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1. Executive Summary 
 
Thermostat Care is California’s statewide program for the collection and proper management of 
mercury thermostats. Although the sale of new mercury thermostats has been prohibited in 
California since 2006, devices remain in some homes and structures. When these devices are 
uninstalled, Thermostat Care works to ensure they are safely collected and disposed of in 
accordance with applicable regulations to protect human health and the environment. 
 
Thermostat Care operates in compliance with the Mercury Thermostat Collection Act of 2021 
(AB707) and follow-up legislation (AB732), now California Health and Safety Code (HSC), 
Division 20, Chapter 6.5, Article 10.2.2. These statutes mandate a convenient program that 
facilitates the collection of mercury thermostats via a statewide collection network, a $30 
consumer incentive for returned mercury thermostats, and an extensive outreach and education 
program. Convenient standards require at least one collection location per county, in addition to 
a 90% population accessibility standard.  
 
In 2025, the program exceeded these mandates, achieving the following: 

●​ Statewide Collection Locations:   
○​ Continued to operate a minimum of one per county statewide 
○​ Provided a collection location within 15 miles for 97.44% of the state’s population 

(exceeding the 90% requirement) 
●​ $30 Incentives:  

○​ Distributed $15,030 in incentives 
○​ ~50% increase in incentive distribution as compared to 2024 

●​ Audience Outreach: 
○​ Completed outreach to all mandated audiences and in multiple languages 

●​ Annual survey 
○​  Surveyed 13 audiences listed in the HSC, increasing response rate across each 

audience 
 
Collection Trends (2008 - 2025) 
The historical trend of mercury thermostat collection in California, spanning from the start of 
specific mercury thermostat collection efforts through the most recent year (2008 to 2025), is 
best characterized as an "inverse diffusion" curve based on Everett Rogers’ Diffusion of 
Innovations theory1. In the inversion of this model (where individuals are abandoning an old 
technology), the theory categorizes participants as “innovators,” “early adopters,” “early majority,” 
“late majority,” and “laggards” based on their propensity to adopt new ideas or technologies (and 
in this case abandoning the old technology - hence the inversion). This model can be applied to 
mercury thermostat collection through this time period broken out into the following segments: 

1 Rogers, Everett (16 August 2003). Diffusion of Innovations, 5th Edition 
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●​ Early Collections (pre-2010): Prior to and following the 2006 sales ban of mercury 
thermostats and the Mercury Thermostat Collection Act of 2008 (MTCA 2008), 
“innovators” and “early adopters” moved away from the old analog thermostat 
technology, shifting to digital and programmable thermostats. During this time, much of 
the collection was by HHW programs, with initial collection efforts by the Thermostat 
Recycling Corporation (TRC). 

●​ Peak Collections (2010–2017): After the MTCA 2008, there was an increase in 
collection locations and outreach efforts put into place by TRC, increasing the number of 
thermostats collected by the "early majority" (a much larger segment of the population), 
which was retiring mercury thermostat devices via remodeling and energy efficiency 
efforts, which required the adoption of programmable or smart technology (first smart 
thermostats came on the market in 2011). This resulted in the highest annual volume 
collected and the peak collection period as the most accessible inventory was cleared. 

●​ Initial Decline (2018–2021): As the finite pool of thermostats installed prior to 2006 
diminished, collection rates naturally fell, with the harder-to-reach audiences (“late 
majority” and “laggards”) less willing to proactively change to a newer device.  

●​ The Long Tail (2022–2025+): The program has now entered the “late majority” and 
"laggard" phase, despite collection locations significantly increasing across the state as 
compared to the peak collection period. Unlike others who were influenced by either new 
technology or social norms, the late majority are slow to be influenced by norms. 
Furthermore, laggards are traditionalists who are more likely to utilize a "run-to-fail" 
model, replacing technology only when absolutely necessary, such as when a thermostat 
stops operating or a necessary upgrade to the HVAC system requires a new thermostat. 
Because mercury thermostats contain no electronic components that degrade over time, 
they are susceptible to this run-to-fail mentality.  

 
 

As described above, by 2025, much of the largest groups have already transitioned, leaving the 
laggards as the primary holders of remaining mercury thermostat inventory. This behavioral 
profile explains the historic trend seen in the program’s charts: an initial surge in collection as 
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the broader market conversion from mercury thermostats to programmable thermostats, 
followed by a protracted, slow decline as the remaining units are held by the most 
change-resistant segments of the population. 

Additionally, given the long lifespan of mercury thermostats (estimated 30-50 year lifespan per 
Thermostat Recycling Corporation and the Product Stewardship Institute), the inverse diffusion 
curve exhibits a slower, extended decline or a “Long Tail” as laggards slowly replace their 
mercury thermostats upon failure or required HVAC upgrade.  
    
Annual survey findings reinforce this pattern of declining mercury thermostat prevalence. In 
2025, 62% of HVAC contractors reported that they rarely encounter mercury thermostats in the 
course of their work (1–2 times per year), compared to 57% in 2024.  Furthermore, 81% of retail 
and wholesale stores and 64% of household hazardous waste (HHW) facilities reported 
collecting 0-10 mercury thermostats annually.  
 
Despite collection steadying, engagement across audiences increased in 2025. Collection 
locations are actively returning containers, following program guidelines, and ensuring 
compliance. 
 
Across the country in 2025, mercury thermostat collection (in terms of pounds of mercury) saw 
a year-over-year decline of approximately 17.4%, showing an even steeper decline than 
California-specific collection (which saw a 1% decline in pounds of mercury collected and a 
slight increase in the number of mercury thermostats collected). Maintaining collection in this 
diminishing environment is a testament to targeted outreach, ensuring that even as these 
devices become increasingly rare, they are kept out of the waste system.  
 

2. Program Purpose 
 
Thermostat Care operates pursuant to California Health and Safety Code Article 10.2.2 (Mercury 
Thermostat Collection Act of 2021) to provide a convenient, efficient program for the collection, 
transportation, and disposal of mercury thermostats. 
 
The program has two core functions: 
 
Collection and Management 
The program maintains a network of public and private collection locations designed to provide 
sufficiently convenient access to safe mercury thermostat disposal throughout California, 
including rural, disadvantaged, and low-income communities.  
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Education and Outreach 
Thermostat Care implements a statewide education and outreach campaign to inform relevant 
audiences about: 

●​ The importance of safe mercury thermostat disposal 
●​ How and where to safely dispose of mercury thermostats 
●​ The availability of and how to access the $30 collection incentive per mercury 

thermostat 
 

3. Program Performance  
 
As the available pool of mercury thermostats continues to shrink, program effectiveness is 
increasingly evaluated using a suite of key performance indicators rather than collection volume 
alone. These measures include reach and impact on audiences, collection network strength, and 
compliance with regulatory requirements.  
 
Key performance indicators include: 

●​ Collection network accessibility 
●​ Total mercury thermostats collected 
●​ Estimated pounds of mercury recovered 
●​ Container return activity 
●​ Audience reach and engagement 
●​ Regulatory compliance outlined in the related Health and Safety Code (HSC).  

 
This annual report covers program activities conducted between January 1, 2025 and December 
31, 2025. The 2025 results demonstrate a strong collection network and strong reach and 
engagement across required audiences, supporting the collection of mercury thermostats. 
 
3.1 Collection Network Accessibility 
California Health and Safety Code 25214.8.11.5(b)(1) requires mercury thermostat collection 
options to be sufficiently convenient in all parts of the state, defined as  

●​ A collection location is located within 15 miles of at least 90% of state residents 
●​ At least one collection location in each county (unless there is no collection location that 

is required to participate or willing to participate voluntarily) 
 
As of December 31, 2025: 

●​ 97.44% of California residents lived within 15 miles of a public collection location (a 
slight increase from 2024) 

●​ All counties maintained at least one public collection location 
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Public collection locations consist of retail stores, wholesale stores, and more unique locations 
such as city or county offices. In addition to these year-round collection locations, Thermostat 
Care also co-hosts special collection events as additional collection opportunities. Additional 
proper disposal options include many HHW facilities which accept mercury and mercury 
thermostats (whether partnered with Thermostat Care or not) and process them as hazardous 
waste.  
 
3.2 Collection Results  
 

 2022 2023 2024 2025 

Total Containers Returned 356 319 308 359 

Containers Returned by 
Contractors/Wholesalers 

317 273 272 315 

Mercury Switches Collected 11,332 14,784 8,472 8,378 

Mercury Thermostats 
Collected 

6,473 5,941 4,023 4,370 

Estimated Pounds of 
Mercury Collected 

70.26 91.66 52.52 51.94 

 
This aligns with the overall trend of steadily decreasing mercury thermostat prevalence. Annual 
survey findings reinforce this pattern. In 2025, 62% of HVAC contractors reported that they rarely 
encounter mercury thermostats in the course of their work (1–2 times per year), compared to 
57% in 2024. These findings align with reduced device prevalence in the field rather than 
changes in program accessibility or participation. Despite decreasing mercury thermostat 
prevalence, however, Thermostat Care’s work to ensure collection location compliance has 
caused an increase in the number of containers returned in 2025.  
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3.3 Audience Reach & Engagement 
 
Pursuant to California Health and Safety Code 25214.8.11.5, the program is required to continue 
implementing (and updating as necessary) a statewide educational and outreach campaign to 
inform appropriate entities about the importance of safe disposal of mercury thermostats, 
where and how to access collection locations, and how to access available incentives, as well 
as coordinate program activities with the following stakeholders:  

●​ Retailers 
●​ Household hazardous waste collection programs 
●​ Heating, ventilation, and air-conditioning contractors 
●​ Demolition and environmental contractors, and related associations 
●​ Rural districts 
●​ Disadvantaged communities, as identified by the California Environmental Protection 

Agency pursuant to Section 39711, or low-income communities, as defined in paragraph 
(2) of subdivision (d) of Section 39713 

●​ The general public 
●​ Homeowners 
●​ The Contractors State License Board 
●​ Municipal utility districts  
●​ Apartment and property management associations and organizations 
●​ The Public Utilities Commission 
●​ The State Energy Resources Conservation and Development Commission 

 
In addition, California Health and Safety Code Article 10.2.2 Section 25214.8.11.5(f)(2) requires 
Thermostat Care to work with wholesalers of thermostats to encourage their participation in the 
collection and proper management of mercury thermostats.  
 
Detailed reach and engagement metrics are provided in the individual audience sections below, 
but overall achievements in reach and engagement are highlighted here (totaling more than 4.5 
million people reached): 

●​ 18,764 unique users to ThermostatCare.org overall 
○​ 32,425 page views 
○​ 101,491 events (any action taken on the website, including scrolling, downloading 

a material, viewing a page, etc.) 
●​ 4,214 phone calls and 1,360 emails to the 677 collection locations 
●​ 728 people reached through the Household Hazardous Waste Information Exchange 

(HHWIE) Group 
●​ 100 estimated collection event attendees 

○​ 6,000 reach of collection event-related advertisements 
●​ 2,800,000 estimated impressions from public service announcements 
●​ 118 impressions from Google Search Ads 
●​ 8,307 reach on Instagram 

 
6 

https://leginfo.legislature.ca.gov/faces/codes_displaySection.xhtml?lawCode=HSC&sectionNum=25214.8.11.5.
https://leginfo.legislature.ca.gov/faces/codes_displaySection.xhtml?lawCode=HSC&sectionNum=25214.8.11.5.
http://thermostatcare.org


 
 

●​ 254,279 reach on Facebook  
●​ 371,520 reach from the Fall Engagement Campaign 
●​ 435,000+ estimated reach from Homeowner Association/Realtor material  
●​ 302,524 estimated reach from homeowner magazine content 
●​ 8,703 estimated reach from contractor trade associations 
●​ 285,000 estimated reach through Contractor State Licensing Board (CSLB) 

content/partnership 
●​ 44,000+ estimated reach through MUD and private utility content 
●​ 1,000+ estimated reach through CPUC/CEC content/partnerships  
●​ 16,000+ estimated reach through apartment and property management associations 

and organizations  
 
As evidenced, a variety of strategies were used in 2025 as a part of a multi-faceted approach to 
successfully reach and engage with differing required audiences.  
 

4. Education and Outreach 
 
The following subsections detail activities conducted in 2025, as well as an evaluation of the  
effectiveness of each strategy, with a focus given to reach, impact of strategy, and engagement 
datapoints.  
 
4.1 Retailers 
Retailers include businesses that sell thermostats or related merchandise directly to consumers 
across the state of California.   
 
Retailers can participate in Thermostat Care as a voluntary collection location. Alternatively, if 
not interested in operating as a collection location, retailers can promote the program through 
point of purchase materials such as shelf talkers explaining available collection opportunities 
for customers.  
 
4.1.1 2025 Strategy 

The 2025 strategy focused on not only maintaining compliance for retail collection locations, 
but also improving engagement and quality of experience for retail visitors. Tactics for this 
audience included: 

●​ Outreach to existing retail collection locations 
●​ Outreach to establish new retail collection locations 
●​ Managing other retail partnerships (including promotional partners) 
●​ Reviewing and updating materials relevant to retailers 
●​ Continuing to manage ThermostatCare.org’s webpage relevant to retailers 
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4.1.2 2025 Results 

4.1.2.1 Existing Location Outreach 

Aligned with the 2025 strategy, engagement centered around reinforcing maximum six-month 
accumulation timelines (meaning a thermostat should not sit at a location longer than six 
months), providing more guidance and training than in previous years (e.g., packaging and 
shipping procedures, how to help a customer complete an incentive form, etc.), and replenishing 
or updating promotional materials.  
 
Up to three reminder calls to each of the 100 retail collection locations were conducted, 
followed by an email when needed, and a site visit if prior communications did not receive a 
response. During this outreach, Thermostat Care answered questions on program operations, 
placed materials to educate staff, placed or restocked point of purchase materials, placed point 
of delivery inserts, and facilitated timely return of collected mercury thermostats. In total, this 
resulted in: 

●​ 486 phone calls 
●​ 41 emails 
●​ 68 site visits  

 
Beyond the minimum outreach of up to three phone calls, an email if required, and a site visit if 
required, 2025 introduced additional site visits to strengthen relationships, offer in-person 
training to retail staff, demonstrate proper packaging procedures to retail staff, provide 
guidance on assisting eligible customers with incentive paperwork, and ensure collection 
locations returned their collection containers within the six-month accumulation period. There 
was a decrease in needed phone calls and emails from 2024 due to the success of increased 
in-person visits.  
 
During existing location outreach, Thermostat Care distributed the following materials to ensure 
compliance, educate staff, and promote the program to customers: 

●​ Point of purchase (POP) materials  
○​ 58 window clings (Appendix 8.4.6) 

■​ 48 English window clings 
■​ 10 Spanish window clings 

○​ 55 shelf talkers (Appendix 8.4.5) 
■​ 42 English shelf talkers 
■​ 13 Spanish shelf talkers 

●​ Collection location-facing materials 
○​ 111 Accumulation Start Date stickers (Appendix 8.6.8) 
○​ 26 Universal Waste Regulation trainings (Appendix 8.6.2, Appendix 8.6.3) 
○​ 20 Storage and Shipping Requirements (Appendix 8.6.6) 
○​ 15 Materials Guides (Appendix 8.6.10) 
○​ 8 Collection Location Guidelines (Appendix 8.6.1) 
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○​ 106 incentive forms (Appendix 8.6.9) 
○​ 15 replacement shipping labels 

 
When retail collection locations returned their container throughout the year, it was processed 
and sent back to the retailer with the following materials and supplies: 

●​ Storage and Shipping Requirements (Appendix 8.6.6) 
●​ FedEx Ground return shipping label (Appendix 8.6.7) 
●​ Large plastic bag (to line the container) 
●​ Plastic zip ties (to seal the container) 
●​ Accumulation Start Date sticker (Appendix 8.6.8) 
●​ Universal Waste Regulation training (Appendix 8.6.2, Appendix 8.6.3)  
●​ Plastic bags (to hold each mercury thermostat) 
●​ Incentive forms (Appendix 8.6.9) 
●​ Collection Location Guidelines (Appendix 8.6.1) 

 
4.1.2.2 Potential Location Outreach 

As outlined in the Program Plan, Thermostat Care also conducted outreach to establish new 
retail collection locations. This outreach successfully resulted in adding two new retail 
collection locations.  
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4.1.2.3 Other Retail Partnerships 

Point of Delivery Partners  

Thermostat Care conducted outreach to California retailers that do business online in an effort 
to include point of delivery inserts when shipping new thermostats. This point of delivery (POD) 
material (Appendix 8.4.7) promotes the program and available incentives to online retail 
customers. Retailers do not need to be a Thermostat Care collection location to distribute these 
materials. When locations receive POD materials, they are also provided with an informational 
resource (Appendix 8.4.8). Additionally, some partners opted to also use these inserts at 
checkout desks or point of purchase to further promote the program. 
 
During 2025, six new POD partners were established, bringing the total number of retailer POD 
partners to 24. 179 POD inserts were printed and distributed to partners. 
 
Promotional Material Partners  

Thermostat Care offers point of purchase (POP) shelf talkers (Appendix 8.4.5) and window 
clings (Appendix 8.4.6) to retailers that are not collection locations. The promotional partner 
versions of these materials highlight the available incentives and direct customers to locate 
their nearest collection location. The materials are available in English, Spanish, Chinese, 
Korean, Vietnamese, and Tagalog. The program has 28 retail promotional partners that are not 
collection locations. 
Promotional Campaign Partners 

Thermostat Care partnered with the City of Irwindale for a collection event. To further promote 
the collection event, Thermostat Care conducted in-person outreach to non-partnered retailers 
in the surrounding area, resulting in 140 event flyers (Appendix 8.5.7) being distributed across 
seven retail locations in Irwindale, Azusa, and Baldwin Park. More information about the event 
and additional promotional tactics is provided in Section 4.3.2.4 Collection Events.  
 
4.1.2.4 Materials 

Thermostat Care reviewed, updated, and created materials to enhance operational clarity and 
ensure consistency across printed materials, digital resources, and regulatory expectations.  
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The following materials were updated in 2025 and relevant to retailers: 

●​ Collection Location Guidelines (Appendix 8.6.1) 
●​ Universal Waste Regulations training (Appendix 8.6.2, Appendix 8.6.3) 
●​ Safe Disposal of Mercury Thermostats (Appendix 8.4.1)  
●​ How To Prepare Mercury Thermostat (Appendix 8.4.2) 
●​ Program Overview (Appendix 8.4.3) 
●​ Promotional Toolkit for Collection Locations - Sample posts (Appendix 8.4.4) 
●​ Shelf talker (Appendix 8.4.5) 
●​ Window cling (Appendix 8.4.6) 
●​ Point of delivery insert (Appendix 8.4.7) 
●​ Point of delivery insert guide (Appendix 8.4.8) 
●​ Retailer fact sheet (Appendix 8.6.4) 

 
Thermostat Care also created social media content to promote retail collection locations on its 
social media accounts (Appendix 8.5.33). 
 
4.1.2.5 Program Website 

The “Retailer/Wholesaler” landing page on ThermostatCare.org remained available as a 
centralized resource hub for this audience and recorded: 

●​ 218 unique users  
●​ 175 file downloads 

 
While both unique users and file downloads decreased compared to 2024, other engagement 
markers (such as containers returned and survey participation) stayed the same or increased. 
With the increased efforts of in-person and phone/email outreach, materials were distributed 
directly during outreach efforts and may have impacted digital downloads of materials. This 
well-rounded approach may instead reflect the availability of materials through multiple 
distribution channels. Survey findings support this interpretation, as 72% of respondents 
reported that the majority of their staff were sufficiently informed to process a mercury 
thermostat, indicating sustained familiarity with program procedures. 
 
4.1.3 Collection Results 

 2022 2023 2024 2025 

Containers Returned 11 18 15 21 

Mercury Thermostats Collected 24 58 27 36 

Estimated Pounds of Mercury Collected 0.24 0.47 0.21 0.28 
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Retailers account for a very small percentage of overall collection (<1%). Containers returned 
increased slightly compared to 2024 and 2023, pointing to an improvement in retailers following 
program guidelines of returning containers within a six-month accumulation period. Despite 
containers increasing, however, the average estimated pounds of mercury per container is 
slowly decreasing (from 0.014 pounds in 2024 to 0.013 pounds in 2025). This aligns with the 
Rogers’ inverse diffusion model and the current stage of The Long Tail.  

4.1.4 Evaluation 

An evaluation of retailer efforts is detailed below: 
●​ Survey: Participation increased from 32 respondents in 2024 to 50 respondents in 2025. 

Within the survey, most reported that staff could successfully process a mercury 
thermostat. Awareness of mercury health risks increased from 81% to 96%.  

●​ Materials: Retailers identified window clings as the best point of purchase material to 
engage customers during the annual survey. In terms of distribution, shelf talkers were 
the most distributed customer-facing material.  

●​ The increase of in-person visits have been deemed successful as they increased 
collection rates amongst retailers as well as ensured compliance with regulations. 

●​ Despite the increased number of containers returned compared to 2024, the mercury 
collected per container decreased slightly. Additionally, only 18% of retail collection 
locations needed to return a container the entire year. This is also confirmed with 81% of 
retailers reporting during the annual survey that they come in contact with 0-10 mercury 
thermostats annually. This points to existing location outreach being successful in terms 
of encouraging timely container returns, yet also affirming the overall trend of a steady, 
slight decrease in mercury thermostat prevalence. 

●​ Despite low collection for retailers, three collection locations returned a container twice. 
Since each container only held a small amount of mercury thermostats, this is a sign 
that retailers are following program guidelines of returning their containers under six 
months after receiving a mercury thermostat.  

●​ Potential location outreach was deemed successful as two new retail locations were 
established during the year to increase collection location accessibility throughout the 
state.  

 
Although collection rates for retailers are low, 2025 proved that retailers fulfill a necessary gap 
in terms of accessibility of locations, and are following program guidelines by returning 
collection containers in a timely manner and educating staff. 
 
4.2 Wholesalers 
Wholesalers are businesses engaged in the sale of heating, ventilation, and air-conditioning 
components on a wholesale level to contractors.  
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Pursuant to HSC 25214.8.14, wholesalers that sell thermostats and maintain a physical location 
in California are required to act as collection locations for mercury thermostats.  
 
4.2.1 2025 Strategy 

The 2025 strategy focused on not only maintaining compliance for wholesalers, but also 
improving engagement and experience at wholesale collection locations. Tactics for this 
audience included: 

●​ Outreach to existing wholesale collection locations 
●​ Research and outreach to establish new wholesale collection locations 
●​ Reviewing and updating materials relevant to wholesalers 
●​ Continuing to manage ThermostatCare.org’s webpage relevant to wholesalers 

 
4.2.2 2025 Results 

4.2.2.1 Existing Location Outreach 

Aligned with the 2025 strategy, wholesale collection location engagement centered around 
reinforcing required participation in the program (e.g., outreach when non-compliant behavior 
was exhibited, such as misunderstanding their requirement to participate and accept incentive 
forms from California residents), reinforcing maximum six-month accumulation timelines 
(meaning a thermostat should not sit at a location longer than six months), and replenishing or 
updating promotional materials.  
 
Up to three reminder calls to each of the 448 wholesale collection locations was conducted, 
followed by an email when needed, and a site visit if prior communications did not receive a 
response. In total, this resulted in: 

●​ 3,409 phone calls 
●​ 1,201 emails 
●​ 163 site visits 

 
Beyond the minimum outreach of up to three phone calls, an email if required, and a site visit if 
required, 2025 introduced additional phone and email outreach to offer additional support and 
ensure timely return of collected mercury thermostats. As compared to 2024,  more than double 
the amount of phone calls and more than five times the amount of emails were conducted. As 
wholesalers are required to participate in the program and there are a large number throughout 
the state, phone and email outreach was determined as the best method to pursue.  
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During existing location outreach, Thermostat Care distributed the following materials to 
wholesalers to ensure compliance, educate staff, and promote the program to customers: 

●​ Point of purchase (POP) materials 
○​ 54 window clings (Appendix 8.4.6) 

■​ 53 English window clings 
■​ 1 Spanish window clings 

○​ 102 shelf talkers (Appendix 8.4.5) 
■​ 100 English shelf talkers 
■​ 2 Spanish shelf talkers 

○​ 168 incentive forms (Appendix 8.6.9)  
○​ 65 Safe Disposal of Mercury Thermostats flyers (Appendix 8.4.1)  

●​ Point of delivery (POD) inserts (Appendix 8.4.7) (to be included in any online purchase of 
a new thermostat) 

○​ 740 inserts distributed to 14 locations (each with a POD guide, Appendix 8.4.8) 
●​ Collection location-facing materials and supplies  

○​ 448 Accumulation Start Date stickers (Appendix 8.6.8) 
○​ 52 Universal Waste Regulation trainings (Appendix 8.6.2, Appendix 8.6.3) 
○​ 46 Storage and Shipping Requirements (Appendix 8.6.6) 
○​ 2 Wholesaler Non-compliant/Obligation letters (Appendix 8.6.11) 
○​ 39 replacement shipping labels 

 
When wholesale collection locations returned their container throughout the year, it was 
processed and sent back to the wholesaler with the following materials and supplies: 

●​ Storage and Shipping Requirements (Appendix 8.6.6) 
●​ FedEx Ground return shipping label (Appendix 8.6.7) 
●​ Large plastic bag (to line the container) 
●​ Plastic zip ties (to seal the container) 
●​ Accumulation Start Date sticker (Appendix 8.6.8) 
●​ Universal Waste Regulation training (Appendix 8.6.2) 
●​ Plastic bags (to hold each mercury thermostat) 
●​ Incentive forms (Appendix 8.6.9) 
●​ Collection Location Guidelines (Appendix 8.6.1) 

 
4.2.2.2 Potential Location Outreach 

One new wholesale collection location was established during the year due to identification of a 
new branch of an existing wholesale location. After research, subsequent outreach 
communicated the requirement to participate in the program and established the wholesaler as 
a collection location. 
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4.2.2.3 Materials 

Thermostat Care reviewed, updated, and created materials to enhance operational clarity and 
ensure consistency across printed materials, digital resources, and regulatory expectations. The 
following materials were updated in 2025 and relevant to wholesalers (some were also 
applicable to section 4.1.2.4 Retailer Materials since they both operate similarly): 

●​ Collection Location Guidelines (Appendix 8.6.1) 
●​ Universal Waste Regulations training (Appendix 8.6.2, Appendix 8.6.3) 
●​ Safe Disposal of Mercury Thermostats (Appendix 8.4.1)  
●​ How To Prepare Mercury Thermostat (Appendix 8.4.2) 
●​ Program Overview (Appendix 8.4.3) 
●​ Promotional Toolkit for Collection Locations - Sample posts (Appendix 8.4.4) 
●​ Shelf talker (Appendix 8.4.5) 
●​ Window cling (Appendix 8.4.6) 
●​ Point of delivery insert (Appendix 8.4.7) 
●​ Point of delivery insert guide (Appendix 8.4.8) 
●​ Wholesaler Non-Compliant/Obligation letter (Appendix 8.6.11) 

 
4.2.2.4 Program Website 

The “Retailer/Wholesaler” landing page on ThermostatCare.org remained available as a 
centralized resource hub for this audience (also reported in section 4.1.2.5 Program Website): 

●​ 218 unique users 
●​ 175 file downloads  

 
While both unique users and file downloads decreased compared to 2024, other engagement 
markers (such as containers returned and phone/email outreach) stayed the same or increased. 
This may possibly be due to wholesalers downloading needed materials previously. Additionally, 
with the increase in the number of wholesale locations returning containers, total container 
returns, and phone/email outreach efforts, materials were distributed directly, which may have 
impacted digital downloads of materials. Survey findings support this interpretation, as 72% of 
respondents reported that the majority of their staff were sufficiently informed to process a 
mercury thermostat, indicating sustained familiarity with program procedures. 
 
4.2.3 Collection Results 

 2022 2023 2024 2025 

Containers Returned 302 236 234 288 

Mercury Thermostats Collected 5,728 4,791 3,349 3,714 

Estimated Pounds of Mercury Collected 61.14 67.22 45.30 46.00 
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Containers returned increased significantly compared to 2024 and 2023, pointing to an 
improvement in wholesalers following program guidelines of returning containers within a 
six-month accumulation period. Despite containers increasing significantly, however, the 
average estimated pounds of mercury per container is steadily decreasing (from 0.19 pounds in 
2024 to 0.15 pounds in 2025). This aligns with the Rogers’ inverse diffusion model and the 
current stage of The Long Tail.  

4.2.4 Evaluation 

An evaluation of wholesaler efforts is detailed below: 
●​ Survey: As reported in section 4.1.4 Retailers: Evaluation (since Retailers and 

Wholesalers are considered one audience in terms of surveying and the Health and 
Safety Code), participation increased from 32 respondents in 2024 to 50 respondents in 
2025. Within the survey, most reported that staff were able to process a mercury 
thermostat. Awareness of mercury health risks increased 15% (from 81% to 96%).  

●​ Outreach: 2025’s focus on increasing wholesaler compliance through increased phone 
and email outreach was deemed successful as it led to an increase in containers 
returned by wholesalers (288 containers returned in 2025 compared to 234 containers 
returned in 2024). 

●​ Collection: Estimated pounds of mercury collected stayed fairly steady compared to 
2024, which is consistent with survey findings (in which 75% percent reported collecting 
0–10 mercury thermostats annually both in 2024 and 2025). The number of containers 
increased in 2025, pointing to an increase in following program guidance yet a decrease 
in mercury collected per container.  

●​ Wholesalers accounted for the majority (89%) of statewide mercury thermostat 
collection in 2025. 64% of wholesalers reported contractors as the primary source of 
their mercury thermostats in the 2025 survey. 

 
Outreach to wholesaler collection locations has been successful this year, evidenced by the 
increase in all collection datapoints (containers returned, mercury thermostats collected, and 
estimated pounds of mercury collected). In this Long Tail section of mercury thermostat 
collection, wholesalers serve an important role as the majority of mercury thermostats are 
collected from this audience.  
 
4.3 Household Hazardous Waste Collection Programs 
Household Hazardous Waste (HHW) collection programs are operated by counties and 
municipalities to provide residents with safe disposal pathways for hazardous materials.  
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Many HHW facilities collect mercury-containing items (e.g., mercury thermometers, loose 
mercury, mercury thermostats, etc.) independently of Thermostat Care participation; however, 
participation in Thermostat Care provides access to no-cost mercury thermostat disposal and 
all related costs, coordinated transport logistics, and the $30 incentive pathway for eligible 
participants. HHW facilities represent a trusted public disposal pathway and support statutory 
accessibility requirements across California. 
 
4.3.1 2025 Strategy 

The 2025 strategy focused on not only maintaining compliance for HHW collection locations, 
but also improving relationships with HHWs as it relates to collection events and other 
communications-related activities. Tactics for this audience included: 

●​ Outreach to existing HHW collection locations 
●​ Outreach to establish new HHW collection locations 
●​ Managing other HHW-related partnerships (including conferences and 

information-sharing sessions with HHWs) 
●​ Coordinating co-promoted collection events and collection periods 
●​ Reviewing and updating materials relevant to HHWs 
●​ Continuing to manage ThermostatCare.org’s webpage relevant to HHWs 

 
4.3.2 2025 Results 

4.3.2.1 Existing Location Outreach  

Although the frequency of outreach according to the Program Plan is not as defined as other 
audiences since this audience has an expertise in hazardous waste management, Thermostat 
Care has learned through years of engagement with this audience that many HHW collection 
locations value check-ins to reinforce program guidelines (e.g., maximum six-month 
accumulation timelines, Universal Waste Regulations) and to support collection (e.g., guide 
container return process, support completion of incentive forms, etc.). In total, this outreach 
resulted in: 

●​ 136 phone calls 
●​ 67 emails 
●​ 1 site visit 
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During existing location outreach, Thermostat Care distributed the following materials to ensure 
compliance, educated staff, and promote the program: 

●​ Collection location-facing materials and supplies 
○​ 87 Accumulation Start Date stickers (Appendix 8.6.8) 
○​ 3 Universal Waste Regulation trainings - English (Appendix 8.6.2) 
○​ 3 Universal Waste Regulation trainings - Spanish (Appendix 8.6.3) 
○​ 2 HHW fact sheets (Appendix 8.6.16) 
○​ 2 HHW FAQs (Appendix 8.6.17) 

●​ Resident-facing materials 
○​ 2 How To Prepare Mercury Thermostat flyer (Appendix 8.4.2) 
○​ 1 Metal sign placed at the City of Elk Grove Special Waste Collection Center 

(Appendix 8.5.14) 
○​ 5 window clings (Appendix 8.4.6) 

■​ 2 English window clings 
■​ 2 Spanish window clings 
■​ 1 Chinese window clings 

○​ 4 shelf talkers (Appendix 8.4.5) 
■​ 2 English shelf talkers 
■​ 1 Spanish shelf talkers 
■​ 1 Chinese shelf talkers 

 
When HHW collection locations returned their container throughout the year, it was processed 
and sent back with the following materials and supplies: 

●​ Storage and Shipping Requirements (Appendix 8.6.6) 
●​ FedEx Ground return shipping label (Appendix 8.6.7) 
●​ Large plastic bag (to line the container) 
●​ Plastic zip ties (to seal the container) 
●​ Accumulation Start Date sticker (Appendix 8.6.8) 
●​ Universal Waste Regulation training (Appendix 8.6.2, Appendix 8.6.3)  
●​ Plastic bags (to hold each mercury thermostat) 
●​ Incentive forms (Appendix 8.6.9) 
●​ Collection Location Guidelines (Appendix 8.6.1) 

 
4.3.2.2 Potential Location Outreach  

Thermostat Care conducted outreach to establish new HHW collection locations. Due to a 
combination of in person visits, conferences and industry meeting attendance, nine new HHW 
collection locations were established during 2025.  
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4.3.2.3 Other HHW-Related Partnerships  

Household Hazardous Waste Information Exchange Group 

In 2025, Thermostat Care maintained active participation within California’s HHW professional 
community (Household Hazardous Waste Information Exchange, or HHWIE) to engage in 
industry conversation, support collection locations, and potentially recruit new collection 
locations.  
 
Thermostat Care engaged with HHWIE via: 

●​ July 2025 in-person meeting in Elk Grove: Participated in discussion of operational 
challenges facing HHW programs, including facility space constraints, training demands, 
and increasing administrative complexity. Thermostat Care representatives 
communicated simple, cost-saving options to HHWs 

●​ Two messages sent through the HHWIE (estimated 728 reach for each message), 
promoting the annual survey as well as program offerings (such as free mercury 
thermostat collection and collection event partnership) to HHW programs (Appendix 
8.5.1)(Appendix 8.5.2)  

 
The Forum 

Thermostat Care participated as an exhibitor at the Southern California Waste Management 
Forum’s one-day event/conference, The Forum 2025. The program operated a booth to engage 
with conference attendees in a one-on-one setting. Additionally, a Thermostat Care 
representative delivered a conference-wide introduction about the program and various ways to 
partner (Appendix 8.5.3). Highlights from the event include conversations with City of Irwindale 
representatives, which ultimately led to a partnered collection event (section 4.3.2.4 Collection 
Events).  
 
California Resource Recovery Association (CRRA) Conference 

Thermostat Care exhibited at the CRRA Conference, staffing a booth and engaging directly with 
HHW professionals, transfer station operators, and local government representatives from 
across the state (Appendix 8.5.4). Exhibitor presence allowed for in-depth discussion of the 
program, various ways to partner, and connecting with existing collection locations. Conference 
attendance resulted in:  

●​ Distributed promotional and informational materials such as informational 
handouts/postcards, flyers, FAQs 

●​ Initiated conversations leading to partnerships with entities such as Zero Waste Silicon 
Valley and City of Napa  
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4.3.2.4 Collection Events 

In 2025, Thermostat Care collaborated with HHW programs and other extended producer 
responsibility (EPR) programs on collection events, resulting in two partnered collection events 
or collection periods: 
 
City of Irwindale (6/14/25)  

●​ Promotional methods included: 
○​ Contractor engagement: conducted outreach to 58 non-partnered contractors 

with a C20 (HVAC) CSLB license in the nearby area, alerting them to the 
upcoming collection event since contractors are known to collect the most 
mercury thermostat as compared to other audiences 

○​ Flyer distribution: 140 promotional flyers (Appendix 8.5.7) were distributed to 
nearby non-partnered retailers to alert customers to the upcoming collection 
event. The event-specific flyer also included information about Thermostat Care, 
the importance of mercury thermostat safe disposal, and how to find nearby 
collection locations if they can’t attend the event 

○​ Community-based organization engagement: contacted five nearby 
community-based organizations about the upcoming collection event and shared 
the promotional flyer (Appendix 8.5.7). One social media post was created for a 
partner’s platform 

○​ Digital advertising campaign: Boosted a post to both Facebook and Instagram 
audiences (Appendix 8.5.8), promoting the event on Thermostat Care’s social 
media:  

■​ 3,349 users reached 
■​ 42 page engagements 
■​ 25 post reactions 

●​ Thermostat Care representative attended the collection event as well (Appendix 8.5.9). 
While no mercury thermostats were collected at the event, there were an estimated 45 
event attendees. Conversations about Thermostat Care and its incentive, the importance 
of mercury thermostat safe disposal, and number of collection locations in the area 
occurred with most attendees (30), and ended with distribution of a flyer (Appendix 
8.5.10), incentive form (Appendix 8.6.9), and Thermostat Care-branded pen. The 
Thermostat Care representative spoke in Spanish with 75-80% of event attendees 
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Inyo County Recycling and Waste (10/4/25) 

●​ Partnered with EPR program Mattress Recycling Council 
●​ Promotional method focused on targeted print and digital placement through The Inyo 

Register (approximately 6,000 readers/unique users), including one editorial, one 
quarter-page advertisement, and three digital placements (Appendix 8.5.11) 

●​ A flyer was created for and distributed during the event with information about mercury 
thermostats, the incentive, and named the six nearby collection locations (Appendix 
8.5.12)  

●​ Thermostat Care representative attended the collection event as well (Appendix 8.5.13). 
Although no thermostats were collected, conversations with many of the 50-75 
attendees resulted in increased knowledge and awareness of the program and nearby 
permanent collection locations 

 
Despite increased, unique efforts to promote collection events in 2025, no mercury thermostats 
were collected at collection events. This points towards a decrease in mercury thermostat 
prevalence.  
 
4.3.2.5 Materials 

Thermostat Care reviewed and updated materials to enhance operational clarity and ensure 
consistency across printed materials, digital resources, and regulatory expectations. Updated 
materials that are relevant to HHWs (some of which are mentioned in previous sections): 

●​ Collection Location Guidelines (Appendix 8.6.1) 
●​ Universal Waste Regulations training (Appendix 8.6.14, Appendix 8.6.15) 
●​ Safe Disposal of Mercury Thermostats (Appendix 8.4.1) 
●​ How To Prepare Mercury Thermostat (Appendix 8.4.2) 
●​ Program Overview (Appendix 8.4.3) 
●​ Promotional Toolkit for Collection Locations - Sample posts (Appendix 8.4.4) 
●​ HHW fact sheet (Appendix 8.6.16) 
●​ HHW FAQ (Appendix 8.6.17) 

 
4.3.2.6 Program Website 

The dedicated “HHW” landing page on ThermostatCare.org remained a centralized resource hub 
for HHW facilities to access training materials, incentive guidance, collection logistical 
information, and updated program documents. 
 
In 2025, the HHW landing page recorded: 

●​ 296 unique users 
●​ 88 file downloads 
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The increase in unique users (from 171 in 2024 to 296 in 2025) reflects expanded outreach 
engagement, conference visibility, HHWIE participation, and growth within HHW collection 
locations.  
 
4.3.3 Collection Results 

 2022 2023 2024 2025 

Containers Returned 22 20 17 19 

Mercury Thermostats Collected 310 298 276 292 

Estimated Pounds of Mercury Collected 3.41 3.19 2.72 2.81 

HHWs account for about 5% of estimated pounds of mercury collected. Containers returned, 
mercury thermostats collected, and estimated pounds of mercury collected all increased 
slightly compared to 2024. Despite these datapoints increasing, however, the average estimated 
pounds of mercury per container is slowly decreasing (from 0.16 pounds in 2024 to 0.15 
pounds in 2025). This aligns with the Rogers’ inverse diffusion model and the current stage of 
The Long Tail.  

4.3.9 Evaluation 

An evaluation of HHW efforts is detailed below: 
●​ Engagement amongst HHWs increased in 2025, evidenced by an increase in survey 

participation (15 more respondents compared to 2024) and the sharp increase in HHW 
collection locations. The successes in new collection locations can be attributed to 
increased efforts to engage in a variety of methods with this audience, including 
conferences, HHWIE, and in-person networking opportunities. 

●​ Despite engagement efforts becoming more targeted and successful, all collection data 
points only marginally increased, further reinforcing the leveling out of mercury 
thermostat prevalence. This is also evidenced by survey data in which 64% of HHWs 
reported collecting 0-10 mercury thermostats annually. 

●​ Overall, HHWs account for approximately 6.7% of total mercury thermostats collected. 
●​ Despite employing a variety of promotional strategies (including local rural newspapers, 

digital advertisements, social media boosting, and in-person outreach), one-day 
collection events continue to not collect any mercury thermostats.  
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2025 was extremely successful in forming new HHW partnerships through in-person events and 
potential location outreach which will continue to serve the program for future years. Despite 
significant and unique promotion, however, collection events continue to struggle in terms of 
collecting any mercury thermostats. HHW facilities continue to represent a stable and 
highly-visible collection option, evidenced by their audience mostly of residents/general public 
(as reported in the annual survey). 
 
4.4 Contractors and Related Associations 
This section includes information on two similar and related audience groups of “Heating, 
Ventilation, and Air-Conditioning Contractors” and “Demolition and Environmental Contractors 
and Related Associations”. 
 
Heating, Ventilation, and Air-Conditioning (HVAC) contractors include contractors licensed 
under the Contractors State License Board (CSLB) classification C-20 “Warm-Air Heating, 
Ventilation and Air-Conditioning Contractor” (HVAC). This audience also includes HVAC service 
technicians who may not be licensed as contractors but still work in the HVAC industry. 
Demolition contractors are typically licensed under the Contractors State License Board (CSLB) 
C-21 classification and are authorized to demolish and remove structures. Environmental 
contractors perform environmental construction and remediation activities. While there is not a 
single CSLB classification specific to “environmental contractors,” many operate under specialty 
classifications (e.g., hazardous substance removal certification or asbestos abatement 
licensing). Finally, “related associations” include contractor trade associations which operate as 
a trusted source of information amongst many types of contractors.  
 
All of these types of contractors and service technicians may encounter mercury thermostats 
during retrofits, renovation, and remediation activities and therefore represent a key audience for 
ensuring safe disposal of mercury thermostats. They may participate in Thermostat Care 
through two primary methods: 

●​ Act as a private collection location at their home or place of business and place mercury 
thermostats in the container as they come across them in their line of work; or 

●​ Collect mercury thermostats through their line of work and visit nearby public collection 
locations (typically wholesalers) to drop off mercury thermostats 

 
4.4.1 2025 Strategy 

In 2025, contractor and service technician strategy focused on increasing education and 
awareness levels of the program as well as ensuring compliance with current partners. Tactics 
for this audience included: 

●​ Outreach to existing private collection locations  
●​ Outreach to establish new contractor or service technician collection locations and/or 

educate on available nearby public collection locations 
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●​ Promoting Thermostat Care to contractors and service technicians through partnerships 
and content placements  

●​ Reviewing and updating materials relevant to contractors and service technicians 
●​ Continuing to manage ThermostatCare.org’s webpage relevant to contractors and 

service technicians 
4.4.2 2025 Results 

4.4.2.1 Existing Location Outreach 

Aligned with the 2025 strategy, engagement centered around reinforcing maximum six-month 
accumulation timelines (meaning a thermostat should not sit at a location longer than six 
months). 
 
Up to three reminder calls to each of the private collection locations were conducted, followed 
by an email when needed, and a site visit if prior communication did not receive a response. 
During this outreach, Thermostat Care answered questions on program operations, distributed 
educational materials, and facilitated timely return of collected mercury thermostats. Beyond 
this baseline outreach, additional outreach was also conducted to strengthen relationships, and 
facilitate timely return of collected mercury thermostats. In total, this resulted in: 

●​ 163 phone calls to HVAC collection locations 
●​ 20 phone calls to demolition and environmental collection locations 
●​ 46 emails to HVAC collection locations 
●​ 5 emails to demolition and environmental collection locations 
●​ 32 site visits to HVAC collection locations 
●​ 5 site visits to demolition and environmental collection locations 

The decrease in phone calls (269 for HVAC and 41 for demolition and environmental in 2024) 
and emails (84 for HVAC and 10 for demolition and environmental in 2024) may be due to this 
audience being knowledgeable about disposal best practices and regularly returning their 
containers without needing to be reminded. 
 
During existing location outreach, Thermostat Care distributed the following materials to 
locations to ensure compliance and promote the program to customers: 

●​ 53 Accumulation Start Date stickers (Appendix 8.6.8) 
●​ 10 Universal Waste Regulation trainings (Appendix 8.6.2) 
●​ 9 Storage and Shipping Requirements (Appendix 8.6.6) 
●​ 15 incentive forms* (Appendix 8.6.9) 
●​ 2 replacement shipping labels 
●​ 7 English window clings* (Appendix 8.4.6) 
●​ 9 English shelf talkers* (Appendix 8.4.5) 

*Material is not typically distributed to contractor locations but was provided upon request.  
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When contractors or service technicians returned their container throughout the year, it was 
processed and sent back with the following materials and supplies: 

●​ Storage and shipping requirements (Appendix 8.6.6) 
●​ FedEx Ground return shipping label (Appendix 8.6.7) 
●​ Large plastic bag (to line the container) 
●​ Plastic zip ties (to seal the container) 
●​ Accumulation Start Date sticker (Appendix 8.6.8) 
●​ Universal Waste Regulation training (Appendix 8.6.2) 
●​ Plastic bags (to hold each mercury thermostat) 
●​ Collection Location Guidelines (Appendix 8.6.1) 

 
4.4.2.2 Potential Location Outreach 

In 2025, Thermostat Care conducted potential location outreach through in-person visits to 
contractors located in Southeast Los Angeles County (Paramount, Downey, and Bell Gardens). 
These areas were selected due to their disadvantaged communities (DAC) designation. The 
pilot aimed to improve engagement relative to phone outreach and gather information about 
how to best reach this audience. The program visited seven HVAC-related businesses and three 
demolition and environmental-related businesses.  
 
While the pilot improved qualitative understanding of contractor operations and provided 
valuable insight into barriers this audience faces, it did not result in new private collection 
locations. In 2026, Thermostat Care plans to conduct more outreach targeted to the ways 
learned best to reach this audience. 
 
4.4.2.3 Contractor-Related Partnerships 

Thermostat Care promoted the program to contractors through established contractor trade 
association partnerships in 2025, building on relationships developed in prior years.  
 
Air Conditioning Trade Association (ACTA) 

This association’s audience includes a reported 63 member contractors, as well as many other 
non-member contractors and service technicians with whom they work with on a regular basis. 
Partnership with ACTA resulted in: 

●​ Website banner ad on ACTA website (Appendix 8.5.15) 
○​ 8,703 “Home” page views (in which the banner is displayed) 
○​ 5 clicks on the banner ad 
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American Society of Heating, Refrigerating and Air-Conditioning Engineers (ASHRAE)  

Similarly, this association speaks directly to HVAC contractors and service technicians. 
Partnership with ASHRAE’s Southern California chapter, which includes an audience of 
approximately 600+ members, led to the following content placements (Appendix 8.5.16): 

●​ 1/2 page advertisement in ASHRAE's winter newsletter (January) 
○​ 1,777 recipients 
○​ 853 opens 

●​ Ad placed on ASHRAE website’s “Advertising” page 
○​ 177 unique site visitors 

 
As both of these partnerships were continued from previous years, these partners continued to 
reinforce Thermostat Care messaging from a professional, trusted resource.  
 
4.4.2.4 Materials 

Thermostat Care reviewed and updated materials relevant to contractors and service 
technicians to enhance clarity and ensure consistency across printed materials, digital 
resources, and regulatory expectations. Updated materials relevant to contractors and service 
technicians include: 

●​ Collection Location Guidelines (Appendix 8.6.1) 
●​ Universal Waste Regulations training (Appendix 8.6.2) 
●​ Safe Disposal of Mercury Thermostats (Appendix 8.4.1) 
●​ How To Prepare Mercury Thermostat (Appendix 8.4.2) 
●​ Program Overview (Appendix 8.4.3) 
●​ Promotional Toolkit for Collection Locations - Sample posts (Appendix 8.4.4) 
●​ Contractor fact sheet (Appendix 8.6.13) 
●​ Contractor Trade Association ads (ad options for Contractor Trade Association 

Placements)  (Appendix 8.5.16) 
 
4.4.2.5 Program Website 

The “Contractors” landing page on ThermostatCare.org remained available as a centralized 
resource hub for this audience and recorded: 

●​ 558 unique users 
●​ 46 file downloads 

 
There were declines in both unique users (down from 684 in 2024) and file downloads (down 
from 126 in 2024) compared to 2024. As the program matures and mercury thermostat 
prevalence continues to decline, contractors may rely on previously distributed materials and 
direct outreach support instead of re-downloading resources annually. 
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4.4.7 Collection Results 

Contractors account for around 5% of overall collection, but it should be noted that this only 
includes private collection containers. Contractors and service technicians also make use of 
public collection locations such as wholesalers.  

4.4.8 Evaluation 

An evaluation of contractor and service technician efforts is detailed below: 
●​ Containers returned and estimated pounds of mercury collected saw a decline from 

previous years despite collected mercury thermostats increasing slightly from 2024. It is 
presumed that the mercury thermostats collected contained less mercury switches than 
in 2024.  

●​ Contractors’ feedback through regular outreach and the annual survey indicate a 
decrease in mercury thermostat prevalence. In the annual survey specifically, 62% of 
HVAC contractors reported only encountering mercury thermostats 1-2 times per year as 
compared to 57% in 2024, and 80% of demolition and environmental contractors 
reported encountering mercury thermostats 0-6 times per year. 

●​ Despite targeted research and outreach to service technicians and contractors, no new 
collection locations were established in 2025. This aligns with feedback on encounter 
frequency trends: as contractors encounter less mercury thermostats, they increasingly 
prefer to utilize public collection locations, such as wholesalers. This is also evidenced 
by wholesaler collection rates increasing in 2025, since many wholesaler customers are 
contractors (64% of wholesalers reported contractors as their primary source of mercury 
thermostats in the 2025 survey). 

●​ Trade association placements in 2025 functioned primarily as professional awareness 
reinforcement mechanisms. These placements supported compliance messaging and 
program visibility and awareness amongst trusted associations. 

●​ Overall, awareness and disposal knowledge among contractors remain strong as 
evidenced by the annual survey (with 100% of HVAC respondents indicating they and/or 
their staff were “fairly” or “very” knowledgeable about the need to safely dispose of 
mercury thermostats and about how to do so). 
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 2022 2023 2024 2025 

Containers Returned 15 37 38 27 

Mercury Thermostats Collected 167 591 262 321 

Estimated Pounds of Mercury Collected 1.48 19.39 3.35 2.78 



 
 
Although contractors and service technicians remain an integral audience in mercury 
thermostat collection, their participation in the program is shifting. As they come in contact with 
fewer mercury thermostats, it will be imperative to similarly adjust how Thermostat Care 
communicates with contractors and service technicians. For example, promoting Thermostat 
Care public collection locations as opposed to staying focused on encouraging contractors and 
service technicians to hold private collection containers.  
 
4.5 Rural Districts 
Rural districts are defined by the U.S. Census Bureau as geographic areas not located within an 
Urbanized Area (population of 50,000 or more) or Urban Cluster (population 2,500 to 50,000).  
 
Residents in rural districts may encounter mercury thermostats during home improvement, 
heating system replacement, or renovation activities. Because retailer and wholesaler density 
may be lower in rural regions, maintaining reliable public collection access remains essential to 
ensure accessible disposal options. 
 
4.5.1 2025 Strategy 

In 2025, rural districts strategy focused on ensuring rural collection location compliance, 
maintaining accessibility standards, adding redundancy to ensure rural residents can access 
collection locations, and partnerships. Many of the tactics for this audience overlap with other 
audiences (e.g. DAC/LIC, general public, homeowners), but are included below to emphasize 
Thermostat Care’s understanding of this audience’s importance.   
 
4.5.2 2025 Results 

4.5.2.1 Existing Location Outreach  

In 2025, Thermostat Care conducted outreach to existing collection locations in rural districts to 
ensure compliance and a positive experience for rural residents when visiting a collection 
location. This outreach is detailed in relevant audience sections (e.g. sections 4.1.2.1, 4.1.2.2, 
4.2.2.1, 4.2.2.2). Outreach included at least up to three phone calls, a reminder email (if 
unresponsive to phone calls), and a site visit (if unresponsive to phone calls and email). 
 
4.5.2.2 Potential Location Outreach  

To ensure accessibility among rural districts, Thermostat Care conducted research and 
outreach to establish additional collection locations in rural districts. This outreach resulted in 
four new collection locations in rural districts.  

●​ Siskiyou County: Black Butte Transfer Station (HHW) 
●​ Siskiyou County: Oberlin Road Transfer Station (HHW) 
●​ Trinity County: Trinity Center General Store (Retailer) 
●​ Trinity County: Trinity County Library (Other, Public - Gov. Agency) 
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4.5.2.3 Collection Events 

As mentioned in section 4.3.2.4 Collection Events, Thermostat Care partnered with Inyo County 
Recycling and Waste (located within a rural district) and EPR partner Mattress Recycling Council 
(MRC) on a collection event 10/4/25. 
 
4.5.2.4 Community-Based Organization Partnerships 

Throughout the year, Thermostat Care researched and conducted outreach to 27 relevant 
community-based organizations and entities serving rural districts.  
 
Habitat for Humanity ReStore 

Through this outreach, a partnership was formed with Butte Habitat for Humanity. Initially, this 
partnership was focused on promotion of the program and available collection options. Upon 
further discussion, the Butte Habitat for Humanity ReStore became a collection location. The 
ReStore’s established community presence supports visibility and reinforces safe disposal 
awareness among residents conducting home improvement activities. In addition, Thermostat 
Care developed social media content to promote the new collection location and promotional 
partner. 
 
Zero Waste Silicon Valley 

Zero Waste Silicon Valley expressed interest in promoting Thermostat Care’s collection 
locations throughout Santa Clara and San Mateo Counties, multiple tracts of which are 
considered rural. As a result, 32 Thermostat Care collection locations were uploaded to the 
regional recycling platform, RecycleStuff.org, improving digital discoverability of collection 
locations (Appendix 8.5.6). 
 
4.5.2.5 Tribal Engagement  

Building on previous years’ efforts at the EPA Region 9 Tribal Conference, Thermostat Care 
continued relationship building in 2025 with EPA Region 9 representatives to support outreach 
to tribes across California, both as promotional partners and potential collection locations. 
Thermostat Care met with EPA staff multiple times to discuss how to best partner and align on 
common goals. Outreach materials were adapted to better reflect rural and tribal infrastructure 
variability, HHW coordination considerations, and access constraints unique to sovereign 
communities. Through these conversations, a webinar was planned for 2026 in which 
Thermostat Care and other EPR programs would present at an EPA webinar centered around 
EPR programs partnering with California tribes.  
 
Tribal engagement strengthens rural access visibility and supports awareness delivery within 
sovereign communities. 
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4.5.3 Evaluation 

An evaluation of rural district efforts is detailed below: 
●​ Potential location outreach was successful in improving rural collection location 

accessibility with eight new collection locations in rural districts. 
●​ Rural district partnerships saw many successes in 2025, including a growing partnership 

with EPA Region 9 and California tribes as well as organizations such as Zero Waste 
Silicon Valley and Habitat for Humanity ReStore. 

 
Thermostat Care ensured rural district accessibility in 2025 by keeping a strong collection 
network as well as partnerships (both existing and newly established).  
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4.6 Disadvantaged Communities or Low-Income Communities 
Disadvantaged communities (DACs) are identified by California Environmental Protection 
Agency (CalEPA) through the SB 535 Disadvantaged Communities Map (oehha.ca.gov).  
 

SB 535 Disadvantaged Communities Map 

 
 
Low-income communities (LICs) are census tracts with median household incomes at or below 
80% of the statewide median income or at or below the threshold designated as low income by 
the Department of Housing and Community Development’s list of state income limits. The 
California Climate Investments Priority Populations Map 4.0, updated in 2024 to include 
additional disadvantaged community Tribal land areas, was developed by the California Air 
Resources Board and depicts low-income communities across California. 
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California Climate Investments Priority Populations Map 

 
 
Communities identified as disadvantaged or low-income may experience disproportionate 
environmental burdens and often contain older housing stock where mercury thermostats are 
more likely to remain in use. These communities may also face structural barriers related to 
language access, transportation limitations, or resource constraints. 
 
4.6.1 2025 Strategy 

In 2025, this audience’s strategy focused on ensuring DAC/LIC collection location compliance, 
maintaining accessibility standards, adding redundancy to ensure residents can access 
collection locations, and partnerships that may affect DAC/LIC. Many of the tactics for this 
audience overlap with other audiences (e.g., rural, general public), but are included below to 
emphasize Thermostat Care’s understanding of this audience’s importance.   
 

 
32 



 
 
4.6.2 2025 Results 

4.6.2.1 Existing Location Outreach 

In 2025, Thermostat Care conducted outreach to existing collection locations in DAC/LICs to 
ensure compliance and a positive experience for DAC/LIC residents when visiting a collection 
location. This outreach is detailed in relevant audience sections (e.g., retailers, wholesalers, 
HHW). Outreach included up to three phone calls, a reminder email (if unresponsive to phone 
calls), and a site visit (if unresponsive to phone calls and email). 
 
4.6.2.2 Potential Location Outreach 

Potential location outreach was conducted to establish additional public collection locations for 
DAC/LIC residents. This outreach resulted in twelve new collection locations in DAC/LICs. This 
number may include some overlap between the reported new locations in rural districts as there 
is some geographic overlap between DAC/LIC and rural districts. 

●​ Butte County: Butte Habitat for Humanity ReStore (Other, Public - Community-Based 
Organization) 

●​ Colusa County: Messick Ace Hardware (Retailer) 
●​ Los Angeles County: Ferguson (Wholesaler) 
●​ Los Angeles County: Hyperion S.A.F.E. Center (HHW) 
●​ Los Angeles County: Randall Street S.A.F.E. Center (HHW) 
●​ Los Angeles County: Gaffey Street S.A.F.E. Center (HHW) 
●​ Los Angeles County: Washington Blvd. S.A.F.E. Center (HHW) 
●​ Siskiyou County: Black Butte Transfer Station (HHW) 
●​ Siskiyou County: Oberlin Road Transfer Station (HHW) 
●​ Trinity County: Trinity Center General Store (Retailer) 
●​ Trinity County: Trinity County Library (Other, Public - Government Agency) 
●​ Tulare County: Housing Authority of Tulare County (Other, Private - Apartment & Property 

Management Associations/Organization & Housing Authorities) 
 
As detailed in section 4.4.2.2 (Contractors - Potential Location Outreach), Thermostat Care 
conducted in-person contractor outreach in DAC/LIC Southeast Los Angeles County 
(Paramount, Downey, and Bell Gardens). The pilot included visits to licensed HVAC contractors, 
service technicians, and demolition contractors.  
 
4.6.2.3 Non-English Content 

As many residents of DAC/LIC speak languages other than English as their primary language, 
distributing non-English content is outlined in the Program Plan as a tactic to lower barriers to 
engaging with DAC/LIC residents.  
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The following non-English materials were distributed in 2025: 

●​ Point of purchase (POP) materials 
○​ 16 Spanish shelf talkers (Appendix 8.4.5) 
○​ 1 Chinese shelf talker (Appendix 8.4.5) 
○​ 13 Spanish window clings (Appendix 8.4.6) 
○​ 1 Chinese window cling (Appendix 8.4.6) 

●​ 10 Spanish Program Overview flyers (Appendix 8.4.3) 
●​ 200 multilingual bill inserts (English, Spanish, Vietnamese, Chinese) to the City of 

Sunnyvale (Appendix 8.4.9) 
●​ 3 Spanish Universal Waste Regulation trainings (Appendix 8.6.3) 
●​ 6 Spanish Inyo County-specific event flyers distributed during the event (Appendix 

8.5.12) 
●​ 6 Spanish posts through a social media campaign with the California Contractors State 

License Board (CSLB) on Meta and X accounts; posts were either combined with English 
or solely in Spanish (Appendix 8.5.19) 

●​ 1 Spanish radio public service announcement (PSA) placement with Gigantes Radio 
Network (Appendix 8.5.31) 

●​ 6,940 website clicks from 1 multilingual Meta Ads campaign (Appendix 8.5.32) 
 
ThermostatCare.org also provides a non-English language plug-in so that website information 
can be translated into a variety of languages such as Chinese, Vietnamese, Tagalog, Korean, and 
Spanish. Additionally, there are downloadable materials available on the program website 
available in non-English languages (such as informational/educational flyers and Universal 
Waste Regulation training). 
 
4.6.2.4 Collection Events 

As mentioned in section 4.3.2.4 Collection Events, Thermostat Care partnered with City of 
Irwindale (located in a DAC) on a collection event on 6/14/25.  

●​ Approximately 75–80% of engaged participants primarily spoke Spanish 
●​ Bilingual staff provided real-time explanation of safe disposal and incentive procedures 
●​ Nearby collection locations were highlighted for future use 

 
4.6.2.5 Community-Based Organization Partnerships 

As mentioned in section 4.5.2.4 CBO Partnerships (but also relevant to this audience), 
Thermostat Care researched and conducted outreach to 27 community-based organizations 
and entities serving disadvantaged or low-income communities and formed a partnership with 
Butte Habitat for Humanity ReStore. 
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4.6.3 Evaluation 

An evaluation of disadvantaged and low-income community efforts is detailed below: 
●​ Partnerships outreach was successful as it created not only a community advocate of 

mercury thermostat education in Butte Habitat for Humanity ReStore, but also helped to 
establish another collection location for local residents. 

●​ Due to feedback from collection locations in DAC/LIC, Thermostat Care focused on 
making sure not only DAC/LIC residents had non-English materials, but also collection 
location staff had non-English materials (specifically training materials such as Universal 
Waste Regulation training materials). 

●​ Potential location outreach was successful in improving DAC/LIC collection location 
accessibility with 12 new collection locations in DAC/LIC. 

 
DAC/LIC residents continued to have accessible collection locations in 2025, with an increase 
of 12 locations. Additionally, partnerships and a focus on non-English materials helped 
Thermostat boost its messaging to DAC/LIC residents as well as the collection locations within 
DAC/LIC.  
 
4.7 General Public 
The general public represents Thermostat Care’s broadest audience and includes all California 
residents. 
 
Members of the general public may encounter mercury thermostats, either in residential or 
business facilities.  
 
4.7.1 2025 Strategy 

General public strategy in 2025 focused on increasing overall program awareness and 
engagement. Tactics for this audience included: 

●​ Google Search Ads 
●​ Social media content creation and boosting 
●​ Public Service Announcement 
●​ Education and outreach campaign 
●​ Continuing to manage ThermostatCare.org’s website 

 
4.7.2 2025 Results  

4.7.2.1 Google Search Ads 

Thermostat Care managed Google Search ads throughout 2025, engaging people when they 
utilized key search words such as “thermostat” (Appendix 8.5.30). Results from those ads: 

●​ 124 impressions 
●​ 19 clicks to the Thermostat Care website 

 
35 

http://thermostatcare.org


 
 
Search ad results declined in 2025 (down from 866 impressions and 130 clicks in 2024). As 
impressions are only gained when California residents search particular mercury 
thermostat-related terms, this may support the decrease in mercury thermostat prevalence. 
 
4.7.2.2 Social Media  

Social media content was developed and published on Thermostat Care’s Facebook and 
Instagram accounts throughout 2025. Content focused on promoting collection locations, 
educating on the harms of mercury, and increasing awareness of the Thermostat Care program 
and available offerings such as collection incentives.  
 
Facebook highlights 

●​ 270 net follower growth  
●​ 2,496 engagements (including likes, comments, and shares) 
●​ 655,551 views 
●​ 60 posts published 

Instagram 
●​ 12 net follower growth 
●​ 1,211 engagements (including likes, comments, and shares) 
●​ 5,642 views 
●​ 59 posts published 

 
4.7.2.3 Public Service Announcement 

Aligned with the Program Plan, Thermostat Care developed a media campaign to distribute a 
public service announcement (PSA). The PSA was available to many stations in 2025, but 
Thermostat Care found the most fruitful partnership to be with a previously partnered Cumulus 
Media station in San Francisco. Their English station (KNBR) as well as their Spanish station 
(Gigantes Radio Network) aired the PSA 45 times (Appendix 8.5.31), resulting in an estimated 
2,800,000 impressions. The PSA raised awareness of Thermostat Care and its offerings such as 
available collection incentives. By focusing on the continued partnership with Cumulus Media 
station, Thermostat Care successfully increased total PSA impressions (up from 1,535,763 in 
2024). 
 
4.7.2.4 Education & Outreach Campaign 

From October 17 through November 30, 2025, Thermostat Care implemented a statewide 
education and outreach campaign to increase awareness of safe mercury thermostat disposal 
and related collection incentives, as well as drive traffic to ThermostatCare.org.  
 
Campaign execution included targeted advertising across Meta (Facebook and Instagram) and 
YouTube. Creative assets emphasized the $30 incentive, how to identify mercury thermostats, 
and available disposal methods (Appendix 8.5.32). 
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Across all channels, the campaign generated: 

●​ 132,720+ estimated reach  
●​ 868,297 impressions 
●​ 8,766 website clicks from campaign-related content 
●​ 6,940 non-English website clicks (Chinese, Korean, Spanish, Tagalog, and Vietnamese) 
●​ 3,487 Meta engagements 

 
Compared to 2024, website clicks from campaign-related content increased by more than 80%, 
reflecting improved targeting and creative performance. The 2025 transition from Google 
Responsive Ads to Meta display ads for non-English content improved targeting reliability and 
ensured consistent delivery across language audiences. 
 
During the campaign period, ThermostatCare.org experienced significant behavioral increases 
compared to the preceding period: 

●​ 790% increase in unique visitors 
●​ 404% increase in total events 
●​ 138% increase in user engagement 
●​ 185% increase in scroll depth 

 
4.7.2.5 Program Website 

The “Residents” landing page of ThermostatCare.org remained the primary digital information 
hub for the general public audience and included disposal guidance, mercury risk education, and 
incentive information. 
 
2025 results: 

●​ 18,764 unique users to overall website 
●​ 32,425 page views to overall website 
●​ 1,216 unique users on the “Residents” landing page 
●​ 229 file downloads from the “Residents” landing page 
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4.7.3 Evaluation 

An evaluation of general public efforts is detailed below: 
●​ Social media engagement heavily increased (3,707 total engagements in 2025 as 

compared to 927 in 2024), despite fewer posts. This points to a success in finding an 
appropriate frequency of posts paired with boosted posts and ads. In addition, 
non-English ads were transitioned from Google Ads to Meta in 2025, which may also 
account for the increase.  

●​ The 2025 campaign demonstrated optimized performance relative to 2024, generating 
greater reach and engagements. Website behavior during the campaign (including 
engagement and scroll depth increases) demonstrates that campaign-driven users 
meaningfully interacted with program information. 

●​ Awareness of the Thermostat Care program increased according to the annual survey as 
compared to 2024 results (from 7% to 15%). Additionally, awareness of safe disposal 
options remained high (71% in 2024 and 70% in 2025). Despite these successes in 
awareness, collection continues to slowly decrease. Supporting this decrease, members 
of the general public with a mercury thermostat in their home decreased by 3% in 2025 
(as reported in the annual survey). 

●​ Continuing to run a PSA with KNBR Gigantes radio station provided a significant number 
of impressions and met goals outlined in the Program Plan for conducting larger-scale 
media outreach.  

 
Thermostat Care successfully reached California residents in a variety of methods in 2025, 
successfully increasing program awareness and reach as compared to previous years.  
 
4.8 Homeowners 
This audience includes Californians who own or manage a residential property. This audience 
overlaps with many other audiences (such as general public, rural districts, DAC/LIC).  
 
Homeowners may be replacing a mercury thermostat as they make energy efficiency 
improvements or renovate their home. 
 
4.8.1 2025 Strategy 

Homeowner strategy in 2025 focused on continuing to grow existing partnerships and 
relationships to increase awareness of collection locations, Thermostat Care, and available 
incentives amongst homeowners. As this audience overlaps with many others, the tactics listed 
below are only specific to homeowners (despite homeowners being reached through various 
other audiences as well): 

●​ Homeowner association partnerships 
●​ Homeowner magazine content placements 
●​ Continuing to manage ThermostatCare.org’s webpage relevant to homeowners 
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4.8.2 2025 Results 

4.8.2.1 Homeowners Associations and Related Partnerships 

In 2025, Thermostat Care reached homeowners through homeowner association (HOA) 
engagement, publication placements, and professional network presentations. Outreach was 
designed to reach residents during property transactions, renovation planning, and points at 
which mercury thermostats are most likely to be encountered. 
 
Direct outreach to 44 homeowner associations (HOAs) and related organizations included 
phone calls, emails, and in-person meetings. This outreach resulted in:  

●​ 1 article (Attachment 8.5.17) published in the California Department of Real Estate's 
(DRE) Spring Bulletin (with an estimated reach of 426,567 through DRE’s ListServ, 
website, and newsletter) 

●​ 1 webinar (Attachment 8.4.12) presented to the North San Luis Obispo County 
Association of Realtors, reaching an estimated 40 realtors (combination of in-person 
and virtual attendees)  

 
4.8.2.2 Homeowner Magazines 

In 2025, Thermostat Care continued to reach homeowners through the previously partnered The 
Home Improvement Guide, home improvement magazines designed to meet homeowners when 
they are renovating their home and more likely to replace their mercury thermostat. 

●​ Content placed in both Northern and Southern California versions of The Home 
Improvement Guide (Appendix 8.5.18) 

○​ 302,524 estimated reach 
 
4.8.2.3 Program Website 

As required in the Program Plan and mentioned in section 4.7.2.5 Program Website, the 
“Residents” landing page of ThermostatCare.org served as a resource hub for homeowners and 
recorded: 

●​ 1,216 unique users  
●​ 229 file downloads 

 
4.8.3 Evaluation 

An evaluation of homeowner efforts is detailed below: 
●​ The amount of homeowners who reported having a mercury thermostat in their home 

decreased by two percent according to the annual survey, which aligns with overall 
prevalence and collection trends slowly decreasing. 

●​ Continuing content partnership with The Home Improvement Guide was deemed 
successful as it met Program Plan requirements and also met homeowners at the exact 
point in home renovation where they may be removing a mercury thermostat. 
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Homeowners were successfully reached through many audiences and tactics in 2025. As they 
renovate their homes and potentially replace a mercury thermostat, Thermostat Care continues 
to meet them at key inflection points.  
 
4.9 Contractors State License Board 
The California Contractors State License Board (CSLB) was established in 1929 and works to 
protect California consumers by licensing and regulating the state’s construction industry. CSLB 
licenses contractors across 45 classifications and serves as the primary regulatory authority for 
construction-related trades, including HVAC (C-20) and demolition (C-21) contractors. 
 
Although CSLB does not have a direct correlation with mercury thermostat collection, they 
oversee contractors who may come across mercury thermostats through their line of work. As a 
trusted authority, CSLB can amplify Thermostat Care messaging and increase awareness of the 
program and its offerings to contractors.  
 
4.9.1 2025 Strategy 

In 2025, CSLB strategy focused on continuing to build the relationship with CSLB Public Affairs 
leadership that Thermostat Care had previously collaborated with. Outreach efforts included: 

●​ Implementing a joint social media campaign 
●​ Exploring opportunities for continued co-promotion of best practices 

 
4.9.2 2025 Results 

4.9.2.1 Joint Social Media Campaign 

After years of establishing and growing this relationship, Thermostat Care is able to keep open 
lines of communication with CSLB representatives to distribute information and materials 
relevant to contractors. As a result of this growing relationship, a joint social media campaign 
was launched on CSLB platforms (Appendix 8.5.19). The campaign included: 

●​ Co-creating and publishing six posts during July and August 2025. Posts were in English 
and Spanish. Content focused on safe mercury thermostat disposal and contractor 
compliance responsibilities 

○​ Meta Posts 
■​ 7,100+ estimated reach 
■​ 2,800 views 
■​ 29 interactions 

○​ X posts 
■​ 3,400 followers 
■​ 81 views 
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4.9.2.2 Additional Partnership 

Due to conversations with CSLB Chief of Public Affairs, Thermostat Care shared additional 
educational materials with CSLB to share across their platforms such as their newsletter, 
website, and social media: 

●​ Contractors fact sheet (Appendix 8.4.14) 
●​ Universal Waste Regulation training (Appendix 8.6.2)  

 
4.9.3 Evaluation 

An evaluation of CSLB efforts is detailed below: 
●​ Over the years, Thermostat Care has established and nurtured a strong working 

relationship with CSLB that includes brainstorming how to promote the program and 
ensure contractor compliance. This is evidenced by the efforts and results of 2025 but 
also annual survey results in which a CSLB representative reported “extensive 
understanding” of the program (compared to “good understanding” in 2024). 

●​ The partnered social media campaign was successful, both in terms of growing the 
CSLB relationship and also educating contractors via a trusted resource (resulting in a 
reach of over 7,100). 

●​ Additionally, annual survey feedback from CSLB representative recommending annual 
reminders and trade association collaboration re-affirms Thermostat Care’s broader 
contractor engagement strategy. 

 
4.10 Municipal Utility Districts 
A Municipal Utility District (MUD) is a type of special district that provides public utility services 
within a defined geographic area. In accordance with the California Special Districts Association 
(CSDA), “special districts are local governments created by the people of a community to deliver 
specialized services essential to their health, safety, economy and well-being.” 
 
MUDs communicate directly with California residents who may be replacing a mercury 
thermostat through utility bill communications. MUD partnerships serve to boost Thermostat 
Care messaging and increase awareness of the program, safe disposal options, and available 
incentives.  
 
4.10.1 2025 Strategy 

In 2025, outreach efforts focused on continued relationship-building and placement of 
Thermostat Care materials on MUD platforms to increase customer awareness of Thermostat 
Care and available incentives.  
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4.10.2 2025 Results 

4.10.2.1 Event-Based Outreach 

Thermostat Care tabled at Anaheim Public Utilities’ Orange County Green Expo event, providing 
direct, in-person public education and engagement with utility customers (Appendix 8.5.20). 
 
2025 Results: 

●​ Engaged with approximately 125 individuals through one-on-one conversations 
●​ Distributed: 

○​ 26 Promotional postcards/handouts (Appendix 8.4.15) 
○​ 26 Safe Disposal of Mercury Thermostats (Appendix 8.4.1) 
○​ 3 incentive forms (Appendix 8.6.9) 
○​ 30 Thermostat Care-branded pens 
○​ 17 Thermostat Care-branded magnets (Appendix 8.4.18) 

Key takeaways: 
●​ Spoke with 4 attendees who identified that they had mercury thermostats at home and 

were provided with incentive forms and disposal guidance 
●​ Most attendees were unfamiliar with how to identify a mercury thermostat 
●​ After receiving education on how to identify mercury thermostats, many attendees 

determined they did not have a mercury thermostat, but recognized that friends or family 
members may have one, and took materials to share 

 
4.10.2.2 MUD Partnerships 

As in prior years, website and digital resource placements remained the most efficient and 
sustainable form of partnership with MUDs, providing an easy method for MUDs to support 
program awareness among their customers. 
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2025 new content placements included: 

●​ City of Healdsburg: Shared website and social media assets (including 
Spanish-language content), resulting in confirmed placement on utility website and 
social media channels (Appendix 8.5.21) 

●​ City of Banning: Shipped 50 incentive forms for local distribution (Appendix 8.6.9) 
●​ City of Sunnyvale: Shared bill insert template, then shipped 200 bill inserts, progressed 

translation development for Chinese and Vietnamese, and shipped 200 multilingual bill 
inserts (English, Spanish, Vietnamese, Chinese) (Appendix 8.4.9) 

●​ California Municipal Utilities Association (CMUA): Shared bill insert template (Appendix 
8.4.9) and partnership toolkit (Appendix 8.4.10) for broader utility network visibility 

●​ City of Napa: Following engagement at the Thermostat Care booth during CRRA, the 
program established:  

○​ Placement of a bill insert with the City of Napa Utilities Department that will be 
distributed at the beginning of 2026 (Appendix 8.5.22) 

○​ A website placement with Napa Recycling and Waste Services that discussed the 
program and included nearby collection locations (Appendix 8.5.5) 

●​ City of Burbank: Shipped 150 Upgrade Your Mercury Thermostat program flyers for local 
distribution (Appendix 8.4.19) 

●​ City of Corona: Shipped 250 Upgrade Your Mercury Thermostat program flyers for 
customer-facing distribution (Appendix 8.4.19) 

●​ City of Long Beach Energy Resources: Shipped 100 bill inserts to support utility-based 
public education and featured on their Facebook account (Appendix 8.5.23) 

 
While MUD platforms serve smaller customer bases relative to investor-owned utilities, these 
placements provide geographically targeted visibility and localized reinforcement within specific 
service territories. 
 
4.10.3 Evaluation 

An evaluation of MUD efforts is detailed below: 
●​ In the annual survey, 100% of MUD contacts reported “some,” “good,” or “extensive” 

understanding of Thermostat Care (an increase of 14% compared to 2024 results). 
●​ In the annual survey, additional printed materials and incentive forms were suggested. 

Thermostat Care followed through on this request, distributing 950+ printed bill inserts, 
incentive forms, and informational materials. 

●​ MUD-attributed website traffic totaled 62 unique clicks to the Thermostat Care website. 
●​ Digital placements, including website integrations, bill inserts and multilingual material 

distribution remain the most efficient and effective collaboration mechanisms.  
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4.11 Apartment and Property Management Associations and 
Organizations 
Apartment and property managers have historically been difficult to engage directly due to 
decentralized ownership structures, limited centralized contact pathways, and frequent staff 
turnover. This audience of apartment and property management associations and organizations 
was established as a part of the Mercury Thermostat Collection Act of 2021 to indirectly reach 
apartment and property managers and owners through channels they already follow. 
 
Apartment and property management associations and organizations can reach apartment and 
property managers and owners who may manage properties with mercury thermostats.  
 
4.11.1 2025 Strategy 

In 2025, Thermostat Care strategy focused on continuing to build on existing relationships with 
relevant associations and organizations. Tactics for this audience included: 

●​ Placing content with apartment and property management associations and 
organizations 

●​ Attending conferences to attempt to engage relevant associations as well as property 
managers directly 

●​ Partnerships with housing authorities (as they sometimes manage affordable housing 
units) 

 
4.11.2 2025 Results 

4.11.2.1 Content Placement with Associations and Organizations 

In 2025, Thermostat Care continued to build on partnerships with the California Rental Housing 
Association (CalRHA) and Apartment News Publications, Inc., leveraging their established 
communication channels to reach multifamily housing managers and owners statewide. 
Placements included: 

●​ 6 Editorial articles published (Appendix 8.5.26) on the “News” section of the Apartment 
News Publications, Inc. website raising awareness of the Thermostat Care program, 
risks of mercury, and available incentives 

●​ 6 Spotlight features (Appendix 8.5.27) in the monthly Apartment News Publications, Inc. 
newsletter in which the Thermostat Care program and a link to the previously mentioned 
articles were highlighted 

 
Estimated reach included the CalRHA audience, including property owners and managers 
across California: 

●​ 100,000+ for editorial articles 
●​ 27,400+ for spotlight feature 
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4.11.2.2 Conference Attendance 

Thermostat Care operated a booth at the California Housing Community Development 
Conference & Expo in December 2025, whose attendees included property managers and 
owners, housing authority representatives, and city/county housing departments that may be 
renovating older buildings to be used as affordable housing. This was a unique opportunity to 
engage with many types of stakeholders in one place and increase awareness of mercury 
thermostat safe disposal and Thermostat Care’s available incentives. Results included: 

●​ 800+ reach of targeted housing-related professionals 
●​ Developed interactive mercury thermostat quiz board to promote booth engagement 

(Appendix 8.4.13) 
●​ Distributed educational and promotional materials 

○​ 18 Safe Disposal of Mercury Thermostat flyers (Appendix 8.4.1) 
○​ 3 Incentive forms (Appendix 8.6.9) 
○​ 27 Branded magnets (Appendix 8.4.18) 
○​ 16 Energy efficiency postcards (Appendix 8.4.15) 
○​ 16 Business cards 
○​ 29 Thermostat Care-branded pens 

●​ Obtained attendee list of 684 new housing-related contacts to conduct outreach with in 
future years 

 
4.11.2.3 Housing Authority Engagement  

As housing authorities may manage or own affordable housing, 2025 efforts included a pilot of 
targeted research and engagement with housing authorities. Efforts included: 

●​ Researching, identifying, and conducting outreach to 17 new housing authority contacts 
●​ Attending the California Housing Community Development Conference & Expo (detailed 

above) 
 
As a result of this outreach, Thermostat Care secured its first housing authority-operated private 
collection location (Housing Authority of Tulare County). The housing authority plans to have 
maintenance personnel use the container when they encounter mercury thermostats during 
renovation of publicly-managed housing units. 
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4.11.6 Evaluation 

An evaluation of apartment and property management associations and organizations efforts is 
detailed below: 
 

●​ During the 2025 survey, conferences were suggested as an additional tactic to pursue 
with this audience. This was piloted through attendance and booth tabling at the 
California Housing Community Development Conference & Expo. Many new contacts 
were made, a few of which were potentially relevant for future collaboration. Although 
the conference was successful in terms of trying a new tactic and increasing 
Thermostat Care awareness among conference attendees, many of the conference 
sessions and conference attendees’ professional careers were focused on new 
construction and therefore mercury thermostats were not a priority. 

●​ Housing authority partnerships expended much effort to research, get in contact with 
decision makers, and explain Thermostat Care’s relevance to their programs. Some 
housing authorities focus on new construction with their affordable housing, but a 
highlight of this pilot was a successful partnership with Housing Authority of Tulare 
County. 

●​ Continuing the existing partnership with CalRHA was successful, resulting in 100,000+ 
impressions and a high amount of reach. 

 
4.12 Public Utilities Commission 
The California Public Utilities Commission (CPUC) is a regulatory agency that oversees 
privately-owned utilities in California, including electric, natural gas, water, and 
telecommunications providers.  

As CPUC oversees privately-owned utilities and utility-related programs, they can require those 
utilities to distribute Thermostat Care promotional and educational materials to their customers, 
particularly in relation to demand response or energy efficiency programs in which California 
residents may be replacing a mercury thermostat.   

4.12.1 2025 Strategy 

In 2024, Thermostat Care uncovered an alignment with not only CPUC but also CPUC-affiliated 
programs. In 2025, Thermostat Care continued efforts to strengthen direct engagement with 
CPUC representatives, Energy Division staff, and CPUC-affiliated programs. 
 
4.12.2 Results 

In 2025, Thermostat Care continued efforts to partner with the CPUC to combine outreach and 
incentive efforts, as outlined in the Program Plan. 
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Four calls and eleven emails were conducted to CPUC representatives throughout the year to 
discuss potential partnership and ways to collaborate. Additional relationship-building efforts 
included: 

●​ Meeting with a CPUC Commissioner 
●​ Meeting with a CPUC Energy Division staff member 
●​ Drafting promotional newsletters about the program for sharing with Regional Energy 

Networks (RENs) (Appendix 8.5.24) 
●​ Identifying and emailing 34 thermostat-related programs operated by CPUC 

administrators 
●​ Conversing with CPUC stakeholders at the California Energy Commission (CEC) Energy 

Innovation Summit  
 
These developments reflect measurable progress in direct engagement relative to 2024 and 
provide clearer integration pathways within CPUC-administered programs. Specific success and 
further efforts are detailed below. 
 
4.12.2.1 REN Coordination 

Following introductions from CPUC staff, outreach was conducted with Regional Energy 
Network (REN) programs. RENs are authorized by the CPUC to serve as program administrators 
and deliver energy programs to local communities. Activities included: 

●​ Conducting outreach to 3 RENs and 5 private utility contacts 
●​ Sharing a bill insert template (Appendix 8.4.9) and website toolkit (Appendix 8.4.17) with 

2 RENs  
●​ Meetings with TECH Clean California and Clean Energy Connection to discuss 

partnership opportunities (that will be pursued in 2026) 
 
This expansion builds upon 2024 efforts to collaborate with CPUC programs and utilities, further 
aligning Thermostat Care messaging with energy efficiency and other incentive initiatives that 
may intersect with thermostat replacement activity (e.g., upgrading to smart, energy-efficient 
thermostats). 
 
4.12.2.2 Utility Partnerships  

Through a combination of research and CPUC contact introductions, Thermostat Care also 
conducted outreach to utilities overseen by CPUC in an effort to place promotional content such 
as bill inserts. Outreach resulted in: 

●​ MCE Clean Energy: Providing newsletter graphic inserts in English and Spanish 
(Appendix 8.4.11)  

●​ Pacific Gas & Electric (P&E): Program information and link added to the demand 
response program web page (Appendix 8.5.29) 
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Placements with CPUC-regulated utilities generated 3,306 unique website clicks to 
ThermostatCare.org. 
 
4.12.3 Evaluation 

An evaluation of CPUC efforts is detailed below: 
●​ Due to years of continued efforts to get in touch with CPUC stakeholders, Thermostat 

Care was able to receive annual survey feedback from three CPUC representatives. 
These conversations continued to expand relationships and a mutual understanding of 
the Thermostat Care program and alignment with many CPUC programs, resulting in 
CPUC representatives sharing contact information for 34 thermostat-related programs 
(such as retrofitting programs that may be replacing mercury thermostats) for potential 
partnership.  

●​ Private utility partnerships continue to be successful as they shared Thermostat Care 
promotional materials with their large customer reach. Additionally, many people 
engaged with materials (including clicking related links).  

 
2025 engagement reflects a success of the program’s strategic pivot away from direct CPUC 
partnership toward CPUC-funded programs and regulated utilities. As some of the CPUC 
programs center around decarbonization and retrofitting, replacing mercury thermostats may 
align well within those programs. 
 
4.13 The State Energy Resources Conservation and Development 
Commission 
The State Energy Resources Conservation and Development Commission (California Energy 
Commission or CEC) is California’s primary energy policy and planning agency. The CEC 
establishes building energy efficiency standards, administers decarbonization initiatives, and 
oversees appliance efficiency regulations statewide. 

Under California’s Energy Code (Title 24, Part 6), replacement HVAC systems require digital 
thermostats. Engagement with CEC-administered and CEC-aligned programs therefore provides 
a targeted pathway to reach contractors at the point of thermostat removal. 

4.13.1 2025 Strategy 

In 2024, Thermostat Care uncovered more of an alignment with CEC-affiliated programs. In 
2025, Thermostat Care continued efforts to partner with CEC-affiliated programs as well as CEC 
to distribute information about proper disposal of mercury thermostats and the Thermostat 
Care program, as outlined in the Program Plan. Tactics for this audience in 2025 included: 

●​ Attending the CEC Energy Innovation Summit 
●​ Direct partnership and relationship building with CEC representatives 
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4.13.2 2025 Results 

4.13.2.1 CEC Energy Innovation Summit 

Because the 2024 CEC Energy Innovation Summit was successful in connecting one on one 
with CEC-related representatives, Thermostat Care participated again in the 2025 Energy 
Innovation Summit in an effort to distribute information about proper disposal of mercury 
thermostats. Results included: 

●​ Distributing 34 promotional postcards/handouts (Appendix 8.4.15) with specific 
information on energy efficiency 

●​ Engaging in conversations with energy stakeholders, including energy-efficiency program 
representatives, a CPUC Commissioner, and CEC representatives 

 
Conference participation reinforced program visibility within energy efficiency and electrification 
networks and supported continued integration of mercury disposal messaging within broader 
clean energy conversations. 
 
4.13.2.2 CEC Building Standards Branch  

Based on previous recommendations to engage the Building Standards Branch (CBSC), 
Thermostat Care conducted further research and outreach in 2025, resulting in email outreach 
to three newly established contacts within the Building Standards Branch. Due to conversations 
with these newly established contacts, it was determined that a formal proposal process would 
not be applicable to the Thermostat Care program (despite previous recommendations towards 
this process). CBSC representatives shared guidance on Energy Code Ace, a CEC-administered 
platform that may be more relevant (detailed information shared below). 
 
4.13.2.3 CEC Programs 

Equitable Building Decarbonization Program 

In 2025, Thermostat Care conducted outreach to the CEC’s Equitable Building Decarbonization 
Program, which implements direct-install energy efficiency upgrades in low-income households. 
These updates may potentially include replacing mercury thermostats, and therefore its 
activities directly align with Thermostat Care.  
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Thermostat Care representatives met with CEC staff to discuss potential partnership 
opportunities. As the program’s direct-install setup works directly with program-hired 
contractors, it was determined that the best partnership opportunity was in ensuring the 
program contractors are sufficiently educated on Thermostat Care and its offerings if their 
retrofitting projects included replacement of a mercury thermostat. These conversations led to 
co-creation of a contractor booklet with specific guidance on safe disposal and helping 
customers complete incentive forms (Appendix 8.6.18). Each booklet also includes 25 incentive 
forms (Appendix 8.6.9) to support customer participation. The booklet will be printed and 
shared with Equitable Building Decarbonization Program representatives and contractors 
directly, making it easy to engage with the materials. 
 
Energy Code Ace 

Energy Code Ace, a CEC-administered platform, provides no-cost tools and training to support 
compliance with California’s Energy Code (Title 24, Part 6) and Title 20 Appliance Efficiency 
Regulations. 
 
As a result of email outreach, a contact within the program was established. Conversations 
began to develop on how to best partner, and plan to continue into 2026. 
 
4.13.3 Evaluation 

An evaluation of CEC efforts is detailed below: 
●​ For the second year in a row, Thermostat Care was able to connect directly with CEC 

representatives, both throughout the year and as a part of annual surveying. This shows 
the success of the yearslong process of researching, stakeholder conversations, and 
introductions.  

●​ The most success has come from communication with CEC-funded programs that are 
relevant to mercury thermostats as noted above. 

 
Thermostat Care has worked for years to establish a relationship with CEC to amplify the 
program and more recently with CEC-funded programs. Through dedicated outreach and 
conversations, the program has successfully made in-roads to coordinate program activities.   
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5. Collection & Management of Mercury Thermostats 
 
The diagrams below illustrate an overview of the collection cycle from identifying a mercury 
thermostat to mercury retort. 
 

Public Collection Location (e.g., retailers and wholesalers) 
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Private Collection Location (e.g., contractors) 

 
 

The following sections provide further details on the collection and management of mercury 
thermostats step by step. 
 
5.1 Collection of Mercury Thermostats 
Businesses and facilities may request a no-cost collection container by completing a form on 
the program’s website (small pail or large bin) and sending the completed form to 
ContainerRequests@ThermostatCare.org. Container requests are fulfilled from processing 
partner Veolia’s facility in Port Washington, Wisconsin and delivered directly to participating 
locations. 
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Each container includes: 

●​ 1 prepaid FedEx Ground shipping label (Appendix 8.6.7) and envelope for return 
transport 

●​ 1 plastic liner to secure collected mercury thermostats 
●​ 4 plastic zip ties for safe transport  
●​ 1 Accumulation Start Date sticker (Appendix 8.6.8) 
●​ 1 Storage and Shipping Requirements (Appendix 8.6.6) 
●​ 1 Universal Waste Regulation training (Appendix 8.6.1) 
●​ 1 Collection Location Guidelines (including instructions how to guide a customer 

through the incentive form, how to package a container properly, and where to go with 
any additional questions) (Appendix 8.6.1) 

●​ incentive forms (carbon-backed so the location can provide a copy to the customer) 
(Appendix 8.6.9) 

○​ 10 inside large bins 
○​ 5 inside small pails  

●​ plastic bags to package/seal the mercury thermostat 
○​ 30 inside large bins 
○​ 5 inside small pails  

 
Collection locations then package mercury thermostats in accordance with applicable Universal 
Waste Regulations and return containers using the prepaid shipping label. If a location 
misplaces their prepaid shipping label, they email info@thermostatcare.org and a new shipping 
label is re-issued and sent to the location. FedEx Ground supports pickup and transport 
logistics. As an additional form of support, Thermostat Care representatives also assist in 
scheduling a FedEx Ground pickup when helpful/needed. After processing, containers are 
cleaned and returned to collection locations for continued use. 
 
5.2 Management and Processing of Mercury Thermostats 
Upon receipt at Veolia’s Port Washington Mineral Springs facility, returned containers are staged 
for processing in order of receipt. Collected mercury thermostats are consolidated into properly 
labeled drums in accordance with regulatory requirements. Drums remain sealed except when 
contents are added, and negative pressure ventilation is used during access to manage 
potential mercury vapor. 
 
Full drums are prepared for processing. During this process: 

●​ Mercury bulbs are removed from the thermostat housing 
●​ Bulbs are placed into a processing vessel 
●​ Once full, the vessel is loaded into a mercury recovery retort oven 

 
Processing areas are designed to contain incidental breakage. If a bulb breaks and mercury is 
released, trained operators follow established procedures to contain and clean the area. 
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Processing areas are equipped with mercury vacuum equipment to manage residual 
contamination and support routine cleanup. 
 
Following processing, the remaining debris primarily consists of glass ampule material. This 
debris is tested for residual mercury to confirm removal to levels below U.S. EPA Land Disposal 
Restriction (LDR) thresholds. Debris meeting applicable criteria is disposed of as non-hazardous 
solid waste at a permitted disposal facility. 
 

6. Program Modifications 
In accordance with Health and Safety Code section 25214.8.13.5(c), Thermostat Care reviewed 
annual survey responses and public comments and determined that proposals to modify the 
program were not warranted.  
 

7. Accounting 
 
7.1 Incentive Data 
According to California Health and Safety Code 25214.8.11.5, the program is required to provide 
collection incentives to consumers of no less than $30 per mercury thermostat, as well as 
educate contractors, service technicians, and residents on the availability of the incentives. A 
collection incentive shall only be available to a consumer or service technician that attests to 
both their California state residency and that the returned mercury thermostat was removed 
from a building in California. 
 
In 2025, 211 incentive checks were issued, totaling $15,030. It should be noted that one 
incentive check can include multiple $30 incentives since they are provided per mercury 
thermostat.  
 

 2022 2023 2024 2025 

Number of Incentive Checks Provided to 
Consumers 

56 72 171 211 

Incentives Paid to Consumers $1,680 $3,090 $10,740 $15,030 

 
Incentive participation reflects continued engagement by eligible consumers and service 
technicians. Simultaneously during 2025, awareness of Thermostat Care by name among 
general public respondents increased from 7% in 2024 to 15% in 2025. Additionally, the 
percentage of the general public that has a mercury thermostat in their home decreased from 
13% in 2024 to 10% in 2025.  
 

 
54 

https://leginfo.legislature.ca.gov/faces/codes_displaySection.xhtml?lawCode=HSC&sectionNum=25214.8.13.5.
https://leginfo.legislature.ca.gov/faces/codes_displaySection.xhtml?sectionNum=25214.8.11.5.&nodeTreePath=27.13.36&lawCode=HSC


 
 
Although licensed contractors are not eligible to receive the incentive, survey responses and 
outreach engagement confirm that contractors continue to play an important facilitation role by 
informing eligible California residents about the availability of incentives. 
 
7.2 Expenditures  
 
As required in California Health and Safety Code Article 10.2.2.25214.8.13(a)(1)(A)(vi)(V), below 
is a table and description of the qualified third party’s expenditures incurred in administering the 
Thermostat Care program, as well as accounting of program administrative costs: 
 
Program Component Year 4 - 2025 
Public Education and Outreach $1,024,767.62 
Program Administration  $171,315.32 
Survey  $70,559.76 
Reporting $29,977.72 

Total $1,296,620.42 
 
Public education and outreach includes activities across audiences as described in section 4 to 
engage with and educate relevant entities. Program administration includes administrative and 
project management costs incurred by the management and operation of the Thermostat Care 
program. Survey includes time and expenses related to conducting annual surveying across the 
required audiences as well as survey reporting. Reporting includes time and expenses related to 
annual reporting but also monthly data gathering and reporting throughout the year. 
 
7.3 IRS Tax Form 990 
 
As required in California Health and Safety Code Article 10.2.2.25214.8.13(a)(1)(A)(vi)(V), the 
most recent copy of Internal Revenue Service Form 990 for the qualified third party is available 
in Appendix 8.7. 
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8. Appendix 
 
8.1 Participating Public Collection Locations and Mercury Thermostats 
Collected at Each Location 
 
8.1.1 Retailer Collection Locations 

 

Location Address City County Zip 
# of MT 
collected 

Grand Lake Ace Hardware 1221 Grand Avenue Piedmont Alameda 94610 0 

Laurel Ace Hardware 4024 MACARTHUR BLVD OAKLAND Alameda 94619 0 

Jackson Ace Hardware and Garden 520 Sutter Street, Hwy 49 Jackson Amador 95642 0 

Meek's Lumber & Hardware 10422 CA-49 Jackson Amador 95642 0 

Sender's Market Inc 8111 Garabaldi St Mountain Ranch Calaveras 95246 0 

Sender's Market LLC Valley Springs 72 State Route 26 Valley Springs Calaveras 95252 0 

Young’s Ace Hardware 
3505 Spangler Ln Suite 
111 Copperopolis Calaveras 95228 0 

Close Lumber 333 6th St Williams Colusa 95987 0 

Messick Ace Hardware 729 Market Street Colusa Colusa 95932 0 

Antioch ACE Hardware 501 Sunset Dr Antioch Contra Costa 94509 0 

Oakley Ace Hardware 
3100 Main Street, Suite 
266 Oakley Contra Costa 94561 0 

Pastime Hardware 10057 San Pablo Ave. El Cerrito Contra Costa 94530 0 

Pittsburg Ace Hardware 125 E. Leland Road Pittsburg Contra Costa 94565 0 

Do-It-Best Hardware 2514 Cameo Drive Cameron Park El Dorado 95682 0 

Meek's Lumber & Hardware - South Lake 
Tahoe 2763 Lake Tahoe Blvd 

South Lake 
Tahoe El Dorado 96150 0 

Canyon Fork Ace Hardware 29181 Auberry Rd Prather Fresno 93651 0 

Countrywide Building Materials 19 Fresno St Fresno Fresno 93706 0 

Fowler Ace Hardware 113 E. Main St. Fowler Fresno 93625 0 

Fresno Ag Hardware 4590 N First St Fresno Fresno 93726 0 

Golden Valley Ace Hardware 975 E. Manning Ave. Reedley Fresno 93654 0 

Alsco Geyer Ace Hardware 255 N Tehama St Willows Glenn 95988 0 

Orland Ace Hardware 820 5th St Orland Glenn 95963 0 
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Orland Tires 707 South St Orland Glenn 95963 0 

Carl Johnson True Value Hardware 3950 Jacobs Ave Eureka Humboldt 95501 0 

Hensel's Ace Hardware 884 9th St Arcata Humboldt 95521 0 

Keenan Supply 49 2nd St Eureka Humboldt 95501 0 

Sunny Brae Ace Hardware 86 Sunnybrae Ctr. Arcata Humboldt 95521 0 

Desert Paints 623 Main Street El Centro Imperial 92243 0 

Holtville Ace Hardware 123 E 5th St Holtville Imperial 92250 0 

J&B Materials 350 W Olive Ave El Centro Imperial 92243 0 

Lamont General Store 10405 Main Street Lamont Kern 93241 0 

Floyd's General Store 2020 S. Chester Ave Bakersfield Kern 93304 0 

Corcoran True Value Hardware 1140 Chittenden Ave Corcoran Kings 93212 0 

Lemoore True Value Hardware 217 W D St Lemoore Kings 93245 0 

Ervins True Value Hardware 735 Skyline Blvd Avenal Kings 93204 0 

Anawalt Lumber Co. 3730 Cross Creek Rd Malibu Los Angeles 90265 0 

Ken's Ace Hardware 303 S Diamond Bar Blvd Diamond Bar Los Angeles 91765 0 

L B Johnson Ace Hardware 3600 Slauson Ave Maywood Los Angeles 90270 0 

Merrit's Hardware 1302 N Hacienda Blvd La Puente Los Angeles 91744 0 

San Dimas Ace Hardware 201 W Bonita Ave San Dimas Los Angeles 91773 5 

Eno's Hardware 1001 N Lake St Madera Madera 93638 0 

Sierra Supply 5255 CA-49 N Mariposa Mariposa 95338 0 

Marin Ace 180 Merrydale Road San Rafael Marin 94903 0 

Livingston True Value Hardware 321 2nd Street Livingston Merced 95334 0 

Adin Supply Store 104 Main St Adin Modoc 96006 0 

Four Seasons Supply Center 304 S Court St Alturas Modoc 96101 0 

High Country Lumber 243 Sierra Manor Rd Mammoth Lakes Mono 93546 0 

Platt Electric Supply 2009 Morlan Dr Napa Napa 94558 0 

Lake Almanor Ace Hardware 417 Main St Chester Plumas 96020 0 

Mountain Building Supply 1947 Lee Rd. Quincy Plumas 95971 0 

Mountain Hardware and Sports 282 Bonta St. 
Blairsden-Graeagl
e Plumas 96103 0 

Plumas Ace Hardware 184 W Sierra Ave. Portola Plumas 96122 0 

Twain Harte Lumber & Hdwe 22956 Twain Harte Dr Twain Plumas 95383 0 

Builder's Supply 66550 Pierson Blvd 
Desert Hot 
Springs Riverside 92240 0 

Palm Desert Ace Hardware 74058 Highway 111 Palm Desert Riverside 92260 2 

True Value Hardware 1260 4th St Hollister San Benito 95023 0 
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Cedar Glen Trading Post 28946 Hook Creek Rd. Cedar Glen 
San 
Bernardino 92321 0 

K & L Hardware 26091 East Baseline San Bernardino 
San 
Bernardino 92410 0 

Center Hardware & Supply Co 3003 3rd St San Francisco 
San 
Francisco 94107 0 

Cole Hardware 956 Cole St. San Francisco 
San 
Francisco 94117 3 

Cole Hardware Downtown 70 Fourth St. San Francisco 
San 
Francisco 94103 0 

Cole Hardware North Beach 627 Vallejo St. San Francisco 
San 
Francisco 94133 0 

Cole Hardware Russian Hill 2254 Polk St. San Francisco 
San 
Francisco 94109 0 

Discount Builders Supply 1695 Mission St San Francisco 
San 
Francisco 94103 0 

Fredericksen Hardware & Paint 3029 Fillmore St San Francisco 
San 
Francisco 94123 1 

Progress Hardware 724 Irving St. San Francisco 
San 
Francisco 94122 0 

Standard 5 & 10 Ace 3545 California St San Francisco 
San 
Francisco 94118 0 

Universal Electric Supply Co 68 Converse St San Francisco 
San 
Francisco 94103 0 

Lockeford Ace Hardware 18960 N Highway 88 Lockeford San Joaquin 95237 0 

Brisco’s True Value Hardware 1005 El Camino Real Arroyo Grande 
San Luis 
Obispo 93420 0 

Lowes 2445 Golden Hills Rd. Paso Robles 
San Luis 
Obispo 93446 0 

Miner's Ace Hardware 510 Atascadero Rd. Morro Bay 
San Luis 
Obispo 93442 0 

Miner's Ace Hardware 1056 W. Grand Ave. Grover Beach 
San Luis 
Obispo 93433 0 

Miner's Ace Hardware 1080 Los Osos Valley Rd. Los Osos 
San Luis 
Obispo 93402 0 

Miner's Ace Hardware 2034 Santa Barbara Ave. San Luis Obispo 
San Luis 
Obispo 93401 0 

Miner's Ace Hardware 553 W. Tefft St. Nipomo 
San Luis 
Obispo 93444 0 

Miner's Ace Hardware 9370 El Camino Real Atascadero 
San Luis 
Obispo 93422 0 
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Miner’s Ace Hardware (AG) 186 Station Way Arroyo Grande 
San Luis 
Obispo 93420 0 

Brisbane Hardware and Supply Inc 1 Visitacion Brisbane San Mateo 94005 0 

Brownies Ace Hardware 1563 Polk St San Francisco San Mateo 94109 0 

Hassett Ace Hardware 282 Woodside Plaza Redwood City San Mateo 94061 4 

Blossom True Value Hardware 1297 W El Camino Real Mountain View Santa Clara 94040 0 

Hassett Ace Hardware 875 Alma St Palo Alto Santa Clara 94301 2 

Scarborough Lumber and Building Supply 20 El Pueblo Rd Scotts valley Santa Cruz 95066 0 

Hovis Ace Hardware 37113 Main St. Burney Shasta 96013 0 

Valley West Ace Hardware 20639 Gas Point Rd Cottonwood Shasta 96022 0 

Sierra Hardware 305 Main St Downieville Sierra 95936 0 

Dollar General 15 Telco Way Etna Siskiyou 96027 0 

Ramshaw Ace Hardware 328 Mt Shasta Blvd Mt Shasta Siskiyou 96067 0 

Gate Depot 17526 CA-12 Sonoma Sonoma 95476 0 

Bidwell Appliance 327 Walnut St. Red Bluff Tehama 96080 5 

Los Molinos Ace Hardware 7930 State Highway 99e Los Molinos Tehama 96055 0 

Red Bluff Ace Hardware 22690 Antelope Blvd Red Bluff Tehama 96080 0 

Tractor Supply Co. - Red Bluff 
Distribution Center 249 S Main St Red Bluff Tehama 96080 0 

Ewing Irrigation & Landscape Supply 2321 S K St Tulare Tulare 93274 0 

Nelson’s Ace Hardware 2230 W Walnut Ave Visalia Tulare 93277 0 

Ace Hardware of Thousand Oaks 
1934 E Avenida De Los 
Arboles Thousand Oaks Ventura 91362 0 

Ace Hardware 
663 W Channel Islands 
Blvd Port Hueneme Ventura 93041 0 

Dollar General 16669 Willow Glen Rd Brownsville Yuba 95919 0 

Foothill Hardware (Ace Hardware) 13860 Willow Glen Rd. Oregon House Yuba 95962 0 
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8.1.2 Wholesaler Collection Locations  

 

Location Address City County Zip 
# of MT 
collected 

Allied Refrigeration 2175 Adams Avenue San Leandro Alameda 94577 0 

Appliance Parts Distributor 6843 Dublin Blvd Dublin Alameda 94568 0 

Daikin Comfort 
3018 Alvarado Street Suite 
C San Leandro Alameda 94577 0 

Ferguson 26999 Industrial Blvd. Hayward Alameda 94545 45 

Ferguson 6780 Sierra Ct. Unit Q Dublin Alameda 94568 3 

Gensco 3395 ARDEN ROAD HAYWARD Alameda 94545 0 

Heating & Cooling Supply, LLC 6510 Sierra Court Dublin Alameda 94568 0 

Johnstone Supply 1497 Zephyr Ave Hayward Alameda 94544 29 

Johnstone Supply 1384 14th Street Oakland Alameda 94607 83 

Johnstone Supply 
7066 Las Postitas Rd. 
Suite D Livermore Alameda 94551 10 

R. E. Michel Co. 2921 Whipple Road Union City Alameda 94587 65 

Refrigeration Supplies Distributor (RSD) 1376 STEALTH STREET LIVERMORE Alameda 94551 12 

Refrigeration Supplies Distributor (RSD) 436 HESTER STREET SAN LEANDRO Alameda 94577 10 

Rubenstein Supply Company 2800 San Pablo Avenue Oakland Alameda 94608 0 

United Refrigeration 
3018 ALVARADO STREET 
SUITE A SAN LEANDRO Alameda 94577 0 

Us Air Conditioning Distributors (USACD) 1995 Fairway Drive San Leandro Alameda 94577 28 

W.W. Grainger, Inc. 444 Doolittle Dr. San Leandro Alameda 94577 1 

Gensco 1400 SOUTH HIGHWAY 49 JACKSON Amador 95642 0 

Pace Supply 224 MEYERS STREET CHICO Butte 95928 0 

Slakey Brothers(Gensco) 2301 Park Avenue Chico Butte 95928 0 

Watsco 824 Cherry St. Chico Butte 95928 0 

Allied Refrigeration 
2170 Commerce Avenue 
Suite U Concord Contra Costa 94520 0 

CFM Equipment Distributors, Inc. 5650 Imhoff Dr. Unit J Concord Contra Costa 94520 0 

Daikin Comfort 
4020 Nelson Ave. Suite 
100 Concord Contra Costa 94520 0 
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Gensco 2460 BATES AVENUE CONCORD Contra Costa 94520 3 

Hassler Heating And Air Conditioning 1537 South 56th Street El Cerrito Contra Costa 94530 0 

Johnstone Supply Co 
1985 Arnold Industrial 
Way, Unit B CONCORD Contra Costa 94520 0 

Lennox 4090 Pike Lane B Concord Contra Costa 94520 0 

Refrigeration Supplies Distributor (RSD) 2551 Stanwell Drive Concord Contra Costa 94520 7 

Sigler's 1920 MARK COURT CONCORD Contra Costa 94520 19 

Specialty A/C Products 185 mason circle suite A concord Contra Costa 94520 0 

W.W. Grainger, Inc. 2288 Pike Ct. Concord Contra Costa 94520 0 

Western Nevada Supply 2141 JAMES AVENUE 
South Lake 
Tahoe El Dorado 96150 2 

CFM Equipment Distributors, Inc. 1744 South Pearl Ave. Fresno Fresno 93721 0 

Coast Appliance Parts 3260 E. McKinley Fresno Fresno 93703 0 

Daikin Comfort 2620 East Byrd Avenue Fresno Fresno 93706 0 

Facsco 1528 N Thesta St. Fresno Fresno 93703 7 

Geary Pacific 
3026 N. Business Park 
102 Fresno Fresno 93727 0 

Heating & Cooling LLC 5357 E. Home Avenue Fresno Fresno 93703 0 

Johnstone Supply 5658 E. CLINTON AVE. FRESNO Fresno 93727 0 

Lennox 
1155 E. North Ave. Suite 
102 Fresno Fresno 93725 0 

R. E. Michel Co. 
5405 East Home Avenue 
Suite 107 Fresno Fresno 93727 0 

Refrigeration Supplies Distributor (RSD) 
2208 EAST MCKINLEY 
AVENUE FRESNO Fresno 93703 0 

Sigler's 
2345 LOS ANGELES 
STREET FRESNO Fresno 93721 0 

Slakey Brothers(Gensco) 
4333 NORTH EFFIE 
STREET FRESNO Fresno 93726 0 

Trane 
3026 N Business Park Ave 
Suite 105 Fresno Fresno 93727 0 

United Refrigeration 1848 E. Griffith Way Fresno Fresno 93703 8 

Us Air Conditioning Distributors (USACD) 2670 E. BYRD AVE FRESNO Fresno 93706 12 

W.W. Grainger, Inc. 1335 Tuolumne St Fresno Fresno 93706 0 

Watsco 5449 E. Lamona Avenue Fresno Fresno 93727 0 

Daikin Comfort 7335 East Heil Ave El Centro Imperial 92243 0 
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Refrigeration Supplies Distributor (RSD) 110 EAST MAIN STREET EL CENTRO Imperial 92243 6 

Us Air Conditioning Distributors (USACD) 1002 Industry Way El Centro Imperial 92243 0 

Watsco 899 Industry Way El Centro Imperial 92243 0 

Western Nevada Supply 515 S. Main Street Bishop Inyo 93514 32 

Bacsco 330 East 19th Street BAKERSFIELD Kern 93305 0 

Coast Appliance Parts 1404 29th Street Bakersfield Kern 93301 0 

Daikin Comfort 2295 Gibson Street Bakersfield Kern 93308 0 

Heating & Cooling LLC 2401 E. Brundage Lane Bakersfield Kern 93307 4 

Johnstone Supply 2130 "V" STREET Bakersfield Kern 93301 0 

Lennox 7301 Meany Avenue Bakersfield Kern 93308 1 

Refrigeration Supplies Distributor (RSD) 621 EAST 21ST STREET BAKERSFIELD Kern 93305 3 

Sigler's 7021 Schirra Court Bakersfield Kern 93313 1 

United Refrigeration 3101 Gilmore Ave BAKERSFIELD Kern 93308 7 

Us Air Conditioning Distributors (USACD) 720 Williams Street Bakersfield Kern 93305 4 

W.W. Grainger, Inc. 3900 Easton Dr Bakersfield Kern 93309 0 

Watsco 149 UNION AVENUE Bakersfield Kern 93307 1 

Kings County Pipe (Empire Supply Co., 
Inc.) 500 E. Sixth St. Hanford Kings 93230 0 

Western Nevada Supply 200 BELLA WAY SUSANVILLE Lassen 96130 0 

AC Pro 13409 Garvey Ave Baldwin Park Los Angeles 91706 0 

AC Pro 170 N. Daisy Ave. Pasadena Los Angeles 91107 29 

AC Pro 9214 Artesia Blvd Bellflower Los Angeles 90706 1 

AC Pro 9216 Eton Ave Chatsworth Los Angeles 91311 3 

AC Pro 149 Village Court San Dimas Los Angeles 91773 0 

AC Pro 2875 Cherry Avenue Signal Hill Los Angeles 90755 0 

Air Cold Supply - A Ferguson Enterprise 2750 S. Towne Avenue Pomona Los Angeles 91766 0 

Allied Refrigeration 1256 Price Avenue Pomona Los Angeles 91767 18 

Allied Refrigeration 15558 Cabrito Road Van Nuys Los Angeles 91406 20 

Allied Refrigeration 19220 Normandie Ave. Torrence Los Angeles 90502 8 

Allied Refrigeration 2300 E. 28th Street Signal Hill Los Angeles 90755 4 

Allied Refrigeration 306 S. Ninth Avenue City of Industry Los Angeles 91746 5 
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Allied Refrigeration 3650 Holdrege Avenue Los Angeles Los Angeles 90016 28 

Allied Refrigeration 917 Mc Garry St. Los Angeles Los Angeles 90021 16 

American Refrigeration Supplies 910 Justin Avenue Glendale Los Angeles 91201 13 

Baker Distribution 11636 Tuxford Street Sun Valley Los Angeles 91352 0 

Coast Appliance Parts 2606 Lee Avenue South El Monte Los Angeles 91733 9 

Coast Appliance Parts 15700 S. Broadway Gardena Los Angeles 90248 0 

Coast Appliance Parts 6250 Cherry Avenue Long Beach Los Angeles 90805 0 

Coast Appliance Parts 5916 Kester Avenue Van Nuys Los Angeles 91411 0 

Daikin Comfort 16150 STAGG STREET VAN NUYS Los Angeles 91406 25 

Daikin Comfort 
20035 E. Walnut Drive 
North City of Industry Los Angeles 91789 0 

Daikin Comfort 23021 Normandie Avenue Torrance Los Angeles 90501 3 

Daikin Comfort 315 Cloverleaf Drive Baldwin Park Los Angeles 91706 13 

Daikin Comfort 3334 San Fernando Rd Los Angeles Los Angeles 90065 10 

Daikin Comfort 
3633 Lenawee Ave. Ste 
180 Los Angeles Los Angeles 90016 19 

Daikin Comfort 
525 PARK AVENUE SUITE 
A SAN FERNANDO Los Angeles 91340 12 

Daikin Comfort 9440 Lurline Ave Chatsworth Los Angeles 91311 4 

Daikin Comfort 
40222-A LaQuinta Lane 
Suite 101 Palmdale Los Angeles 93551 0 

Daikin Comfort 9834 Alburtis Avenue Santa Fe Springs Los Angeles 90670 0 

Ferguson 11244 Playa Court Culver City Los Angeles 90230 0 

Ferguson 1144 West Avenue L12 Lancaster Los Angeles 93534 0 

Ferguson 13500 Saticoy Street Van Nuys Los Angeles 91402 15 

Ferguson 3030 N Kenwood St Unit F Burbank Los Angeles 91505 0 

Ferguson 26470 Summit Circle Santa Clarita Los Angeles 91350 6 

Ferguson 429 MADERA ST. SAN GABRIEL Los Angeles 91776 246 

Ferguson 640 Ayon Avenue Azusa Los Angeles 91702 3 

Ferguson 9401 Oso Avenue Chatsworth Los Angeles 91311 12 

Geary Pacific 16665 Arminta Street Van Nuys Los Angeles 91406 9 

Geary Pacific 16037 Foothill Blvd Irwindale Los Angeles 91706 0 

Hajoca Corporation 12334 Denholm Drive El Monte Los Angeles 91732 0 

Heating & Cooling LLC 139 N. Sunset Blvd 
CITY OF 
INDUSTRY Los Angeles 91744 0 
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Heating & Cooling LLC 
3650 N. INDUSTRY 
Avenue LAKEWOOD Los Angeles 90712 0 

Heating & Cooling LLC 825 9714 DEERING AVENUE CHATSWORTH Los Angeles 91311 0 

Heating & Cooling Supply, LLC 14742 Raymer Street Van Nuys Los Angeles 91405 0 

Hirsch Pipe & Supply Co., Inc. 1011 N. Gower St. Hollywood Los Angeles 90038 1 

Hirsch Pipe & Supply Co., Inc. 2920 E. Miraloma Ave. Anaheim Los Angeles 92806 0 

Hirsch Pipe & Supply Co., Inc. 23023 Normandie Ave. Torrance Los Angeles 90501 2 

Hirsch Pipe & Supply Co., Inc. 7811 Deering Ave. Canoga Park Los Angeles 91304 1 

Hirsch Pipe & Supply Co., Inc. 3530 E. Anaheim St. Long Beach Los Angeles 90804 0 

Hirsch Pipe & Supply Co., Inc. 1330 S. Atlantic Blvd. Los Angeles Los Angeles 90022 0 

Hirsch Pipe & Supply Co., Inc. 2343 San Fernando Rd. Los Angeles Los Angeles 90065 0 

Hirsch Pipe & Supply Co., Inc. 3317 W. Jefferson Blvd. Los Angeles Los Angeles 90018 0 

Hirsch Pipe & Supply Co., Inc. 12024 Sherman Way North Hollywood Los Angeles 91605 0 

Hirsch Pipe & Supply Co., Inc. 1717 19th St. Santa Monica Los Angeles 90404 0 

Hirsch Pipe & Supply Co., Inc. 14949 Oxnard St. Van Nuys Los Angeles 91411 0 

Howard Industries 8855 WASHINGTON BLVD CULVER CITY Los Angeles 90232 172 

Johnstone Supply 1433 Venice Blvd. Los Angeles Los Angeles 90006 36 

Johnstone Supply 19005 Parthenia Road Northridge Los Angeles 91324 32 

Johnstone Supply 25027 Anza Drive Valencia Los Angeles 91355 21 

Johnstone Supply 2810 Temple Avenue Long Beach Los Angeles 90806 2 

Johnstone Supply 31240 La Baya Drive Westlake Village Los Angeles 91362 34 

Johnstone Supply 42033 6th Street West Lancaster Los Angeles 93534 38 

Johnstone Supply 11725 Inglewood Ave. Hawthorne Los Angeles 90250 0 

Johnstone Supply 16147 Avenida Patilla Irwindale Los Angeles 91706 0 

Johnstone Supply 9143 Perkins Street Pico Rivera Los Angeles 90660 0 

Johnstone Supply 8639 Tamarack Avenue Sun Valley Los Angeles 91352 0 

Lennox 13668 Valley Blvd A City of Industry Los Angeles 91746 9 

Lennox 19801 Nordhoff Pl 109 Chatsworth Los Angeles 91311 19 

Lennox 25217 Rye Canyon Road Valencia Los Angeles 91355 1 
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Lennox 
3410 SAN FERNANDO 
ROAD, UNIT 5 LOS ANGELES Los Angeles 90065 10 

R. E. Michel Co. 5370 Third Street Irwindale Los Angeles 91706 0 

R. E. Michel Co. 155 W. Victoria Street Long Beach Los Angeles 90805 0 

R.E. Michel Company, Inc. 7800 Haskell Avenue Van Nuys Los Angeles 91406 0 

Refrigeration Supplies Distributor (RSD) 1201 Monterey Pass Road Monterey Park Los Angeles 91754 41 

Refrigeration Supplies Distributor (RSD) 14901 RAYMER ST VAN NUYS Los Angeles 91405 1 

Refrigeration Supplies Distributor (RSD) 724 S. Flower Street Burbank Los Angeles 91502 0 

Refrigeration Supplies Distributor (RSD) 
21727 NORDHOFF 
STREET CHATSWORTH Los Angeles 91311 22 

Refrigeration Supplies Distributor (RSD) 2745 Temple Avenue Signal Hill Los Angeles 90755 1 

Refrigeration Supplies Distributor (RSD) 680 UNION AVE POMONA Los Angeles 91768 17 

Refrigeration Supplies Distributor (RSD) 702 W. 190th Street Gardena Los Angeles 90248 75 

RSD 5910 BOWCROFT STREET LOS ANGELES Los Angeles 90016 0 

Sigler's 21200 Lassen Street CHATSWORTH Los Angeles 91311 17 

Sigler's 
3424 N San Fernando Rd 
Suite 100 Los Angeles Los Angeles 90065 0 

Sigler's 3648 INDUSTRY AVE LAKEWOOD Los Angeles 90712 0 

Sigler's 15612 FIRST ST IRWINDALE Los Angeles 91706 58 

Toro Aire, Inc. 320 W. Cerritos Avenue Glendale Los Angeles 91204 0 

Toro Aire, Inc. 1708 Mahalo Place 
Rancho 
Dominguez Los Angeles 90220 0 

Trane 20450 E. Walnut Dr. N Diamond Bar Los Angeles 91765 2 

Trane 
3631 SAN FERNANDO 
ROAD GLENDALE Los Angeles 91204 6 

Trane 
21720 Wilmington Ave. 
Suite 308-309 Long Beach Los Angeles 90810 0 

United Refrigeration 1134 E. Dominguez Street Carson Los Angeles 90810 0 

United Refrigeration 
3421 N. San Fernando 
Road Los Angeles Los Angeles 90065 70 

United Refrigeration 510 E. Rancho Vista Blvd. Palmdale Los Angeles 93550 1 

United Refrigeration 5345 THIRD STREET Irwindale Los Angeles 91706 0 

United Refrigeration 16606 Schoenborn St North Hills Los Angeles 91343 0 
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US Air Conditioning Distributors 2225 Colby Avenue Los Angeles Los Angeles 90064 6 

Us Air Conditioning Distributors (USACD) 1100 Chestnut St. Burbank Los Angeles 91506 42 

Us Air Conditioning Distributors (USACD) 
9250 OWENSMOUTH 
AVENUE Chatsworth Los Angeles 91311 0 

Us Air Conditioning Distributors (USACD) 235 E. Avenue K-10 Lancaster Los Angeles 93535 19 

Us Air Conditioning Distributors (USACD) 25064 Anza Dr. Valencia Los Angeles 91355 47 

Us Air Conditioning Distributors (USACD) 2531 S. Alameda St. Vernon Los Angeles 90058 6 

Us Air Conditioning Distributors (USACD) 9836 Alburtis Ave. Santa Fe Springs Los Angeles 90670 10 

Us Air Conditioning Distributors (USACD) 2751 Temple Avenue Signal Hill Los Angeles 90755 0 

Us Air Conditioning Distributors (USACD) 7628 Sepulveda Blvd. Van Nuys Los Angeles 91405 0 

W.W. Grainger, Inc. 10137 S. Norwalk Blvd Santa Fe Springs Los Angeles 90670 3 

W.W. Grainger, Inc. 1050 W. Walnut St Compton Los Angeles 90220 0 

W.W. Grainger, Inc. 10804 S. La Cienega Blvd Inglewood Los Angeles 90304 3 

W.W. Grainger, Inc. 8930 Winnetka Ave Northridge Los Angeles 91324 0 

Watsco 16253 Ornelas Street Irwindale Los Angeles 91706 40 

Ferguson 68 Belvedere St. San Rafael Marin 94901 35 

Johnstone Supply 1755 GROGAN AVE MERCED Merced 95341 0 

Gensco 321 ORANGE AVENUE SAND CITY Monterey 93955 0 

Gensco / Slakey Brothers 601 WORK STREET SALINAS Monterey 93901 8 

Johnstone Supply 1528 Moffett Street SALINAS Monterey 93905 8 

Refrigeration Supplies Distributor (RSD) 527 BRUNKEN AVENUE SALINAS Monterey 93901 1 

W.W. Grainger, Inc. 1334 Dayton St. Salinas Monterey 93901 0 

Wholesale Solutions 720 Sixth Street Napa Napa 94559 0 

Gensco 
12277 LOMA RICA DRIVE 
SUITE E GRASS VALLEY Nevada 95945 0 

Western Nevada Supply 10990 INDUSTRIAL WAY Truckee Nevada 96161 77 

AC Pro 591 S. Walnut St. La Habra Orange 90631 0 

AC Pro 23456 South Pointe Blvd Laguna Hills Orange 92653 27 

AC Pro 3060 E. La Palma Avenue Anaheim Orange 92806 16 

AC Pro 7606 Garden Grove Blvd Westminster Orange 92683 0 
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Air Cold Supply - A Ferguson Enterprise 1346 S. Claudina Street Anaheim Orange 92805 0 

Allied Refrigeration 1211 E. Edinger Avenue Tustin Orange 92780 10 

American Refrigeration Supplies 1086 Kraemer Place Anaheim Orange 92806 0 

Daikin Comfort 1225 N. KRAEMER BLVD ANAHEIM Orange 92806 0 

Daikin Comfort 18085 EUCLID STREET 
FOUNTAIN 
VALLEY Orange 92708 0 

Ferguson 605 E. Cerritos Avenue Anaheim Orange 92805 0 

Geary Pacific 1200 E. Cerritos Avenue Anaheim Orange 92805 8 

Heating & Cooling LLC 685 N. Poplar Street Orange Orange 92868 0 

Hirsch Pipe & Supply Co., Inc. 7521 Garden Grove Blvd Garden Grove Orange 92841 0 

Johnstone Supply 23211 Del Lago Dr Laguna Hills Orange 92653 0 

Johnstone Supply 518 E BALL ROAD ANAHEIM Orange 92805 17 

Johnstone Supply 520 E. Dyer Road Santa Ana Orange 92707 7 

Lennox 1320 South Allec Street Anaheim Orange 92805 0 

Lennox 299 Goddard Street Irvine Orange 92618 0 

R. E. Michel Co. 1039 E. Lacy Ave. Anaheim Orange 92805 74 

Refrigeration Supplies Distributor (RSD) 
26021 ATLANTIC OCEAN 
DRIVE LAKE FOREST Orange 92630 0 

Refrigeration Supplies Distributor (RSD) 2890 E CORONADO ST ANAHEIM Orange 92806 11 

Refrigeration Supplies Distributor (RSD) 2100 E. WILSHIRE AVE SANTA ANA Orange 92705 0 

RSD 
6391 ORANGETHORPE 
AVENUE BUENA PARK Orange 90620 51 

Sigler's 205 S. PUENTE ST BREA Orange 92821 0 

Smardan-Hatcher Co. 17273 Mt. Hermann St. Fountain Valley Orange 92708 1 

Toro Aire, Inc. 3425 E. La Palma Ave Anaheim Orange 92806 0 

Totaline 15041 Bake Pkwy Suite L Irvine Orange 92618 0 

Trane 15551 Red Hill Avenue TUSTIN Orange 92780 9 

United Refrigeration 6150 Valley View Street Buena Park Orange 90620 0 

United Refrigeration 1920 E. McFadden Avenue Santa Ana Orange 92705 16 

Us Air Conditioning Distributors (USACD) 1304 S. Claudina Street Anaheim Orange 92805 19 

Us Air Conditioning Distributors (USACD) 22572 Shannon Circle Lake Forest Orange 92630 0 
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W.W. Grainger, Inc. 
12871 Western Ave Suite 
A Garden Grove Orange 92841 0 

W.W. Grainger, Inc. 310 E. Ball Rd Anaheim Orange 92805 2 

W.W. Grainger, Inc. 1554 Brookhollow Dr. Santa Ana Orange 92705 2 

Watsco 
3020 SOUTH KILSON 
DRIVE SANTA ANA Orange 92707 12 

Daikin Comfort 
8825 WASHINGTON BLVD. 
STE 400 ROSEVILLE Placer 95678 0 

Lennox 
1010 Winding Creek Road, 
Ste 100 Roseville Placer 95678 0 

Refrigeration Supplies Distributor (RSD) 640 COMMERCE DRIVE ROSEVILLE Placer 95678 28 

Jefferson Supply Company 365 W Sierra Ave Portola Plumas 96122 0 

AC Pro 1622 Illinois Ave. Perris Riverside 92570 19 

AC Pro 75220 Merle Drive Palm Desert Riverside 92211 0 

Ac Pro 1751 Malborough Avenue Riverside Riverside 92507 0 

AC Pro 
27230 Madison Ave. Suite 
C1 Temecula Riverside 92590 0 

Allied Refrigeration 34660 Date Palm Drive Cathedral City Riverside 92234 14 

American Refrigeration Supplies 1337 Walker Ln Corona Riverside 92879 2 

Daikin Comfort 
1900 Compton Ave Suite 
102 Corona Riverside 92881 0 

Daikin Comfort 41670 Reagan Way Murrieta Riverside 92562 0 

Daikin Comfort 
7129 Old 215 Frontage 
Road Riverside Riverside 92508 0 

Daikin Comfort 30720 Gunther Street Thousand Palms Riverside 92276 0 

Ferguson 36283 Plaza Drive Cathedral City Riverside 92234 0 

Ferguson 81925 Industrial Place Indio Riverside 92201 0 

Ferguson 2751 Durahart Street Riverside Riverside 92507 0 

Geary Pacific 6421 Box Springs Blvd Riverside Riverside 92507 13 

Hajoca Corporation 682 Eugene Road Palm Springs Riverside 92264 0 

Heating & Cooling LLC 30715 FRONT ST Thousand Palms Riverside 92276 2 

Heating & Cooling LLC 
12140 Magnolia Ave Unit 
71 Riverside Riverside 92503 0 

Indio Cooling & Heating Supply 
45-100 Golf Center Pkwy 
Suite C Indio Riverside 92201 0 

Johnstone Supply 1000 El Sobrante Rd. CORONA Riverside 92879 0 
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Johnstone Supply 
77524 El Duna Court, Suite 
H Palm Desert Riverside 92211 0 

Johnstone Supply 42655 Rio Nedo Temecula Riverside 92590 40 

Lennox 1790 Iowa Avenue Riverside Riverside 92507 0 

Lennox 30575 HILL ST. 
THOUSAND 
PALMS Riverside 92276 0 

R. E. Michel Co. 
43137 Business Park 
Drive Temecula Riverside 92590 6 

R. E. Michel Co. 72-110 Corporate Way Thousand Palms Riverside 92276 0 

R.E. Michel Company 2350 Mulberry St Riverside Riverside 92501 0 

Refrigeration Supplies Distributor (RSD) 117 Via Trevizio Corona Riverside 92879 0 

Refrigeration Supplies Distributor (RSD) 4131 Latham Street Riverside Riverside 92501 11 

Refrigeration Supplies Distributor (RSD) 
43300 BUSINESS PARK 
DR. A102 TEMECULA Riverside 92590 0 

Refrigeration Supplies Distributor (RSD) 30-571 Front Street Thousand Palms Riverside 92276 0 

Sigler's 
14751 MERIDIAN 
PARKWAY RIVERSIDE Riverside 92518 3 

Sigler's 73605 Dinah Shore Drive Palm Desert Riverside 92211 3 

Toro Aire, Inc. 301 S. California Ave Beaumont Riverside 92223 0 

Trane 
2222 KANSAS AVE. SUITE 
C RIVERSIDE Riverside 92507 0 

United Refrigeration 41573 Cherry Street Murrieta Riverside 92562 0 

United Refrigeration, Inc. 
77670 Springfield Lane, 
Suite 5A Palm Desert Riverside 92211 0 

Us Air Conditioning Distributors (USACD) 39-312 Leopard Street, Palm Desert Riverside 92211 32 

Us Air Conditioning Distributors (USACD) 68-713 Perez Road Cathedral City Riverside 92234 4 

Us Air Conditioning Distributors (USACD) 2100 Chicago Ave. Riverside Riverside 92507 0 

Us Air Conditioning Distributors (USACD) 27470 Colt Court Temecula Riverside 92590 0 

W.W. Grainger, Inc. 1151 E. Columbia Ave Riverside Riverside 92507 0 

American Refrigeration Supplies 2703 5th Street Sacramento Sacramento 95818 4 

CFM Equipment Distributors, Inc. 1644 Main Avenue Suite 1 Sacramento Sacramento 95814 0 

Daikin Comfort 4750 Lang Ave. McClellan Sacramento 95652 5 

Daikin Comfort 840 N. 10TH ST. SUITE J SACRAMENTO Sacramento 95811 0 
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Daikin Comfort 9621 Oates Dr Sacramento Sacramento 95827 2 

Ferguson 5005 Raley Blvd Suite A Sacramento Sacramento 95838 0 

Geary Pacific 4365 Jetway Court North Highlands Sacramento 95660 11 

Geary Pacific 8541 23RD AVE SACRAMENTO Sacramento 95826 0 

Gensco / Slakey Brothers 2215 KAUSEN STE 1 ELK GROVE Sacramento 95758 0 

Gianelli's Appliances & Supplies 10853 Folsom Blvd Rancho Cordova Sacramento 95670 0 

Heating & Cooling LLC 
7321 Roseville Road Suite 
10 SACRAMENTO Sacramento 95842 0 

Johnstone Supply 
3301 Orange Grove 
Avenue North Highlands Sacramento 95660 0 

Lennox 
2539 Mercantile Drive 
Suite 2 Rancho Cordova Sacramento 95742 0 

Lennox 1021 Striker Avenue Sacramento Sacramento 95834 0 

Refrigeration Supplies Distributor (RSD) 
10170 Croydon Way Suite 
1 Sacramento Sacramento 95827 0 

Refrigeration Supplies Distributor (RSD) 2350 LEXINGTON STREET SACRAMENTO Sacramento 95815 0 

Sigler's 
1037 N. MARKET BLVD 
SUITE 1 SACRAMENTO Sacramento 95834 0 

Slakey Brothers 
3201 Orange Grove 
Avenue North Highlands Sacramento 95660 0 

Trane 4380 Warehouse Court North Highlands Sacramento 95660 5 

United Refrigeration 4330 ROSEVILLE ROAD North Highlands Sacramento 95660 2 

Us Air Conditioning Distributors (USACD) 3333 ORANGE GROVE 
NORTH 
HIGHLANDS Sacramento 95660 6 

W.W. Grainger, Inc. 6412 Tupelo Dr. G Citrus Heights Sacramento 95621 0 

Wholesale Outlet, Inc 4920 RALEY BLVD SACRAMENTO Sacramento 95838 0 

AC Pro 12365 Central Ave. Unit A Chino 
San 
Bernardino 91710 0 

Allied Refrigeration 404 S. I Street San Bernardino 
San 
Bernardino 92410 14 

American Refrigeration Supplies 399 S. Arrowhead Avenue San Bernardino 
San 
Bernardino 92408 0 

Baker Distribution 
26008 Business Center 
Drive Redlands 

San 
Bernardino 92374 0 

Coast Appliance Parts 948 Colton Avenue Colton 
San 
Bernardino 92324 0 
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Daikin Comfort 5160 RICHTON ST. "A" MONTCLAIR 
San 
Bernardino 91763 0 

Daikin Comfort 
12520 Business Center 
Drive Unit B Victorville 

San 
Bernardino 92395 0 

Daikin Comfort 
25948 Business Center 
Dr. Redlands 

San 
Bernardino 92374 3 

Ferguson 4652 E Brickell St Ontario 
San 
Bernardino 91761 0 

Ferguson 15220 Anacapa Road Victorville 
San 
Bernardino 92392 7 

Hirsch Pipe & Supply Co., Inc. 9004 Benson Ave. Montclair 
San 
Bernardino 91763 0 

Hirsch Pipe & Supply Co., Inc. 24583 Redlands Blvd Lima Linda 
San 
Bernardino 92354 0 

Johnstone Supply 584 Inland Center Drive 
SAN 
BERNARDINO 

San 
Bernardino 92408 4 

Johnstone Supply 2132 Aviation Drive Upland 
San 
Bernardino 91786 0 

Karnair HVAC Supply 2279 LA CROSSE AVENUE COLTON 
San 
Bernardino 92324 0 

Lennox 
5160 Richton Street Suite 
H Montclair 

San 
Bernardino 91763 0 

Refrigeration Supplies Distributor (RSD) 1705 E Francis Street ONTARIO 
San 
Bernardino 91761 0 

Sigler Wholesale Distributors 
2641 LINDSAY PRIVADO 
DRIVE ONTARIO 

San 
Bernardino 91761 0 

U.S. Air Conditioning Distributors 
(USACD) 701 Adell Street San Bernardino 

San 
Bernardino 92408 6 

United Refrigeration 
4060 EAST AIRPORT 
DRIVE ONTARIO 

San 
Bernardino 91761 0 

United Refrigeration 625 S. LINCOLN AVENUE 
SAN 
BERNARDINO 

San 
Bernardino 92408 0 

Us Air Conditioning Distributors (USACD) 17615 CATALPA STREET HESPERIA 
San 
Bernardino 92345 0 

Us Air Conditioning Distributors (USACD) 3062 E. Inland Empire Blvd Ontario 
San 
Bernardino 91764 49 

W.W. Grainger, Inc. 9220 Hyssop Dr. 
Rancho 
Cucamonga 

San 
Bernardino 91730 0 

AC Pro 
13230 Evening Creek 
Dr. South San Diego San Diego 92128 3 

AC Pro 1402 N. Magnolia Ave El Cajon San Diego 92020 16 
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AC Pro 2040 Oceanside Blvd. Oceanside San Diego 92054 12 

AC Pro 2181 Meyers Ave Escondido San Diego 92029 29 

Allied Refrigeration 199 S. Marshall Street El Cajon San Diego 92020 0 

Allied Refrigeration 7865 Ostrow Street San Diego San Diego 92111 0 

Allied Refrigeration 1928 Don Lee Place Escondido San Diego 92029 15 

American Refrigeration Supplies 7874 Ronson Road San Diego San Diego 92111 0 

Appliance Parts Center 222 E. 8th Street National City San Diego 91950 2 

Coast Appliance Parts 4408 Twain Avenue San Diego San Diego 92120 0 

Daikin Comfort 1890 N. Marshall Ave. El Cajon San Diego 92020 0 

Daikin Comfort 
2425 auto park way Suite 
200 Escondido San Diego 92029 0 

Daikin Comfort 3562 Ruffin Road San Diego San Diego 92123 3 

Ferguson 1224 NORTH MARSHALL EL CAJON San Diego 92020 8 

Geary Pacific 1161 W. Bradley Avenue El Cajon San Diego 92020 9 

Heating & Cooling LLC 
11661 RIVERSIDE DRIVE 
STE. 185 LAKESIDE San Diego 92040 0 

Heating & Cooling LLC 3970 Home Avenue San Diego San Diego 92105 4 

Heating & Cooling LLC 629 ALPINE WAY ESCONDIDO San Diego 92029 12 

Hirsch Pipe & Supply Co., Inc. 5680 Kearny Villa Rd. San Diego San Diego 92123 0 

Johnstone Supply 1903 FRIENDSHIP DRIVE EL CAJON San Diego 92020 151 

Johnstone Supply 2750 La Mirada Drive Vista San Diego 92081 46 

Johnstone Supply Co 4320 PACIFIC HWY SAN DIEGO San Diego 92110 5 

Lennox 2250 Micro Place Escondido San Diego 92029 1 

National Ventiliating And Equipment 
Company 3205 F Street San Diego San Diego 92102 0 

R. E. Michel Co. 1437-1445 Fayette St El Cajon San Diego 92020 3 

Refrigeration Supplies Distributor (RSD) 7332 CONVOY COURT SAN DIEGO San Diego 92111 0 

Refrigeration Supplies Distributor (RSD) 402 WEST 35TH National City San Diego 91950 2 

Sigler's 804-A RANCHEROS DRIVE San Marcos San Diego 92069 1 

Toro Aire, Inc. 12215 Kirkham Rd. #100 Poway San Diego 92064 0 

Trane Supply 3565 Corporate Court San Diego San Diego 92123 0 

United Refrigeration 2225 Auto Park Way Escondido San Diego 92029 0 
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United Refrigeration 
2626 SOUTHPORT WAY, 
STE. G NATIONAL CITY San Diego 91950 4 

United Refrigeration 
8841 Clairemont Mesa 
Blvd San Diego San Diego 92123 65 

Us Air Conditioning Distributors (USACD) 8717 COMPLEX DR. San Diego San Diego 92123 15 

Us Air Conditioning Distributors (USACD) 1238-A Simpson Way Escondido San Diego 92029 57 

Us Air Conditioning Distributors (USACD) 1250 N. Marshall Avenue El Cajon San Diego 92020 92 

W.W. Grainger, Inc. 8001 Raytheon Rd. San Diego San Diego 92111 0 

Watsco 241 Market Place Escondido San Diego 92029 0 

American Refrigeration Supplies 145 11th Street San Francisco San Francisco 94103 7 

Gow Supply Company 1492 Egbert Avenue San Francisco San Francisco 94124 60 

American Refrigeration Supplies 740 E. Hazelton Avenue Stockton San Joaquin 95203 0 

Daikin Comfort 2601 Teepee Drive Stockton San Joaquin 95205 0 

Ferguson 900 Spreckels Road Manteca San Joaquin 95336 0 

Gensco / Slakey Brothers 2540 TEEPEE DRIVE STOCKTON San Joaquin 95205 6 

Johnstone Supply 2790 E. Cherokee Road Stockton San Joaquin 95205 0 

Refrigeration Supplies Distributor (RSD) 2882 Teepee Dr STOCKTON San Joaquin 95205 0 

Standard Appliance Co 1733 Sanguinetti Ln Stockton San Joaquin 95205 0 

US Air Conditioning Distributors (USACD) 2455 Teepee Drive Stockton San Joaquin 95205 0 

W.W. Grainger, Inc. 2501 Stagecoach Rd. Stockton San Joaquin 95215 0 

Ferguson 3550 LA CRUZ WAY PASO ROBLES 
San Luis 
Obispo 93446 0 

R. E. Michel Co. 501 Riverside Ave Paso Robles 
San Luis 
Obispo 93446 0 

Us Air Conditioning Distributors (USACD) 495 MARQUITA AVENUE PASO ROBLES 
San Luis 
Obispo 93446 0 

Winsupply 2320-C Ramada Dr. Paso Robles 
San Luis 
Obispo 93446 0 

American Refrigeration Supplies 255 Harbor Way 
South San 
Francisco San Mateo 94080 0 

Johnstone Supply 1445 San Mateo Avenue 
South San 
Francisco San Mateo 94080 0 

Refrigeration Supplies Distributor (RSD) 285 LAWRENCE AVENUE 
South San 
Francisco San Mateo 94080 9 
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Sigler's 
229 LITTLEFIELD AVENUE 
SUITE 1 

SOUTH SAN 
FRANCISCO San Mateo 94080 0 

Slakey Brothers/S. San Francisco 242 Shaw Road 
S. SAN 
FRANCISCO San Mateo 94080 0 

United Refrigeration 
933 WASHINGTON 
STREET SAN CARLOS San Mateo 94070 3 

Us Air Conditioning Distributors (USACD) 291 Harbor Way S San Francisco San Mateo 94080 19 

W.W. Grainger, Inc. 1360 Rollins Rd. Burlingame San Mateo 94010 9 

Johnstone Supply 740 Cacique Street 
SANTA 
BARBARA Santa Barbara 93103 26 

R. E. Michel Co. 
3130-2 Skyway Drive Suite 
201 Santa Maria Santa Barbara 93455 0 

Smardan-Hatcher Co. 810 E Mason St. Santa Barbara Santa Barbara 93103 0 

United Refrigeration 134 NOPALITAS WAY 
SANTA 
BARBARA Santa Barbara 93103 0 

United Refrigeration, Inc. 1265 W. McCoy Lane Santa Maria Santa Barbara 93455 14 

Us Air Conditioning Distributors (USACD) 
1 North Calle Cesar 
Chavez Suite 13 Santa Barbara Santa Barbara 93103 0 

Allied Refrigeration 702 E. Gish Road San Jose Santa Clara 95112 3 

CFM Equipment Distributors, Inc. 890 Service Street Suite G San Jose Santa Clara 95112 0 

Daikin Comfort 
1070 COMMERCIAL 
STREET STE 103 SAN JOSE Santa Clara 95112 0 

Ferguson 200 E Trimble Rd. STE 90 San Jose Santa Clara 95131 0 

Ferguson 7175 Chestnut St. Gilroy Santa Clara 95020 0 

Fix Air 890 Service Street Suite A San Jose Santa Clara 95112 0 

Johnstone Supply 1070 Commercial Street San Jose Santa Clara 95112 7 

Johnstone Supply 8871 Muroaka Drive Gilroy Santa Clara 95020 0 

Lennox 422 S. Abbott Avenue Milpitas Santa Clara 95035 0 

R.E. Michel Company, Inc. 1359 Oakland Road San Jose Santa Clara 95112 3 

Refrigeration Supplies Distributor (RSD) 1050 Commercial Street San Jose Santa Clara 95112 5 

Slakey Brothers 1480 Nicora Avenue San Jose Santa Clara 95133 0 

United Refrigeration 
904 COMMERCIAL 
STREET SAN JOSE Santa Clara 95112 2 

Us Air Conditioning Distributors (USACD) 1233 N. 5th Street San Jose Santa Clara 95112 14 

W.W. Grainger, Inc. 2261 Ringwood Ave. San Jose Santa Clara 95131 0 
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Watsco 2138 ZANKER ROAD SAN JOSE Santa Clara 95131 1 

Slakey 2608 Chanticleer Avenue Santa Cruz Santa Cruz 95065 0 

Geary Pacific 8711 Airport Road Redding Shasta 96002 5 

Johnstone Supply 940 Wall Street Redding Shasta 96002 0 

Keller Supply 3055 Cross Roads Drive Redding Shasta 96003 0 

Pace Supply 3676 Old Hwy 44 Drive Redding Shasta 96003 0 

Refrigeration Supplies Distributor (RSD) 
915 Industrial Avenue 
Suite 101 Redding Shasta 96002 0 

Slakey 
1200 INDUSTRIAL 
STREET REDDING Shasta 96002 0 

Us Air Conditioning Distributors (USACD) 3035 Crossroads Drive Redding Shasta 96003 0 

Slakey 1190 WESTERN STREET FAIRFIELD Solano 94533 0 

Us Air Conditioning Distributors (USACD) 
815 Chadbourne Road 
Suite 110 Fairfield Solano 94534 0 

American Refrigeration Supplies 245 Sutton Place Santa Rosa Sonoma 95407 0 

Baker 3645 Standish Ave SANTA ROSA Sonoma 95407 0 

Johnstone Supply 200 TALMADGE DRIVE SANTA ROSA Sonoma 95407 0 

Refrigeration Supplies Distributor (RSD) 3355 McMaude Place Santa Rosa Sonoma 95407 0 

Slakey Brothers 2845 DUKE COURT SANTA ROSA Sonoma 95407 17 

Us Air Conditioning Distributors (USACD) 
258 Sutton Place Suite 
104 Santa Rosa Sonoma 95407 0 

W.W. Grainger, Inc. 5760 Commerce Blvd. Rohnert Park Sonoma 94928 3 

American Refrigeration Supplies 1405-2 Granite Lane Modesto Stanislaus 95351 0 

Baker Distributing / Watsco 
1601 Cummins Drive, 
Suite E Modesto Stanislaus 95358 0 

CFM Equipment Distributors, Inc. 301 9th St. Unit E Modesto Stanislaus 95351 0 

Daikin Comfort 
1101 OATES COURT, STE 
100 MODESTO Stanislaus 95358 0 

Gensco 1001 OATES COURT MODESTO Stanislaus 95358 0 

Heating & Cooling LLC 
301 S. 9TH STREET-BLDG. 
C Modesto Stanislaus 95351 0 

Johnstone Supply 1900 Blue Gum Avenue Modesto Stanislaus 95358 0 

Refrigeration Supplies Distributor (RSD) 
1123 LONE PALM 
AVENUE Modesto Stanislaus 95351 1 
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United Refrigeration 
1123 LONE PALM 
AVENUE MODESTO Stanislaus 95351 1 

Us Air Conditioning Distributors (USACD) 301 9th Street Bldg. D Modesto Stanislaus 95351 11 

Slakey Brothers 545 BOYD STREET YUBA CITY Sutter 95991 22 

Baker Distributing Company 695 E Paige Ave Tulare Tulare 93274 2 

Coast Appliance Parts 312 E. Tulare Street Visalia Tulare 93277 0 

Empire Supply Co., Inc. 700 E. Race Ave. Visalia Tulare 93291 0 

Johnstone Supply 435 N. BURKE Visalia Tulare 93292 0 

Johnstone Supply Visalia 751 N. Elko St Visalia Tulare 93291 1 

Refrigeration Supplies Distributor (RSD) 9946 W. Nicholas Avenue Visalia Tulare 93291 0 

United Refrigeration 1736 Janelli Court Visalia Tulare 93291 0 

Gensco / Slakey Brothers 19450 INDUSTRIAL DRIVE SONORA Tuolumne 95370 0 

Daikin Comfort 846 Verdulera St Unit 102 Camarillo Ventura 93010 0 

Ferguson 2570 Conejo Spectrum st. Thousand Oaks Ventura 91320 0 

Heating & Cooling Supply, LLC 321 Irving Drive Oxnard Ventura 93030 0 

Johnstone Supply 1250 Graves Ave Oxnard Ventura 93030 0 

Lennox 2221 Eastman Avenue Oxnard Ventura 93030 1 

Sigler's 1415 Lawrence Drive Thousand Oaks Ventura 91320 0 

United Refrigeration 
3120 PASEO MERCADO, 
STE. 101 OXNARD Ventura 93036 0 

Us Air Conditioning Distributors (USACD) 2539 Teller Road Newbury Park Ventura 91320 0 

Us Air Conditioning Distributors (USACD) 550 Del Norte Blvd Oxnard Ventura 93030 34 

W.W. Grainger, Inc. 101 S. Rice Ave Oxnard Ventura 93030 0 

W.W. Grainger, Inc. 3691 Industrial Blvd 
West 
Sacramento Yolo 95691 0 
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8.1.3 Utility Collection Locations 

 

Location Address City County Zip 
# of MT 
collected 

Anza Electric Cooperative, Inc. 58470 Hwy 371 Anza Riverside 92539 5 

 
8.1.4 HHW Collection Locations  

 

Location Address City County Zip 
# of MT 
collected 

Alameda County Household Haz. Waste Program 
- Livermore HHW Facility 5584 La Ribera St. Livermore Alameda 94550 5 

Alameda County Household Haz. Waste Program 
- Hayward HHW Facility 2091 W Winton Ave Hayward Alameda 94545 0 

Alameda County Household Haz. Waste Program 
- Oakland HHW Facility 2100 East 7th Street Oakland Alameda 94606 30 

City Of Fremont PHHWCF 41149 BOYCE ROAD FREMONT Alameda 94538 20 

Castro Valley Sanitary District 
21040 MARSHALL 
STREET 

CASTRO 
VALLEY Alameda 94546 2 

Amador County Waste Management Dept. 810 Court Street Jackson Amador 95642 0 

Delta Diablo HHW 2500 Pittsburg-Antioch Antioch 
Contra 
Costa 94509 0 

Central Contra Costa Sanitary District 4797 Imhoff Place Martinez 
Contra 
Costa 94553 45 

Del Norte County Transfer Station 1700 STATE STREET 
Crescent 
City Del Norte 95531 0 

South Tahoe Refuse Transfer Station 2140 Ruth AVE. 
South Lake 
Tahoe El Dorado 96150 0 

County Of Fresno Dept of Public Works 
1327 W Dan Ronquillo 
Drive Fresno Fresno 93706 0 

El Centro HHW Facility (Imperial Valley Resource 
Management Agency) 702 E Heil Ave El Centro Imperial 92243 0 

Brawley HHW Facility (Imperial Valley Resource 
Management Agency) 180 S Western Ave Brawley Imperial 92227 0 

Calexico HHW Facility (Imperial Valley Resource 
Management Agency) 500 W 5th St Calexico Imperial 92231 0 
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Bishop-Sunland Landfill 
100 Sunland 
Reservation Rd Bishop Inyo 93514 0 

Independence Landfill 405 Dump Rd. 
Independe
nce Inyo 93526 0 

Lone Pine Landfill Sub Station Rd Lone Pine Inyo 93545 0 

Kern County Special Waste Facility 4951 STANDARD ST. 
BAKERSFIE
LD Kern 93308 0 

Lake County Waste Solutions 230 Soda Bay Road Lakeport Lake 95453 0 

C & S Waste Solutions of Lassen County 471-825 Diane Drive Susanville Lassen 96130 0 

HHW Signal Hill 5050 Clark Ave. Lakewood 
Los 
Angeles 90712 0 

City Of Culver City - HHW 9770 Culver Blvd Culver City 
Los 
Angeles 90232 0 

Hyperion S.A.F.E. Center 
7660 West Imperial 
Highway, Gate B 

Playa Del 
Rey 

Los 
Angeles 90293 0 

Nicole Bernson (Balboa) S.A.F.E. Center 
10241 N. Balboa 
Boulevard Northridge 

Los 
Angeles 91325 0 

Randall Street S.A.F.E. Center 11025 Randall Street Sun Valley 
Los 
Angeles 91352 0 

Gaffey Street S.A.F.E. Center 1400 N. Gaffey Street San Pedro 
Los 
Angeles 90731 0 

Washington Blvd. S.A.F.E. Center 
2649 E. Washington 
Boulevard 

Los 
Angeles 

Los 
Angeles 90023 0 

Madera County Household Hazardous Waste 
Collection Facility 21739 ROAD 19 

CHOWCHI
LLA Madera 93610 0 

Marin County Household Hazardous Waste 
Facility 565 JACOBY STREET 

SAN 
RAFAEL Marin 94901 30 

County Of Mariposa 4639 Ben Hur Road MARIPOSA Mariposa 95338 0 

Mendocino County at Ukiah Waste Solutions 3515 Taylor Drive Ukiah 
Mendocin
o 95482 0 

Mendocino Solid Waste Management Authority 3200 Taylor Drive Ukiah 
Mendocin
o 95482 21 

Billy Wright Landfill 17173 S Billy Wright Rd Los Banos Merced 93635 0 

Merced County Regional Waste Authority 7040 N. Hwy. 59 Merced Merced 95348 0 

Pumice Valley Landfill 200 Dross Rd. Lee Vining Mono 93541 0 

Napa-Vallejo Hazardous Waste Facility 889A Devlin Road 
American 
Canyon Napa 94503 0 

Nevada County H.H.W. Facility 14741 WOLF MTN. RD. 
GRASS 
VALLEY Nevada 95949 0 
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Recology Auburn Placer Transfer Station 12305 Shale Ridge Lane Auburn Placer 95602 0 

Western Placer Waste Management Authority 3033 Fiddyment Rd ROSEVILLE Placer 95648 13 

City Of Folsom Hazardous Waste 1300 Leidesdorff St Folsom 
Sacrament
o 95630 0 

City Of Sacramento PHHWCF 
8491 FRUITRIDGE 
ROAD 

SACRAME
NTO 

Sacrament
o 95826 7 

County Of Sacramento 4450 Roseville Road 
North 
Highlands 

Sacrament
o 95660 0 

City of Elk Grove Special Waste Collection Center 9255 Disposal Lane Elk Grove 
Sacrament
o 95624 0 

San Benito Integrated Waste Management 
2301 Technology 
Parkway Hollister San Benito 95023 0 

John Smith Road Landfill 2650 John Smith Road Hollister San Benito 95023 0 

City Of Fontana 16489 Orange Way Fontana 

San 
Bernardin
o 92335 0 

City Of Highland 
27215 BASE LINE 
STREET HIGHLAND 

San 
Bernardin
o 92346 0 

San Bernadino County HHW 
2824 EAST W STREET, 
BLDG 302 

SAN 
BERNADIN
O 

San 
Bernardin
o 92408 0 

City Of San Diego, HHW Transfer Facility 5161 CONVOY STREET SAN DIEGO San Diego 92111 18 

County Of San Diego HHW Collection Facility, 
Ramona 324 MAPLE STREET RAMONA San Diego 92065 0 

San Joaquin County HHW Facility 
7850 R.A. BRIDGEFORD 
STREET 

STOCKTO
N 

San 
Joaquin 95206 36 

Chicago Grade Landfill Household Hazardous 
Waste Drop-Off 2290 Homestead Road 

TEMPLETO
N 

San Luis 
Obispo 93465 0 

Cold Canyon Landfill Household Hazardous 
Waste Drop-Off HWY 227 

SAN LUIS 
OBISPO 

San Luis 
Obispo 93401 0 

Morro Bay-Cayucos Waste Water Plant 
Household Hazardous Waste Drop-Off 160 Atascadero Road Morro Bay 

San Luis 
Obispo 93442 0 

Nipomo Household Hazardous Waste Drop-Off 509 Southland Street Nipomo 
San Luis 
Obispo 93444 0 

City Of Carpinteria 
5775 CARPINTERIA 
AVE. 

CARPINTE
RIA 

Santa 
Barbara 93013 0 

City Of Lompoc 1585 N. V St. Lompoc 
Santa 
Barbara 93436 0 
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City Of Santa Maria HHW Facility 2065 E. MAIN STREET 
SANTA 
MARIA 

Santa 
Barbara 93454 0 

Bay Counties Waste Services 301 CARL ROAD 
SUNNYVAL
E 

Santa 
Clara 94089 4 

Santa Clara County HHW Program 
1555 BERGER DR SUITE 
300 SAN JOSE 

Santa 
Clara 95112 0 

City Of Redding Solid Waste 
2255 ABERNATHY 
LANE Redding Shasta 96003 0 

Siskiyou County Solid Waste: 
Black Butte Transfer Station 2420 E. Oberlin Rd Mt. Shasta Siskiyou 96067 0 

Siskiyou County Solid Waste: 
Oberlin Road Transfer Station 3710 Spring Hill Rd Yreka Siskiyou 96097 0 

Vallejo Materials Recovery Facility & Office 2021 Broadway Vallejo Solano 94589 0 

Sonoma County HHW - Clean Harbors 
500 Mecham Road, 
Building 5 Petaluma Sonoma 94952 15 

Tehema County Solid Waste Management 
Agency 20000 Plymire Road Red Bluff Tehama 96080 0 

Cal Sierra Transfer Station 19309 Industrial Dr. Sonora Tuolumne 95370 0 

Camarillo PHHWCF 880 Verdulera Street Camarillo Ventura 93010 0 

Del Norte Recycling Center 111 S. Del Norte Blvd Oxnard Ventura 93030 0 

Ventura Household Hazardous Waste Facility 336 SAN JON ROAD VENTURA Ventura 93002 20 

Yolo County Central Landfill 
44090 COUNTY RD 28 
H 

WOODLAN
D Yolo 95776 5 

Recology Yuba-Sutter Transfer Station and MRF 3001 N LEVEE ROAD 
MARYSVIL
LE Yuba 95901 0 

 
8.1.5 Other Public Locations 

 

Location Address City County Zip 
# of MT 
collected 

Alpine County Environmental Health 75 Diamond Valley Rd Markleeville Alpine 96120 0 

Butte Habitat for Humanity ReStore 220 Meyers St Chico Butte 95928 0 

Trinity County Library 315 Main St Weaverville Trinity 96093 0 
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8.2 Participating Private Collection Locations and Mercury Thermostats 
Collected at Each Location 
 
8.2.1 HVAC Contractor Collection Locations 

Location Address City County Zip  
# of MT 
collected 

Harry Clark Plumbing 3026 Broadway Oakland Alameda 94612 9 

BOB's AIR REPAIR 
132 Meyers St. Suite 
100 Chico Butte 95928 0 

Mcclelland Air Conditioning 
801 MARAUDER 
STREET CHICO Butte 95973 2 

Express Heating & Ac 12821A ALCOSTA BLVD SAN RAMON 
Contra 
Costa 94583 0 

Total Environmental Power Systems 
2500 Bisso Lane, Suite 
500 Concord 

Contra 
Costa 94520 0 

Chimney Kraft 
700 NORTHCREST 
DRIVE 

CRESCENT 
CITY Del Norte 95531 0 

Synergy Companies 5670 E Clinton Ave Fresno Fresno 93727 0 

Brody Pennell Heating & Air 
Conditioning 8599 Venice Blvd Los Angeles Los Angeles 90034 0 

Bryant Heating And Air Conditioning 235 W Maple Ave Monrovia Los Angeles 91016 0 

Circulating Air 7337 Varna Ave 
North 
Hollywood Los Angeles 91605 0 

Inter-City Energy Systems 1175 N Del Rio Pl Ontario Los Angeles 91764 0 

Precise Air Systems 
5467 West San 
Fernando Road Los Angeles Los Angeles 90039 8 

Reliable Energy Management Inc. 6829 Walthall Way Paramount Los Angeles 90723 0 

Tommy's Refrigeration Service 8617 S Norwalk Blvd Whittier Los Angeles 90606 0 

Westside Heating & Ac 2621 Pico Blvd Suite J Santa Monica Los Angeles 90405 2 

AIR AND ENERGY SOLUTIONS INC 558 N Cloverdale Blvd. Cloverdale Mendocino 95425 1 

North Coast Plumbing, Heating & Sheet 
Metal INC 161 N Main St. Fort Bragg Mendocino 95437 0 

Blaine Inc. A/C 1 196 Riggs Avenue Merced Merced 95341 0 

Forster Heating 9410 Crater Hill Rd. Auburn Placer 95603 2 

Lee's Air Heating and Plumbing 
(AKA: A & P Heating & Cooling Inc.) 

3299 Swetzer Road, 
Suite A Loomis Placer 95650 0 
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Maki Heating & Air Conditioning, Inc. 105 GUM LANE AUBURN Placer 95603 0 

Anthony's Heating And Air Conditioning 
Inc 41615 Date St Ste 107 Murrieta Riverside 92562 0 

John Harrison Contracting 1143 W. Lincoln Street Banning Riverside 92220 20 

Palm Desert Air Conditioning Co 42081 Beacon Hill Palm Desert Riverside 92211 1 

R K M Heating & Ac 
6236 Rivercrest Drive, 
Suite A Riverside Riverside 92507 0 

Select Acr Inc. 1541 Marlborough Ave Riverside Riverside 92507 0 

We Care Heating And A/C 41085 Goldengate Circle Murrieta Riverside 92562 0 

Buckley Parnell Heat & Air 5990 DEVECCHI AVE 
CITRUS 
HEIGHTS Sacramento 95621 20 

Giddens Brothers Inc 604 N Lincoln Way Galt Sacramento 95632 0 

J R Putman Inc 
11330 SUNRISE PARK 
DR 

Rancho 
Cordova Sacramento 95742 0 

Air One Air Conditioning Heating & 
Plumbing 491 Wildrose Ave. Colton 

San 
Bernardino 92324 6 

All Air Appliance Masters 34 N. Central Ave Upland 
San 
Bernardino 91786 0 

Burgesons Heating & Ac 620 TENNESSEE ST Redlands 
San 
Bernardino 92374 6 

Bill Howe Plumbing 9085 AERO DRIVE B San Diego San Diego 92123 0 

Mhs Heating And Air Conditioning 
912 S. Andreasen Dr, 
Suite 103 Escondido San Diego 92029 0 

Seaside Heating & Air Conditioning, Inc. 1359 Rocky Point Dr Oceanside San Diego 92056 0 

Synergy Companies 
9630 Black Mountain 
Rd, Suite L San Diego San Diego 92126 19 

Synergy Companies 2626 West Ln, #100 Stockton San Joaquin 95205 6 

CP Mechanical 
(old name: Bayside Heating Air 
Conditioning) 720 S Amphlett Blvd San Mateo San Mateo 94402 3 

Izmirian Roofing & Sheet Metal 229 S Railraod Ave San Mateo San Mateo 94401 11 

Western Allied Mechanical 1180 O'Brien Drive Menlo Park San Mateo 94025 0 

A R Heating Air Conditioning 20275 Skypark Dr ste C Redding Shasta 96002 0 

Gibson Heating And Air 1153 Prestige Way Redding Shasta 96003 0 

A-1 Guaranteed 1768 BROADWAY ST. VALLEJO Solano 94589 3 

John Burger Heating Air 710 Cooper Ave Yuba City Sutter 95991 2 

Temp-Tec Corporation 3769 Old Conejo Road Newbury Park Ventura 91320 0 
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8.2.2 Demolition and Environmental Contractors, and Related Associations 
Collection Locations 

Location Address City County Zip  
# of MT 
collected 

Professional Asbestos Removal 
Corporation (PARC Environmental) 

2864 East Dorothy 
Avenue Fresno Fresno 93706 4 

Sierra Recycling & Demolition Inc. 
1620 E Brundage Ln 
Front Bakersfield Kern 93307 0 

Shofani Construction Group 13528 Inglewood Ave Hawthorne Los Angeles 90250 0 

Randazzo Enterprises, Inc. 13550 Blackie Rd Castroville Monterey 95012 5 

Precision Demolition Inc 12125 Cedar Ave Bloomington 
San 
Bernardino 92316 0 

Universal Waste Disposal Company 515 Raleigh Ave El Cajon San Diego 92020 88 

GreenLynx 3220 Santa Rosa Ave. Santa Rosa Sonoma 95407 0 

 
 
8.2.3 Other Private Collection Locations 

Location Address City County Zip 
# of MT 
collected 

# of 
Intact 
Switches 

# of 
Loose 
Switches 

Total 
Mercury 
Volume 

Housing Authority of 
Tulare County 

5140 West Cypress 
Avenue Visalia Tulare 93277 0 0 0 0 
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8.3 Figures Showing Convenience Standard Met  
8.3.1 Map of Public Collection Locations2

 

 

2 Publicly-accessible collection locations are any location that the public is free to access and drop off their mercury thermostats, 
such as HHW facilities, wholesalers and retailers. Private collection locations are managed by audiences (such as contractors, 
property managers, utility energy upgrade staff/contractors, school districts, etc.) that take in mercury thermostats from their work 
where they encounter mercury thermostats either in their internal operations or during services provided to external audiences (e.g.., 
residents, commercial businesses or other organizations).  
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8.3.2 Map of Public Collection Locations with 15 Mile Radius
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8.3.3 Map of Public Collection Locations with Population Density 
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8.4 Outreach and Educational Materials 
 
8.4.1 Safe Disposal of Mercury Thermostats Flyers 

 
English - Digital 
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English - Print 
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Translated Variations 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                       Tagalog​ ​ ​ ​ ​ ​ ​      Spanish​ ​ ​      
​ ​ ​ ​ ​ ​ ​ ​ ​ ​ ​ ​ ​
​  
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Chinese​ ​ ​ ​ ​ ​ ​ Korean 
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​ ​ ​ ​  
 

Vietnamese 
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8.4.2 How To Prepare Mercury Thermostat Flyer 

 
English - Digital 
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English - Print 
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8.4.3 Program Overview Flyer 
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8.4.4 Promotional Toolkit for Collection Locations - Sample Posts 
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8.4.5 Shelf Talkers  

 
English (for location with a container) 

 

 
English (for location without a container) 
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Chinese (for location with a container) 

 

 
Chinese (for location without a container)  
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Korean (for location with a container) 

 

 
Korean (for location without a container) 
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Spanish (for location with a container) 

 

 
Spanish (for location without a container) 
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Tagalog (for location with a container) 

 

 
Tagalog (for location without a container) 
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Vietnamese (for location with a container) 

 

 
Vietnamese (for location without a container) 
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8.4.6 Window Clings 

 
English (for location with a container) 

 

 
English (for location without a container) 
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Chinese (for location with a container) 

 

 
Chinese (for location without a container) 
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Korean (for location with a container) 

 

 
Korean (for location without a container) 
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Spanish (for location with a container) 

 

 
Spanish (for location without a container) 

 
110 



 
 

 
Tagalog (for location with a container) 

 

 
Tagalog (for location without a container) 
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Vietnamese (for location with a container) 

 

 
Vietnamese (for location without a container) 
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8.4.7 Point of Delivery Insert 

 
 
8.4.8 Point of Delivery Insert Guide 
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8.4.9 Bill Inserts - City of Sunnyvale (English, Spanish, Vietnamese, Chinese) 
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8.4.10 MUD Partnership Toolkit 
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120 



 
 

 
 
8.4.11 Newsletter Inserts 

 
English 

 
121 



 
 

 

Spanish 
 
8.4.12 Informational Webinar 

 

 
122 
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130 
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135 



 
 
8.4.13 Mercury Thermostat Quiz Board 
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8.4.14 Contractors Fact Sheet 
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8.4.15 Promotional Postcard/Handout 
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8.4.16 Contractor Trade Association Advertisements 
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8.4.17 Website Toolkit 
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8.4.18 Branded Magnets 

 
 

 
141 



 
 
8.4.19 Upgrade Your Mercury Thermostat Flyer 
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8.5 Content Placements 
8.5.1 Household Hazardous Waste Information Exchange (HHWIE) Message #1 

 
 
8.5.2 Household Hazardous Waste Information Exchange (HHWIE) Message #2 
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8.5.3 The Forum Photos 
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8.5.4 CRRA Conference Photos 
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8.5.5 Napa Recycling and Waste Services Website Placement 
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8.5.6 Zero Waste Silicon Valley Website Placement 
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8.5.7 City of Irwindale - Collection Event Promotional Flyer 
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8.5.8 City of Irwindale - Collection Event Digital Advertisement Examples 
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8.5.9 City of Irwindale Collection Event  
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8.5.10 City of Irwindale - Collection Event Promotional Flyer 
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8.5.11 The Inyo Register Advertisements 

 
1/4 page print advertisement 
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Digital Advertorial 
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“Billboard” Website Advertisement 

 
 

 

 
“Leaderboard” Website Advertisement 

 
 

 
“Box” Website Advertisement 
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8.5.12 Inyo County - Collection Event Flyer 

 
Front (English) 
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Back (Spanish) 
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8.5.13 Inyo County Collection Event 
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8.5.14 Elk Grove Special Waste Collection Center Metal Sign 
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8.5.15 Air Conditioning Trade Association (ACTA) Website Advertisement 
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8.5.16 American Society of Heating, Refrigerating and Air-Conditioning 
Engineers (ASHRAE) Advertisements 

 

January Newsletter 
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Website Advertisement 
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8.5.17 California Department of Real Estate (DRE) Content Placement 

 
Spring Bulletin 
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8.5.18 The Home Improvement Guide Placement 
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8.5.19 CSLB Partnered Social Media Posts 
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8.5.20 Anaheim Public Utilities Orange County Green Expo Event  
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8.5.21 City of Healdsburg Promotional Social Media Post 
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8.5.22 City of Napa Bill Insert 
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8.5.23 City of Long Beach Energy Resources Promotional Content 

 
Social Media Post 
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Newsletter Insert 
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8.5.24 REN Newsletter Content 
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8.5.25 CPUC Contractor Newsletter Content 
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8.5.26 Apartment News Publications, Inc. Web Content 
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8.5.27 Advertorial Spotlight in Apartment News Publications, Inc. Newsletter 

 
 
8.5.28 California Housing Community Development Conference & Expo  
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8.5.29 PG&E Website Placement 

 
 
8.5.30 Google Search Ads - Examples 
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8.5.31 Public Service Announcement (PSA) Scripts 

 

AUDIO 

 

 
VO: DO YOU HAVE A THERMOSTAT FROM BEFORE 2006 IN YOUR HOME OR BUSINESS? IT 
MAY HAVE MERCURY - REPLACING IT COULD PUT CASH BACK IN YOUR POCKET. 
 
AFTER SAFELY REMOVING YOUR OLD THERMOSTAT, BRING IT TO ANY FREE 
THERMOSTAT CARE COLLECTION SITE ACROSS CALIFORNIA AND RECEIVE A $30 MAIL-IN 
REBATE PER MERCURY THERMOSTAT. 
 
DON’T LET THAT OLD THERMOSTAT GO TO WASTE, TURN IT INTO SAVINGS TODAY! 
 
FIND YOUR NEAREST COLLECTION SITE AT THERMOSTAT CARE DOT ORG. 

 

 

​
English 
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Spanish Script  

 

AUDIO 

 

 
VO: ¿HAY MERCURIO EN SU CASA O EMPRESA?  
 
SI OBTUVO SU TERMOSTATO ANTES DEL 2006, ES POSIBLE QUE CONTENGA MERCURIO. 
DESECHARLO MAL REPRESENTA UN RIESGO PARA SU SALUD Y EL AMBIENTE.  
 
DESPUÉS DE QUITARLO CON CUIDADO, LLÉVELO A UNO DE LOS CENTROS DE 
RECOLECCIÓN GRATUITA QUE HAY EN CALIFORNIA.  
 
¡PUEDE RECIBIR UN INCENTIVO DE $30 SI VIVE EN CALIFORNIA! 

 

 

Spanish 
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8.5.32 Education and Outreach Campaign Materials 

 
 

 

English Meta Ad Examples 
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Non-English Meta Ad Examples 
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YouTube Ad Example 
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8.5.33 Sample Social Media Posts Promoting Retailer Collection Locations  
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8.6 Operational Forms and Materials 
 
8.6.1 Collection Location Guidelines 
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8.6.2 Universal Waste Regulations Training for Retailer/Wholesaler/Contractor  
- English 
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8.6.3 Universal Waste Regulations Training for Retailer/Wholesaler/Contractor  
Locations - Spanish 
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8.6.4 Retailer Fact Sheet 
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8.6.5 Explainer Postcard - Guidance for Accumulation Start Date/”Universal 
Waste – Mercury-Containing Equipment” Sticker 
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8.6.6 Storage and Shipping Requirements  
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8.6.7 FedEx Ground Shipping Label Example 
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8.6.8 Accumulation Start Date/”Universal Waste -- Mercury-Containing 
Equipment” Sticker 
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8.6.9 Incentive Form 
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8.6.10 Materials Guide 
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8.6.11 Wholesaler Non-Compliant/Obligation Letter 
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8.6.12 Wholesaler Fact Sheet 
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8.6.13 Contractor Fact Sheet 
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8.6.14 Universal Waste Regulations Training for HHW Locations - English 
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8.6.15 Universal Waste Regulations Training for HHW Locations - Spanish 
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8.6.16 HHW Fact Sheet 
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8.6.17 HHW FAQ 

 
Front Side  
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Back Side  
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8.6.18 Contractors Incentive Notepad - Cover Page
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8.7 Form 990
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8.8 Compliance Checklist 
 
In 2025, Thermostat Care continued measures to comply with all of the program’s legislative 
requirements. A summary of these requirements and related compliance measures is included 
in the table below: 
 

Requirement 
 

Compliance Measures in 2025 Link to Report 
Section 

AB707: Make available collection incentives to 
consumers and service technicians  

Incentives of thirty dollars per mercury 
thermostat were made available. 
Consumers and service technicians were 
educated about the incentives through a 
variety of methods, including PoP 
materials and the program website. 

Incentive Data 

AB707: Collect, handle, and arrange for the 
appropriate management of out-of-service mercury 
thermostats 

Thermostat Care has a convenient 
collection network that allows for the 
return and collection of mercury 
thermostats and has arrangements in 
place for the collected mercury 
thermostats to be appropriately managed.  

Handling and 
Collection Data 

AB707: Ensure locations and collection methods are 
sufficiently convenient in all parts of the state, with 
sufficiently convenient being defined as: 

●​ For at least 90 percent of state residents, a 
collection location is located within 15 miles 
of their residence. 

●​ At least one collection location in each 
county in the state, unless there is no 
collection location in the county that is 
required to participate under this act or 
willing to participate voluntarily. 

Accessibility analysis shows collection 
locations in every county and within 15 
miles of 97.44% of residents.  

Collection 
Network 
Accessibility and 
Appendix 8.3 

Annual report requirements:  
●​ The number of mercury thermostats 

collected in the State during the previous 
calendar year 

●​ The estimated total amount of mercury 
contained in the collected mercury 
thermostats 

●​ The number of incentives provided to 
consumers and the total amount of 
incentives paid to consumers pursuant to the 
program during the previous calendar year. 

●​ 4,370 mercury thermostats 
collected 

●​ 51.94 estimated lbs. mercury 
●​ 211 incentives provided to 

consumers 
●​ $15,030 in incentives provided to 

consumers 

Collection Results 
and Incentive Data 
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Requirement 
 

Compliance Measures in 2025 Link to Report 
Section 

Annual report requirements: A description of 
education and outreach strategies and elements 
conducted for each audience group; date and form of 
education and outreach conducted; and evaluation of 
the effectiveness of the program and the extent to 
which each element of the planned activities has 
been successful or could be modified to improve the 
effectiveness of the program. 

Tactics included outreach to existing and 
potential collection locations, 
updating/creating informational materials 
as needed, partnering with related entities, 
and more. A complete summary can be 
found in audience sections, organized by 
type of audience.  

Retailers / 
Wholesalers / 
HHW / HVAC, 
Demo, Env. 
Contractors / 
Rural / DAC/LIC / 
Gen. Pub. / 
Homeowners / 
CSLB 
/ MUD / Apt & 
Prop. Mgmt Assn / 
CPUC / CEC 

Annual report requirements: Examples of outreach 
and educational materials used, including scope and 
medium of online, digital, social, print, broadcast, or 
other media  

A sampling of materials created and 
platforms used included printed 
point-of-purchase materials, Google 
Search Ads, and more. A complete 
summary and examples can be viewed in 
each audience section, as well as in the 
appendix. 

Appendix 

Annual report requirements: An accounting of 
program administrative costs, including the most 
recent copy of Internal Revenue Service Form 990 for 
the qualified third party, as well as a description of 
the qualified third party’s expenditures incurred in 
developing and implementing the program. 

See “Accounting” section link for more 
detailed information. 

Accounting 

Annual report requirements: Names and locations of 
all participating mercury thermostat collection 
locations and the number of out-of-service 
mercury-added thermostats collected at each 
collection location. 

See “Participating Collection Locations” 
section of appendix 

Appendix 

Annual report requirements: The address for the 
internet website created by the qualified third party 
pursuant to subdivision (e) of Section 25214.8.11.5 
where the annual report may be viewed online. 

Once submitted, report will be available on 
ThermostatCare.org/Reports 

Link 

Annual report requirements: A description of how the 
collected mercury thermostats were managed. 

See “Collection and Management” section 
for more detailed information 

Collection/ 
Management 
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http://thermostatcare.org/Reports
https://thermostatcare.org/reports/
https://docs.google.com/document/d/1dgIZmVHpafR4jc-shXTD6V5z52_lRsiTKUbH6vwk7Dw/edit#heading=h.ya0ji6v1ncjg
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