant to the terms of the current education and outreach plan
described in the Program Plan. In addition, Product Care should continue with the education
and outreach components described in the Program Plan and its addendums.

8.5.8 Modification #8

Audience: General Public
Tactic: Develop a Media Campaign to Distribute a Public Service Announcement

8.5.8.1 Background/Finding

As outlined in the Program Plan, the program has developed a media campaign to distribute a
public service announcement. This media campaign primarily focused on traditional media such
as public radio stations.

In the first portion of the year, the program attempted to conduct outreach to traditional radio
stations to place the Public Service Announcement free of charge. Through programmatic
efforts, it was determined that the strategy expended many resources without much of a return.
After pivoting to paid radio placements, the program was able to air multiple Public Service
Announcements on traditional radio stations, both in English and Spanish.
Traditional media outlets have provided the program the opportunity to reach a broad, wider
audience. Through the 2023 annual survey, many audiences noted a high level of understanding
of the harms of mercury (82% of General Public) and the availability of safe disposal options for
mercury thermostats (73% of General Public).

An area of opportunity for the program in its education and outreach campaign is to educate on
where and how to properly dispose of mercury thermostats. Focusing on this level of specificity
requires less of a broad approach and instead a more targeted approach where audiences may
have more undivided attention.

8.5.8.2 Proposed Update

a. The program commits to continuing to educate the general public through audio and
visual methods. In the coming year, the program will explore additional audio and visual
platforms, such as digital streaming services, to reach audiences more effectively and
capture their undivided attention.

b. This will allow the program to focus content on how and where to properly dispose of
mercury thermostats, hopefully leading to an increase in awareness of program goals.
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8.5.8.3 DTSC Response

DTSC staff reviewed Proposed Modification #8 (Modification #8) for approval and, for the
reasons set forth below, approve Modification #8.

Product Care has a statutory requirement to create and distribute a public service
announcement promoting the proper management of out-of-service mercury-added
thermostats, and a plan for a public service campaign using the public service announcement.

If, through consumer research, Product Care has determined that this public service campaign
should be more targeted to educate the general public on where and how to properly dispose of
mercury thermostats, using traditional media outlets, then they should do so. Product Care must
continue to educate the general public through audio and visual methods as well. Additionally, in
the Program Plan, Product Care commits to "Launch an Education and Outreach Campaign to
Generate Awareness of the Program." These proposed activities appear to fall within that
education and outreach campaign.

8.5.9 Modification #9

Audiences: California Public Utilities Commission, California Energy Commission
Tactics: Partner with CPUC to Combine Outreach and Incentive Efforts, Partner with CEC to
Distribute Information About Proper Disposal of Mercury Thermostats and the Program

8.5.9.1 Background/Finding

The program has attempted to contact and forge partnerships with both the California Public
Utilities Commission and the California Energy Commission. Throughout all phone and email
outreach, the entities either did not respond or provided a response stating that they do not
prioritize a partnership or see partnership opportunities with the program.

During the 2023 annual survey, the program once again reached out to both CPUC and CEC,
seeking feedback on their reservations and exploring the possibility of a potential partnership.
Both CPUC and CEC did not respond to the distributed survey or related communication efforts.
This lack of involvement/interest from CPUC and CEC has caused the program to re-evaluate
currently outlined strategies and propose alternative solutions.

8.5.9.2 Proposed Update

a. The program commits to continuing to contact CPUC and CEC through 1-2 emails or
phone calls per year in order to upkeep legislative requirements to these audiences with
the hopes of a potential partnership or informational exchange opportunity.

b. Additionally, Thermostat Care proposes conducting direct outreach to the utilities that
CPUC regulates. There are 36 Electric Load-Serving Entities (LSEs), including
Investor-Owned Utilities, Rural Electric Cooperatives, and Community Choice
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Aggregators, all of which are regulated by CPUC. Notably, California's two largest electric
utilities, Pacific Gas & Electric and Southern California Edison, fall within this category
and have supported the mercury thermostat program in the past. Rekindling these
partnerships, as well as gaining new partnerships with the utilities regulated by CPUC,
will offer significant outreach potential.

8.5.9.3 DTSC Response

DTSC staff reviewed Proposed Modification #9 (Modification #9) for approval and, for the
reasons set forth below, partially approve Modification #9. Health and Safety Code sections
25214.8.11.5(c)(12) & (13) require the qualified third party to develop and implement, and
update as necessary, a statewide educational and outreach campaign to inform appropriate
entities about the importance of safe recycling and disposal of out-of-service mercury-added
thermostats, where and how to access out-of-service mercury-added thermostat collection
locations, and how to access available out-of-service mercury-added thermostat collection
incentives. It also requires the qualified third party to coordinate program activities with various
stakeholders, including The California Public Utilities Commission (CPUC) and The State Energy
Resources Conservation and Development Commission (CEC). In Modification #9, Product Care
proposes to contact CPUC and CEC through 1-2 emails or phone calls per year. This does not
satisfy the legislative requirement to coordinate program activities with the CPUC and CEC, so
DTSC does not approve this modification.

Additionally, in Modification #9, Product Care proposes to conduct direct outreach to the utilities
that CPUC regulates. DTSC sees the benefit of conducting direct outreach to utilities and
encourages Product Care to explore this further. However, DTSC is unclear why Product Care
intends to attempt its same communication strategies with the 36 Electric Load-Serving Entities
(LSE) it mentions in Modification #9, when Modification #9 also clearly states that these
communication strategies have not worked thus far with the CPUC and CEC. DTSC encourages
Product Care to develop and implement new communication strategies for the program to be
more effective. Particularly, Product Care refers to Pacific Gas & Electric and Southern
California Edison. DTSC believes partnerships with these organizations and others could be
effective, particularly with regard to rural districts and disadvantaged communities, where there
is concern that households will go without heating and cooling once they turn in a mercury-
added thermostat (due to delays in receiving the incentive). These partnerships may provide
opportunities to educate consumers on the availability of rebates and/or discounts for more
modern thermostats. DTSC approves Product Care’s proposed modification to conduct direct
outreach to the utilities that CPUC regulates but encourages Product Care to be more specific
and innovative in its outreach strategies.
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